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TECHNOLOGY DEP 


“THEY WANT 
10,000 MANUALS 
RIGHT AWAY!” 


“Here’s a rush order from the biggest 
war plant in town. They must have 
10,000 more instruction manuals in a 
hurry. You know the job—diagrams, 
line drawings, halftones. And the 
presswork has to be tops. How are we 
fixed? Do you think we can handle it?”’ 





“Sure! We'll run it on Hammermill 
Offset again. Then we can be sure of 
a fast press run—we didn’t have any 
trouble last time, and we won’t now. 
We can count on good, clear impres- 
sions with sharp register. We’ll be 
able to give them the kind of job they 
want—and we'll get it out on time.”’ 











P Would you like to see some recent commercial jobs on 
Hammermill Offset? Specimens of halftones and line-cut 
work in 2, 3 and 4 colors? Then send the coupon below! 











Hammermill Paper Company, Erie, Pa. 


‘-HAMMERMILL 
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Please send me—free—the latest collection of Com- 
mercial Specimens on Hammermill Offset. Also a 
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| 
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sample book of Hammermill Offset. 
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Position 
Please attach to, or write on, your company letterhea 4) ML-MAR 
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THIS MONTH’S COVER 

This scene shows press sheets of Red 
Cross posters being mounted at Pioneer 
Mounting & Finishing Co., New York. 
Steve DePaola, mounting foreman, is at 
right. Posters were lithographed by 
United Lithographing Corp., New York. 
(This sheet was turned face up for the 
photograph). These and other litho 
graphed promotion pieces are carrying 
the March Red Cross Drive into every 
Vain Street in the nation. 
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How many tones 
ina 
halftone ? 
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TT. number of dots in a halftone and, more important, 
the character of the dots determine the accuracy with 


which tones are reproduced from the original. 


To insure fidelity of all tones, a large number of lithog- 


raphers use only Ansco Reprolith Films for their work. 


Here’s why ... 


Reprolith’s wide latitude permits delicate control of tone 
during development. In addition, its high contrast and high 
resolving power work together to reproduce every detail of 


your original— sharply! 
For line or screen, black-and-white or color work, Reprolith 
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Films are unsurpassed. You have five types from which to 


choose. Ansco, Binghamton, New York. A Division of 


General Aniline & Film Corporation. 





Ansco 


(formerly Agfa Ansco) 


REPROLITH FILMS 


Keep your eye on Ansco—First with the Finest 
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Basic business need . . . from smalJl 

businesses to big businesses and the ones 

in between . . . that’s the letterhead . . . required 

in time of war and peace and depression and prosperity. 
But we'll do more than merely talk letterheads 

. . we'll show you how to get letterhead business. For a 
free demonstration, send 3 copies of any letterhead — 
your own will do—to The Letterhead Clinic for a 
scientific analysis. It will be returned with a free 24-page 
book explaining The Clinic’s free business-building 

plan. Clip, clip, clip that convenient coupon. 


Whiting-Plover Paper Company, Stevens Point, Wisconsin. 


apes 





i> RAG-CONTENT/ 
© 


© ‘THE LETTERHEAD CLINIC 
Whiting-Plover Paper Company 
14 Whiting Road, Stevens Point, Wis. 
C) Here are 3 copies of a letterhead for your free, 
scientific analysis. 
[-] Send me the free 24-page book descriptive of 
The Clinic’s free business-building plan. 








Please att.ch to your BUSINESS letterhead. This offer 
restricted to printers in the U. S. A. 


MARCH, 1944 













These few words taken from the face 
of the old sun dial express briefly the 
hope of the United Nations that the 
bitter months of fighting still ahead 


of every nationality. The same words also express the 


will lead to a better life for the people 


great promise of what lies ahead for lithographers in 
the postwar world. 

The design and durability of present offset equip- 
ment is proving itself admirably under the stress of 
wartime production problems, but we at Hoe believe 
that “the best is yet to be’. Our experience acquired 
through more than a century of press manufacture, our 
accelerated engineering and production of ordnance, 
our knowledge of the needs and desires being brought 
to light by lithographers handling tremendous war 
volume and our offset press engineers’ constant re- 
search —all these factors point toward the develop- 


ment of equipment that will enable the industry to go 





S YET TO BE 


forward to an even more important position in the 
graphic arts industry. 

Although it is impossible at this time to foresee when 
our war production job will be finished, we know that 
lithographers can look forward to even better Hoe 
presses. It is not too early to think about your postwar 
equipment program. We at Hoe are eager to help in 






these plans. 





R. HOE & CO., Inc. 
NEW YORK, N. Y. se 


BOSTON « CHICAGO 
SAN FRANCISCO 
BIRMINGHAM __ 
























TRADITIONALLY PREFERRED FOR PRECISION PRINTING PRODUCTION 
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Che power of printed publicity has gained new lau- _ the home front has been successfully met by America’s 
rels in this global struggle to free the oppressed and _ printers in spite of material and man-power shortages. 
bring order into a sadly upset world. The printing That printing Papers are performing a major function 
press has been a mighty and essential weapon utilized in this, our Country's hour of great need is a basic rea- 
by every branch of service on all fronts. In addition, son for all users to conserve them in every way. Paper 
the need for informing and teaching the folks on is a war weapon, use carefully and effectively. 
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THE NORTHWEST PAPER COMPANY - CLOQUET, MINNESOTA 
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“THE TIME HAS COME,” San 


Too many lives were lost to the enemy who occupied 
the Benedictine Monastery on Mount Cassino. Time 


was up. 


On Feb. 6th, twenty-five 105 mm. shells were each 
packed with 550 paper leaflets. They were set to burst 
just over the building. 


The leaflets read: “The time has come when we must 
train our guns on the Monastery.” Warnings to civil- 
ians to evacuate followed. 


Paper did the job. Paper alone could do it. When 
radios are forbidden, signaling outlawed, all news 
channels closed, paper alone can take the printed 
message to the places where it is most needed. 


A high-powered propaganda offensive, for instance, 
is now being waged by tons of leaflets dropped be- 


Associated Press Wirephoto 
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tween the bombs on every air raid on German cities. 


But the propaganda fight is but one of paper's many 
war jobs. 


"Try paper,” say the orders when a bottleneck looms 
up. 


Consequently, paper is doing uncounted jobs it never 
thought to do. From ammunition to airplane wing 
tips, from draft board forms to front-line ration pack- 
ages — paper is now part of every phase of war. 


Making a thousand miles of paper a day, as we do, 
we see paper and pulp products developing for even 
wider uses. Proved in the emergencies of war, we be- 
lieve that paper will play far larger parts in many 
new departments of peacetime in- 

dustry. 





OXFORD PAPER COMPANY 


230 Park Avenue, New York 17, N. Y. 


WESTERN SALES OFFICE: 35 E. Wacker Drive, Chicago l, Ill. 
MILLS AT: Rumford, Maine; West Carrollton, Ohio 
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DIVISION ‘ GENERAL PRINTING INK CO RPORATION 
100 SIXTH AVENUE-NEW YORK 
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STANDAR 


Standardized ‘‘LITHO-ALBUMIN” is the tested result of a long search for a product that,would give 
a BETTER and TOUGHER FILM than Egg Albumen; a product that would be so standardized that 
it would be easy to use in all lithographic plants, large and small, without change in their present 


procedure or equipment. 


All this has been accomplished at a great saving to the lithographer. Figure your cost of egg 
albumen against the cost of Standard Eggless Albumin at $2.25 a pound of concentrated powder, 
which in sealed containers keeps indefinitely. Keep in mind that it is stronger than egg albumen 
and consequently less of it is needed to make the required solution. 


It has a very strong affinity for metal and in some cases has eliminated the necessity of making 


deep etch plates. 


There is no longer any reason to use eggs for albumen now that STANDARDIZED EGGLESS 
ALBUMIN is available at a saving of from one-third to two-thirds in cost for lithographers and 


photo-engravers. 


As authorized Sales Agents we are in a position to give you fast service. Send your order to our 


nearest branch. 


THE FUCHS & LANG MFG. COMPANY 


(ESTABLISHED 1870) » » DIVISION » GENERAL PRINTING INK CORPORATION 


100 SIXTH AVENUE, NEW YORK 13, N. Y. 
BOSTON CHICAGO CINCINNATI CLEVELAND © PHILADELPHIA ~—ST. LOUIS 
SAN FRANCISCO = FORT WORTH §=©=—s-LOS ANGELES = TORONTO, CANADA 








Prominent Users of Strathmore Letterhead Papers: No. 46 of a Series 








Master control room of Station WLW 
in Crosley Square, Cincinnati 


does your letterhead 


REACH YOUR AUDIENCE? 


Mlre advertisers spend more money to sell 
merchandise to more people over Station WEW4n Cincinnati 
than on any other radio station in the world! WLW’s 
night time audience is more than 12 million... their war 
work important but a military secret . . . their developmental 


laboratory one of the finest in the country. 


Typical of this forward-looking station is 
the WLW letterhead on fine Strathmore paper. YOUR 
letterhead must inspire confidence. .. reach the right people. 
With lighter weight paper a wartime necessity, QUALITY 
is more important than ever. The Strathmore watermark 


is your assurance of quality. 


Strathmore Papers for Letterheads: Strathmore Parchment, 
Strathmore Script, Strathmore Bond, Thistlemark Bond, 
Alexandra Bond, Bay Path Bond and Alexandra Brilliant. 


STRATHMORE 222s 


Strathmore Paper Company, West Springfield, Massachusetts 
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PAPER IS PART OF 


TODAY’S 
PICTURE 


Current Strathmore advertis 
ing points out how essential 
paper is to the war effort, 
features leading industries 
that use Strathmore in their 
Victory programs, stresses the 
point that good letterheads 
help maintain the reputation 
every firm is guarding today. 


xk *& 


This series appears in: 


FORTUNE 

TIME 

BUSINESS WEEK 

UNITED STATES NEWS 

NEWSWEEK 

FORBES 

ADVERTISING & 
SELLING 

TIDE 

PRINTERS’ INK 

SALES MANAGEMENT 
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no Room ror ERRORS 









W hea lithographic competition returns to 


its normal keenness there will be no room for mistakes on 






your estimates. And nobody can make an accurate esti- 


mate on a job without knowing costs. 













Is your cost accounting system ready for the strain that 


will surely come in the new competition ahead? No 





business can exist without profits, but at the same time 






profits must be controlled to meet competition and to hold 






customers’ confidence. 


GIVE Your cost accounting system should be so simple and 








economical that it will not, of itself, increase costs, yet it 






must provide the necessary facts at all times. Such a 





system has been published by the National Association of 





Photo-Lithographers, designed for installation by any 






competent bookkeeper. 







IN THESE DAYS OF FAST CHANGE YOU NEED 
THIS COST SYSTEM MORE THAN EVER BEFORE. 











BReaaegnRrmtnnkneh Hi 
NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS fi NATIONAL 


b 1776 Broadway, New York, N. Y. 
Please mail me one complete set of forms and explanatory text, 4 ASSOCIATION 
“UNIFORM ACCOUNTING AND COST SYSTEM.” We en- 
' close check for $10.00 ® 

OF PHOTO- 
_— BH LITHOGRAPHERS 








iddress 






4 1776 BROADWAY 
NEW YORK, N. Y. 





Individual 
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For years, through disappointments, delays, rebuffs, 
discouragement and disillusionment Alexander 
Graham Bell struggled on to ultimate triumph over 
every mechanical and financial obstacle. Today a 
gigantic network of millions of telephones consti- 
tutes the veritable nerve structure of American 
Industry — the eternal monument to one man’s 
dauntless perseverance. 








dont give up! 


The production of items for the war effort has taught us many things. We 
have created new materials . . . designed and installed new equipment. . . 
evolved new techniques and processes. All this is helping us create finer 
point-of -purchase displays for advertisers who are wisely looking ahead to 
peacetime selling by keeping their name and message constantly before their 
customers now, in wartime. 


To those who would counsel business men against the danger of stopping 
their displays, we reiterate: “DON’T GIVE UP point-of-purchase promotion 
. not even for a day.” 


SERVING AMERICA’S ADVERTISERS SINCE 1905 
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ARVEY CORPORATION 


CHICAGO © DETROIT » JERSEY CITY 














CAMERAS FOR THE ENGINEER CORPS 


OIL COOLERS FOR THE NAVY 
SHELL TRIMMERS (FOR SMALL ARMS AND GUNS 


MACHINING SHIP PARTS FOR THE NAVY 
AND MARITIME COMMISSION 


PARTS OF RANGE FINDERS FOR THE NAVY 


EQUIPMENT FOR MARKING WIRE 
AND CABLE USED IN AIR ARMAMENT 


SPECIAL PRINTING MACHINERY 
FOR PRODUCT IDENTIFICATION 


EQUIPMENT FOR MAP REPRODUCTION 
FOR ENGINEER CORPS 


PRINTING AND PHOTOGRAPHIC EQUIPMENT 
FOR REPRODUCTION OF TEMPLATES FOR 
AIRPLANE INDUSTRY 


EQUIPMENT FOR AIRCRAFT INSTRUMENT DIALS 





PHOTO-COMPOSING MACHINES FOR 


YESTERDAY emi BUREAU. OF ENGRAVING AND 

















PHOTO-COMPOSING MA- PRINTING % 
CHINES - STEP AND REPEAT. 
——— CAMERAS « PROCESS CAM- EQUIPMENT FOR SIGNAL CORPS a 







—- PRESS PLATE. i 
—~ vacuune 


LATE WHIRLERS « 
ee ey 


aes CHINES - LITHOGRAPHIC Moma 
HAND PRESSES + OFFSET [ieumeeees 


o PROVING PRESSES, Lay [| 
—— FALL IN THE DAYS’ WORK 


As long as the war lasts RUTHERFORD will devote its 
resources to the dictates of the government, but just 
as soon as the firing ceases our plans are made to 
take everything in our stride ... your equipment 
replacement problems, your special designs you've been talking to us about, 
and a few new ideas we have developed while we were busy for Uncle Sam. 


RUTHERFORD MACHINERY COMPANY 


DIVISION + GENERAL PRINTING INK CORPORATION 


100 SIXTH AVENUE - NEW YORK 13, N. ¥. 
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al your sewice ! 


Nation-wide (and Canada) dealer organization stocks all products 
for immediate delivery 


When you need something in the shop, you usually 
want it ina hurry. And, since war-time transportation 
often causes delays, you can assure yourself of prompt, 
efficient service if you order LITH-KEM-KO products 
from your nearest dealer. But, more than just to avoid 
the annoyance of delays, you'll save money, too, for 
delivery from your dealer’s city will cost less than from 


here. @ Further — and important in the smooth oper- 
ation of your plant — our dealer personnel possess the 
knowledge of the proper use of LITH-KEM-KO prod- 
ucts, and on-the-spot technical counsel on your shop 
problems is mighty helpful, whether you need it sel- 
dom, or often. @ If you’re not sure who it is, write us 
for the name of the dealer nearest you. 


The FUCHS & LANG MFG. CO., Division 


GENERAL PRINTING INK CORP. 
In Principal U. S. Cities 


Pacific Coast: 
In Canada: 


CALIFORNIA INK CO., 
CANADA PRINTING INK CO., LTD. 


INC. 


LITHO CHEMICAL 
& SUPPLY CO., Inc. 


63 PARK ROW NEW YORK 7, N. Y. 
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There are some wounds 





no drugs can heal! 


HEN a man is hit in battle, 
WV he gets the best of care. No 
effort, no expense is spared 


to save our wounded boys. 


But there are some wounds no 
drugs can heal... the wounds that 
come from loneliness, from being far 
from home... the wounds that come 
from worry ... the wound of missing 
you until his heart breaks and he 
feels he can’t go on. 


There are no drugs for wounds like 
these — no drugs except a mother’s 
touch. 


And that is where the Red Cross— 
your Red Cross comes in. 


For the Red Cross is still the Great- 
est Mother in the World. All over this 
earth—wherever our fighting men go 
—the Red Cross is with them. Its 
Clubmobiles stand at desert cross- 
roads. Its rest homes will be found 





on every front from London to Cal- 
cutta. Its packages reach the prison- 
ers of war in far-off camps... get 
through the barbed wire straight 
from your hearts ... with fine 
American food and real American 
cigarettes and tobacco. 


* * 


When you say “Thank God for the 
Red Cross” remember this .. . it is 
your Red Cross ... your bandages 
and your blood. 


Yes, and your money too! 


Of course, you have given gener- 
ously before. Of course you will give 
again. 


But this year, when the need is 
greater than ever before ... when it’s 
your own sons we serve... this year 
dig deep and be glad. 


For wherever he is 


The RED GROSS is at his side 
and the Red Cross is YOU! 


THIS SPACE CONTRIBUTED BY THE PUBLISHER 
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PGET AROUND 
F RATIONING! 


Oe _ VW da 
hitlers NEW TECHNIQUE 


Hitler knows what inflation did to Germany following the last 
war- And you can bet your bottom dollar that his agents in 
this country are fostering black markets, stirring up opposition 
to taxes, fomenting strikes for higher wages, searching for 
loopholes in the rationing set-up and otherwise contributing 
all they can to bringing on an uncontrolled price rise here, hop- 
ing that it will make this war last longer and leave us all broke 
when it’s over. @ Uncle Sam is fighting hard to keep prices 
down. But he can’t do it alone. It’s up to you to battle 
against any and every rising price! To help win the war and 
keep ours from being a hollow victory - .. you must keep 
prices down. The column to the right will show you how. 


THE HOWARD WRITING PAPER MILLS * URBANA + OHIO 


- BUY ONLY WHAT YOU NEED. 
- PAY NO MORE THAN CEILING 


PRICES. 


- SUPPORT HIGHER TAXES. 
- PAY OFF OLD DEBTS. 
. DON'T ASK MORE MONEY FOR 


GOODS YOU SELL OR WORK 
yOU DO. 


- SAVE FOR THE FUTURE. 
- BUY WAR re, AND HANG 


ONTO THEM. 











LOOK AHEAD with an organiza- 
tion planning always for your 
future requirements « *« x 


Today's buyers of printing, equipment are endowed with a broader 
knowledge of costs and of solving, problems of increasin?, production. 
Curtailments and shortages have developed buyers’ ability to Set things 
done despite the frequent necessity of resorting, to alternates. 


Our organization is ready to meet this challenge to manufacture and 
deliver roller equipment that will meet the most exacting, specifications. 
We have enjoyed the privilege of working, with these same buyers and 
cooperating, to our utmost in helping, the graphic arts industry in the 
service it is rendering, during, the present emergency. 


The exactin}, fact-finding, scientific buyers of plant equipment of today 
are a bi, departure from the pioneer printers who, because of anti- 
quated equipment, had to resort to much juesswork and experimenta- 
tion on nearly every job. 


Ideal’s two modern laboratories have contributed }reatly in removin? 
the Suesswork from roller performance. 


Ideal Rollers are custom-built with exactness and precision to serve on 
your equipment to produce a specific type of work with ink, stock and 
production speeds taken into careful consideration. 


Our experienced representatives are ready to be of service to you now. 


IDEAL ROLLER &@ MANUFACTURING CO. 


CHICAGO 8, ILLINOIS Sales offices in principal cities LONG ISLAND CITY 1, N. Y: 
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WHEN WORK JAMS UP IN YOUR 
PLATE MAKING DEPARTMENT... 
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WAR ESSENTIAL 


You know that pulpwood has been declared a critical war mate- 
rial. You know we simply cannot win this war without pulp and 
paper. Yet America trifles with the success of the war effort by \ 
draining men out of the woods with offers of high wages and } 
jobs which may be more glamorous but often are far less essential. \ 


So it is that America at one and the same time, demands an un- \ 
failing supply of pulp and paper and permits conditions that pre- \ 
vent that production. Pulpwood production is down. Reserves in 
woodyards have been exhausted. Mills are operating short time. 
This is more than a crisis in the paper industry. It’s a crisis that 
will soon be felt by everybody! Pulp is essential to the manufac- 
ture of explosives, rayon parachutes, surgical dressings; paper is 
indispensable in the packaging of foods, sulfa drugs, blood plasma, 
medicines, gun and plane replacement parts, and a hundred more 
war needs. No longer can we leave pulpwood production to chance. 
It is too vital to victory. Wire your Congressmen and Senators to 
urge action that will keep woodmen in the forests. 
















A BUNDLE A WEEK 


SAVE SOME BOYS Lift 





TIMATLLLe ae e ELe 


MILLS AT HAMILTON, OHIO ... CANTON, N. C.... HOUSTON, TEXAS 


Manufacturers of Advertisers’ and Publishers’ Coated and Uncoated Papers, Bristols, Bonds, Envelope Papers, 
Tablet Writing and Papeteries . . . 2,000,000 Pounds a Day 





DISTRICT SALES OFFICES 
NEW YORK + CHICACO - PHILADELPHIA - CLEVELAND + BOSTON - ST. LOUIS - CINCINNATI - ATLANTA 













































HE following letter was written by a staff 
sergeant stationed at Tyndall Field, Florida: 
“You suggest that more commercial ex- 
perience would be an asset to us who are plan- 
ning to go into lithography after the war. What 
would you suggest—a shop which combines let- 
terpress and offset or one that specializes in off- 
set reproduction? I believe that many letterpress 
shops will incorporate offset work in the near fu- 
ture, thus I feel that it would be a prerequisite 
that we be acquainted with the letterpress form 
of reproduction also. 


“As you mentioned, our field paper, Tyndall 
Target is not clean enough for commercial de- 
mands, so we are taking steps to correct it at once. 


“Again I wish to thank you for your kind at- 
tention. I am very proud to be considered a prom- 
ising member of the National Association of 
Photo-Lithographers.”’ 


The above is one of quite a number of letters 
received by Harry E. Brinkman, president of the 
NAPL, from members of the armed forces, who 
have received army or navy training in lithogra- 
phy and are looking toward a place in the com- 
mercial industry as soon as their war job ends. 


It is said that there are 25,000 of these military 
lithographic workers. Even a conservative esti- 
mate of what percentage of these men will seek 
a place in lithography after the war, leaves you 
with a very large number of men to be absorbed. 


Many of these men are reading our trade maga- 
zines, and are maintaining an enthusiastic inter- 
est in the commercial industry. They are prob- 
ably doing more practical postwar planning than 
many of us. Their training is in lithography, 
many of them no doubt have no other trade train- 
ing, and they believe in the future of the litho- 
graphic industry. 


The industry’s problem will be to make a place 


for these men. It’s a big problem, and frankly 
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we offer no foolproof solution. It is one of the 
postwar problems which will require careful 


thought and planning. 


UT of the Washington confusion this 
month come some figures on the pulp and 
paper situation. During February the 

tinal report of the Combined Pulp and Paper 
Committee was submitted to the Combined Pro- 
duction and Resources Board and the Combined 
Raw Materials Board, and the situation is this: 
The combined requirements in 1944 for pulp 
and paper products of the U. S., Canada, and the 
United Kingdom, are estimated at twenty-three 
and one-half million cords of pulp wood. Against 
this requirement is a combined supply of about 
twenty-one million cords—about eleven per cent 
short of the need. 


Our Washington man, who keeps his ear very 
close to the printing and publishing, and paper 
sections of the War Production Board, reports 
ominous rumblings of more and still more per- 
centage cuts for commercial printing. A com- 
plete discussion of the paper situation and of ac- 
tions being taken to meet it is contained in the 


Washington column, page 36. 


The lithographic industry has done a laudable 
job in voluntary conservation of paper, in getting 
behind the vital paper salvage drive, producing 
vast quantities of material which supports the 
war, and in the large volume of direct war lithog- 
raphy such as maps, charts, and manuals. 


However, there is still a job to be done—further 
conservation is necessary. We still are seeing glar- 
ing examples of completely non-essential print- 
ing, and indifference to practical conservation 


measures. 


There are many advantages in setting our own 
house in order by effecting appreciable voluntary 
conservation of paper. 


FRANK PFEIFFER 
Genl. Mgr., Reynolds & Reynolds Co., Dayton 


(Before NAPL, Chicago, Feb. 12) 


HE beginning of a war is no 

time to be talking about the re- 

sumption of civilian production. 
That is the view Washington propa- 
ganda is taking today in an attempt 
to modify the attitude of some busi- 
ness men regarding the immediate 
change-over to the manufacture of 
peacetime products. We can agree 
with them that the most serious phase 
of our war effort will come with in- 
vasion of Hitlers Fortress Europe. 
On the other hand, only a fool would 
fail to realize that overall war pro- 
duction is beginning to slow down 
simply because our tremendous pro- 
duction capacity is far exceeding the 
needs in most all ordnance material 
except airplanes, 

The War and Navy Departments 
have followed the policy of releas- 
ing their most inefficient contractors 
first. This policy has placed the War 
Production Board behind the pro- 
verbial 8-ball. Many of the plants 
released are now faced with a com- 
plete shutdown of facilities and em- 
ployee layoffs unless they are given 
something to manufacture in the form 
of civilian commodities. To per- 
mit them to resume the manufacture 
of peacetime products would be to 
reward them for their inefficiency. 
by permitting such plants to get the 


“jump” on the market over those 
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industries who have been doing a 
good job for the war effort, but are, 
nevertheless, just as anxious as the 
ineflicient fellows to get back to nor- 
mal business pursuits. 

1 don’t envy the War Production 
Board this problem. Apparently they 
haven't as yet found the answer to 
it and are now marking time until 
the invasion beachheads are well es- 
tablished before answering the prob- 
When they 


do answer it, civilian production will 


lem with direct action. 


be resumed, industry by industry, un- 
til that day sometime in the distance. 
when all American business will 
again be giving its full attention to 


the consumer. 


NDER conditions of all-out war 

the salesman has become the 
“forgotten man.” The big customer 
the government—has been doing 
most of the buying. and what the 
government didn’t buy, we’ve had no 
trouble in selling at our price, else- 
where. Most of us have been so busy 
turning away business that we have 
completely forgotten the time when 
we could produce more than we could 
sell, Remember the flashy guy who 
used to walk into your office with- 
out knocking, call you “the old man” 
or “baldy” or any other pet name 


usually in front of your secretary or 


some big shot. He was your pre-wai 
salesman in the days when the sta 
salesman was just the most important 
man in your organization. In those 
days the emphasis was on salesman- 
ship—on the sales department—on 
sales policy. 

The day is coming—and in the 
not too distant future 
manship must bear the brunt of the 


when sales- 


postwar challenge to the American 
system of free enterprise—when the 
sales forces of this nation must be- 
come the postwar “army of attack” 
against unemployment, business loss 
es and those other distasteful things 
that will threaten the American way 
of life. 

The training and condition of your 


sales force and the modernization of 


your sales program must not be de- 
ferred until the risk is again incurred 
The future 


our industry—yes. 


of “too little, too late.” 
of our business 
the American industrial system, de- 
pends on businessmen, you and me. 
starting now to plan, think and act 
for the day when war production is 
drastically reduced or cut off alto 
gether. 

The future seems to break up into 
four sections: first. winning of the 
war; second. the conversion period: 
third, postwar period and fourth. 


the long haul regular business cycle 
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[The winning of the war section is 
ow with us, our industry is doing 
, good job in it. Most of our prob- 
ems right now are beyond our per- 
sonal control, namely, material short- 
iges and manpower. 


HE second period is where you 

and I start to take over and be- 
come responsible—we in the litho- 
graphic industry have no problem 
of converting machines, tools, and 
production lines, but we do have the 
big problem of changing our pro- 
duction standards—our sales _tech- 
nique—yes, our whole sales and mar- 
keting outlook. Your sales depart- 
ment has probably become mentally 
It is 


up to you to revive it, and when you 


lazy from lack of competition. 


do. for the good of industry as well 
as your own, keep price cutting out 
of sales policy. Keep your pricing 
policy in management’s hands. Don’t 
let it fail completely under the con- 
trol of the salesmen or the sales de- 
partment. When you lift your sales 
policy out of the rut of today’s sell- 
ers’ market. instead of dropping it 
back into the pre-war rut when per- 
haps 80 per cent of all lithography 
was sold on a price basis—teach our 
salesmen to earn full commissions 
for themselves and full profits for 
us by selling ideas. service, results 
and quality. 

As I said at our recent conference 
in Boston, “Price selling is something 
we always accuse our competitors of 
and never admit ourselves. Instead 
of honestly trying to find out whether 
or not we have the disease, we invari- 
ably analyze the situation with an eye 
toward proving we have not, and. 
consequently, we usually come up 


Most of us 


have learned to sell at a profit in 


with just that answer. 


the last year or two. Let us determine 
not to go back in the habit of selling 
the premium and giving away the 
printing. If you have to give away 
a premium in the form of an occa- 
sional low price, confine that prem- 
ium to the first thousand or at least 
the first order, and don’t let it be- 
come a part of your sales policy.” 


forced 


HE war 


many of us to look over our sales 


emergency has 


and price procedures with an analyti- 
cal eye—to do something constructive 


about them. The emergency has 
shown many lithographers how to 
show a profit on less volume by con- 
centrating on business that is more 
profitable and most logical for them 
to sell. In 


faced with the problem of making a 


case you haven't been 
profit on less volume. let me tell you 
of our experience to illustrate what 
can be done when you have no choice 
but to do it. 

We lost almost over night through 
a war directive issued a week after 
Pearl Harbor. a million dollars’ 
worth of very profitable sales. That 
was almost one-third of our business. 
We had to do something and we did. 
Within sixty days economies were 
effected that reduced our selling and 
administrative expenses $100,000 an 
Within a few 


had replaced the million dollars’ 


nually. months we 
worth of very profitable business with 
a million dollars’ worth of low mar- 
That should 
but the War 


Labor Board approved a new con- 


gin government work. 


have evened things up 


tract, previously signed, affecting all 
our production employees, Dayton 
became a No. | critical area and a 
18 hour week was ordered. Then our 
foremen and department heads ob- 
jected because many of their work- 


men were taking home more money 





MARCH, 1944 
































































than they were. We found it expedient 
to get Treasury approval of an ex- 
tended work week allowance for 
them. 

These three things more than wiped 
out our $100,000 economy program 
and left us with approximately the 
same volume but with no where near 
the same gross profit with which to 
cover expenses. The obvious answer 
was to increase sales sufficiently to 
cover these increased expenses. Theo- 
retically, at least, a large volume at 
a low gross profit would again even 
things up—BUT war industries in 
our town started pulling away our 
semi-skilled and unskilled labor and 
the Selective Service started grabbing 
off both skilled and unskilled work- 
men. To date, they have inducted 
approximately one-third of our male 
payroll. Naturally, this created a 
manpower shortage and made_in- 
creased volume impossible. 

By this time we were face to face 
with reality. We were doing every- 
thing possible to train women and 
over-age men but weren't getting 
much production help from that ap- 
proach. Unless we were content to 
lose money, something else had to 
be done. Our next step. and the only 
one left, was to analyze our sales to 
make sure that everything we pro- 
duced under our restricted production 
capacity was profitable. 

We let our competitors have every- 
thing that didn’t show at least a 
break-even on which we couldn’t get 
our customer to pay a higher price. 
and I know you won't be surprised 
when I tell you that many of our 
competitors were foolish enough to 
be eager to get that business. Almost 
immediately our average gross profit 
showed a healthy increase. Analyses 
showed that about half of our cus- 
tomers were willing to pay us a 
decent price, and even our salesmen 
reacted favorably first 
shock, because they found that their 


after the 


earnings had increased rather than 


decreased because they were now 
earning full commissions instead of 
arbitrary ones that always result from 
a low price sale. 

We were surprised to find that our 
volume had not fallen off materially 


(Continued on Page 69) 
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ing sheets should be used, cutting out only the portions of work for 
spotting or opaquing, letting the masking paper c:ver the balance of 


the negative. Sometimes as much as 30 per cent of time may be saved." REX G. HOWARD 
+ 


Pres.. Peoria Blue Print and Photo Press C 
Peoria, Ill. 


‘Where large areas of negatives without work must be spotted, mask [3 


Before NAPL Conference, Chicago 


N THE average lithographing plan. 


small operational losses or 





“leaks.” because of their consid 
ered insignificance. do not receive 


the deserved close scrutiny or th 





corrective treatment accorded the la: 


‘Layout sheets with trim lines, bleed, center lines, gripper margins ger and more obvious losses. 
etc. printed in light blue, for every size of page regularly used, save 
a great deal of time. One plant saved 72 per cent on cost of paste-up 
and stripping by this method in its layout department.” in a major loss is usually immediate 


Recognition of a situation resulting 


and its correction prompt. On the 
other hand. we are often slow to 
recognize the many conditions and 
practices resulting in small losses. 
even though they may result in a 
cumulative loss of equal magnitude 

Because it is easier to find and 
correct a large error of management 
or production than to find and cor 
rect a dozen small ones, it is only 
natural for us to give the small leaks 





the “out of sight, out of mind” treat 
‘The saving of time by developing all the negatives at one time is ment. 

ccnsiderable, and your chemicals will be less apt to deteriorate, due If the pressroom takes twice the 
to their shorter exposure to air. Mixing of solutions should be done 


in advance by a helper for both camera and plate departments.” number of hours to run a job as 


should ordinarily be required, the 
loss of time is at once apparent and 
a remedy quickly sought. On the 
other hand, hidden away under “ad 
ministration,” “‘overhead,” “operat 
ing supplies,” or some other equalls 
effective camouflaging. are the smal! 
unnecessary losses of time and ma 
terials which like termites, hidden 
beneath the surface, feed upon the 
operating structure of the plant. 

It would be both interesting an 





profitable to take a few hours or 
‘Is your plate room arrznged so that your platemaker can coat, expose few days and go “leak hunting” 
and devel-p plates simultaneously, or is each plate carried to comple- your own plant. Your employee- 
tion before starting the next? It is possible to materially increase the 


number of plates made per day by properly coordinating the operations.” once they realize the seriousness 0! 
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Lithographic Production 


“‘There’s no place on the postwar estimate sheet for 


leaks’, says the author, who gives practical sug- 


gestions for avoiding everyday production losses 


the losses, will cooperate in correct- 
ing the conditions causing them. 

It is not reasonable to expect, at 
the outset of the hunt, that personnel 
will be particularly interested in 
curbing the losses of time and ma- 
terial which management, by its 
indifference. seems to consider of no 
significance. 

Remember that your old friend 
competition is just around the corner 
and you may be harboring the ter- 
mites which may weaken the ability 
of your business to withstand the 
highly competitive pressure which 
will again be put upon your plant. 
It will be those progressive plants 
that have been streamlined for efh- 
cient and economical production 
which will survive that pressure. 

There will be no place for “leaks” 


on your postwar estimate sheets. 


ACH plant, by reason of its size, 

its products, its equipment or 
operation methods, may have its own 
brand of “leaks.” Their hiding 
places may be varied in location and 
number, but their effect on plant 
profit is invariably the same. 

It is the object of this discussion 
to emphasize the seriousness of those 
leaks and to suggest ways and means 
of finding them. Methods of elimin- 
ating or at least reducing those leaks 
vou will quickly devise, once the 
conditions are recognized. 

One of the best means of finding 
time losses is a daily individual time 


sheet, upon which each employee 
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records his or her time in 10 minute 
units for the entire day. This sheet 
is numerically coded for every direct 
production operation and also for 
all non-productive time not charge- 
able directly to any job, such as 
“talking to customer,” “cleaning up,” 
“mixing chemicals,” “washing dam- 
pers,’ “filing plates,” “waiting on 
materials,” “looking for negatives,” 
“waiting for O.K..” “unpacking sup- 
plies,” ete. 

It is quite revealing to see what 
vital information can be gleaned 
from these time sheets after they have 
been carefully studied. 

Perhaps your camera man is mix- 
ing his own developers, spending per- 
haps $5.00 of camera time to mix 
a single gallon. Maybe your plate- 
maker is making brown prints in the 
vacuum frame, packing plates for 
the grainer, filing plates, unpacking 
chemicals, or any number of simple 
tasks that some less experienced and 
valuable employee should be doing. 

Is your supervision close to the 
operations or do your pressmen, ar- 
tists and other employees, have to 
run all over the plant to get informa- 
tion? Do you have a_ suitable 
inter-communication system so that 
information can be quickly and eff- 
ciently exchanged without unneces- 
sary walking about the plant? Do 
your employees come to the front 
office all day long from all over the 
plant on matters that could be quick- 
ly settled by interphone? 


N ORDER to determine what aver- 

ages of production have been 
established in your plant, you should 
make a survey over a base period of 
perhaps one quarter. 

For this three month period, de- 
termine for each press the average 
number of press impressions per 
hour. For the camera room, the 
average number of camera exposures 
per hour, both line and halftone. For 
the plate department, the average 
number of plates per hour and simi- 
lar averages for all departments. 

From these basic figures, the pro- 
gress in the hunt for leaks can be 
clearly charted by compiling a new 
set of figures each month from opera- 
tion records and making comparative 
charts with your base figures. 

Even in the matter of opaquing 
negatives, considerable time is wasted. 
Where large areas of negatives with- 
out work must be spotted, masking 
sheets should be used, cutting out 
only the portions of work for spot- 
ting or opaquing, letting the masking 
paper cover the balance of the nega- 
tive. On some types of work, as 
much as 30% of opaquing time can 
be saved. 

In the art or paste-up department, 
a great deal of time is spent on every 
job, getting the layout sheets set up 
with trim lines, bleed lines, center- 
lines, gripper margins, etc. This is 
true whether the job is a broadside, 
a book, or a publication. To eliminate 
constant repetition of this work, a 
series of layout sheets printed in 
light blue ink on either Index or 
Ledger paper can be printed in four 
or eight page signatures for every 
size of page regularly used. These 
layouts are also run on masking 
paper so films on gang runs can be 
quickly stripped into position without 
unnecessary layout time required in 
the stripping room. Preparation cost 


(Continued on Page 67) 





















































Midwesterners Study “What's Ahead”’ 











ESPITE two 


train 


snow-jammed streets and sub- 
zero temperatures, the postwar 


planning conference of the National 


Association of 
in Chicago February 12 provided for 
the more than 150 lithographers and 
supplymen present, an opportunity 


for constructive discussion of “what's 


thead.” 
President Harry EF. Brinkman. of 
Foto-Lith. Ine... Cincinnati, arrived 


six hours late due to one wreck ahead 
of his train, while Executive Secretary 
Walter Soderstrom, and two speakers. 
Daniel 
Lithographers 
Kromberg, 


int. reached 


Arvan. counsel to the Eastern 
Association. and J. 
certified public account- 
eleven 


Chicago some 


hours late because of other train 


wrecks. From the meeting. however. 


despite these program gaps, there 


developed a well rounded picture. 
revealing the need for planning for 
the days of peace, with detailed sug- 
what can be done now. 
Pres. 


Frost. president of 


restions on 

Pending Brinkman’s arrival 
Allen 
Lithograph Corp.. 


director of NAPL. acted as chairman. 


Copifyer 


Cleveland. and a 


Keynoting all discussions was the 
thought, expressed by Mr. Brinkman 
who arrived during the day. that “The 
time is ripe now for all of us to get 
started and do something. so that we 
will he prepared to act when peace 
How! to 


comes,” prepare for that 


future was attacked by the various 
speakers from the standpoint of man- 
relations, me- 


izement and human 


chanical operations. the sales 
department and the capital structure 
viewpoint. And in the closing forum 
cession supply and equipment men 


contributed. their comments to help 
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wrecks. 


Photo-Lithographers 








Representatives from many states attend NAPL 
one-day conference at Chicago during February 


By H. H. SLAWSON 


on some of the equipment questions 


faced by many of those present. 
Highlights from the various speakers’ 
remarks follow. Those not included 
here will be found in more detail on 
other pages. 
From War To Commerce 

Harry Brinkman, President, NAPL. 
President, Foto-Lith, Inc., Cincinnati. 
Converting is simply planning ahead 
as all successful companies have al- 


Many 


uncertain factors are involved. so it 


ways planned operations. 


requires more than ordinary plan- 
ning. Fundamentals involving man- 
agement. capital, markets. products. 
production and personnel must not 
he overlooked. 

To help bring young executives up 
to date when they return from ser- 
vice, keep a file covering new devel- 
ideas and 


opments. new methods, 


procedures. Actual steps in planning 


include the following: delegate re- 


sponsibility for planning; arrange 


regular meetings; check all possible 


sources of outside assistance; dis- 
tinguish between the period after de- 
feat of Germany and Japan and the 
estimate probable 


peace to follow: 


size of the general local market in 
each period; appraise present pro- 
duction capacity on the basis of these 
market 


work out 


estimates; plan your sales: 


processes necessary in 
creating added services you plan to 
offer; make detailed survey of equip- 


ment: prepare a financial foundation 





for your plans; consider the state in 
which the war will leave union and 
government labor relations machin- 
ery. 


How 


long will the war last? How much 


Other matters to consider: 


civilian production now? Disposition 
of surplus goods. Post-war govern- 
ment contracts. The possibility of a 
postwar depression. 

“I would like to believe these things 
do not affect us.” said Mr. Brinkman. 
“However. any condition, as national 
as those of the present. do and will 
affect every one of us. Our postwar 
planning will determine our postwat 
position. Conversion is not of tomor- 
row—the foundations are being laid 
today.” 

Employee Relations 

Allen Frost. President. Copifyer 

Lithograph Corp.. Cleveland. direc- 


tor, N APL. 


in personnel training and human re- 


Unless we do a real job 


lations, we will multiply our per- 
sonnel difficulties many times in the 
Visits to 


plants, attendance at conventions and 


transition period. other 
conferences, will bring helpful ideas. 
Also. hire a good consultant who 
knows the problems of both manage 
ment and employees. 
Between 25 and 30 per cent of 
Copifyer's total plant force today is 
colored. Press helpers on night shift. 


packing and shipping crews, hand 


(Continued on Page 75) 
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The coating operation in a paper mill. 
& Fibre Co.) 


By FRED A. WEYMOUTH 


International Printing Ink* 


T is our purpose to devote most of 
this discussion of postwar aspects 
of coated papers with respect to 

future printing problems, to a num 
ber of questions relative to present 
problems. We will attempt to answer 
these since they have a direct bear 


ing on the postwar period. 


. What 


coated papers have over 


general advantages do 
uncoated 
papers with respect to reproduction 


of the printing plate? 


4. Generally speaking coated 
papers reproduce the image with 
greater contrast of screen values with- 
out crowding the middle tones. Hues 


ire generally more brilliant. 


Q. How do printing qualities of 
machine coated papers compare with 
English finish, super and full coated 


papers ? 


\. Machine coated papers can be 
produced at slow machine speeds hav- 
ing printing qualities similar to No. 
t enamels. The coatings applied to 
1 machine or regular coated papers 
fill up their surfaces and make them 
more ink receptive than those common 
to English finish or 


It should be 


evaluation is 


super papers. 
understood that this 
construed from com- 
parisons of papers made with best 


technique and materials 


*Panel paper presented at TAPPI Coating 
Section, New York, Y February 15, 
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(Courtesy Champion Paper 


(. What general printing problems 
are now occurring with coated 
papers ? 

A. Both coated and uncoated papers 
are not now as uniform with their 
respect to resistance toward picking. 
The trouble seems to be in poorer 
quality pulps. Gloss ink and varnish 
quality papers have declined in their 
ability to assist in producing gloss. 
Indications are that the curtailment 
of casein has had much to do with 
Starch offset 


papers have in some instances pro- 


this. bound coated 


duced a more absorbent surface 
which rapidly absorbed the ink ve- 
hicle causing bad chalking of the 
pigment present in the ink. 

Q. What are three desirable fea- 
tures of a good offset coated paper? 

A. Coated papers which have a sur- 
face pH near to neutral are best 
suited for offset. Alkaline coated 
papers tend to neutralize the foun- 
tain with acids and will cause ink 
scumming. Paper coatings for off- 


set should tend towards water in- 

In addition to the higher 
inks offset 
printing there is also the pull of the 
offset blanket. Offset 


coated papers require a definite re- 


solubility. 
viscosity required for 


semi-tacky 


sistance to picking. 
(). What part may we expect coated 
papers to play in postwar printing? 
A, Postwar publication printing 
is expected to expand greatly, and 
to be produced at still higher press 
speeds. Color will be used in larger 
amounts. Machine coated papers will 
be a major factor in these trends. 
We should expect more of such coated 


papers to replace uncoated papers. 






4 What's Ahead 
For Coated 
Offset Papers? 


The increased use of coated papers 
in offset printing has already be. 
litho 
papers has a 


come evident. Color work 
graphed on coated 
sparkle and brilliance that is at 
tractive to a number of buyers of 
printing. At the present time only 
a moderate proportion of all off 
set printing is produced on coated 
two side papers. Such printing can 
be expected to greatly increase.. Web 
fed offset color presses which print 
on machine coated offset papers are 
ilso a probability. 

Machine coated carton stocks are 
a new possibility as a candidate for 
a better printing surface than un- 


coated boards. 


Q. What developments can be ex- 


pected in postwar printing inks? 


A. It is expected that developments 
in printing inks will keep pace with 
the increased tendency toward faster 
and better printing. Publication ro- 
tary printing (both black and white 
and four-color) inks of the future 
are not expected to demand the high 
degrees of heat common to present 
heat-dried printing. It is entirely 
possible that gas heat may not be 
used but advantage may be taken of 
the moisture setting qualities of hy 
groscopic inks. The impetus of the 
war development of synthetic resins 
and solvents has opened up a wealth 
of available materials which hereto 
fore were laboratory curiosities. 

In postwar high speed printing 
we believe that easier dried inks will 
assist in reducing the present de 


(Continued on Page 65) 
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EASTMAN KODAK COMPANY, ROCHESTER, N. Y. 
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$ ave Precio Us s Materials with 
KODAK PREPARED. DEVELOPERS — 


< 


CurtTAatLep supplies of sensitized materials make closely controlled 
processing all the more important. Assure high-quality results and fewer 
makeovers by using Kodak Prepared Developers. They are accurately com- 
pounded from laboratory-tested Kodak Chemicals. Sealed glass containers 
guard their freshness until you are ready to add them to the required amount 
of water to make one gallon or five gallons of solution. 

Kodalith Developer Improved is particularly recommended, providing 
clean, hard dots and crisp lines. For special purposes, Kodak Developers D-8 
and D-11 are widely used. Kodak Developer DK-50 is adapted to the 
making of continuous-tone separations from Kodachrome transparencies. 

Complete your processing by using Kodalith Acid Fixing Powder, sup- 


plied in two packages to make one gallon or five gallons of solution. 


Order these chemicals from your Graphic Arts dealer 


Graphic Arts Sales Division 
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SOLUTION no. II 
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SUPERIOR BLANKET WASH 
















Keady te Use 
STANDARDIZE 


Concentrate now on LITHO- CHEMICALS 
KLEEN, the BLANKET WASH de- » Seren Gea 
veloped by the LTF Laboratories - 2—LTF Stopping-Out Shelix 

. 3—LTF Deep-Etch Develope 
and proven in many of the lead- . 4LTF Deep Etching Seb 


tion for Zinc 


ing lithographic plants throughout . S-LIF Deep Eiching Seb 


tion for Aluminum 






the country. . 6—LIF Lithotine Concentra 
. 7—LTF Deep-Etch Lacquer 


LITHO-KLEEN cleanses thoroughly . 8—LTF Developing Ink 


. . 9—LTF Lithotine Asphaltum 
and prolongs the life of the blanket Pe Seep 


Solution 


by preserving the desirable prop- |1L-LTF Litho-Kleen Conce 
. ® e trate 
erties of either synthetic or natural igs ieee ieee ai 
LITHO - KLEEN rubber surfaces. . 13—LTF Plate Etch for 
CONCENTRATE Aluminum 


. 14—LTF Fountain Etch for 
Zinc 


sia ci ait . 1S—LTF Feuntain Etch for 
Write, Wire or Phone Steciianan 


. 16—LTF Stabilized Gum 


our nearest Branch Solution 
Lithotine— 






51 : 
"CLAIR Ano yaLentine (0 





NO. 47542 
Litia AeOved by Gapermens of tshagrenhit 
MOGRAPHIC TecHmicat POUNDATION 





MEGA DIRT, 








Wt 


IZE 
LS 


SOating 


t Shellac 
‘eveloper 
ig Solu 


ig Solu 


im 
icentrate 
rcquer 
nk 
shaltum 


bumin 


Concen 


or Zinc 


yr 


» for 


EW in lithographic management 
question the value of an effective 
program for maintaining a 
friendly spirit of cooperation with 
employees. National Process Com- 
pany, New York, is one of the lead- 
ing lithographic firms which have de- 
veloped such a program, and its op- 
eration under the stress of war makes 
it particularly interesting. 

As in other plants. National found 
it necessary to meet demand for new 
and different types of lithography in 
large volume as many customers con- 
verted their plahts to war work. 

As skilled men were lost to the 


armed forces, the company began to 
replace them by training unskilled 
men and women. Because craftsman- 
ship in the lithographic industry is a 
combination of artistic skill, mechani- 
cal judgment and inherent aptitude 
for the work, long training mixed 
with varied experience is required. 

When National’s executives decided 
on a training program, they requested 
the cooperation of Local No. 1 of the 
Amalgamated Lithographers of 
America, and the Civilian Personnel 
Section of the Navy Department and 
received most helpful assistance from 
both. 











and women were recruited 


Men 
from various sources to take a course 





of specialized training. A large space 
with necessary equipment was set 
apart for instruction purposes and 
was placed under the supervision of a 
skilled instructor. Simpler work was 
performed at first and assignments 
changed as knowledge and ability 
were acquired. 

As the new employee progresses 
an older employee with the neces- 
sary craftsmanship and experience 
needed for more difficult jobs is re 
lieved for the more exacting assign 
ments, and in this way, new em 
ployees with the native ability re 
quired for lithography are advanced 
to work commensurate with their 
skill. 

Experienced craftsmen who join 
National find it necessary to spend 
considerable time learning some of 
the more exacting techniques. This 
indoctrination into new methods is 
through a modified training program. 
the amount of time varying according 
to the individual. 


(Continued on Page 59) 





Here is the booklet distributed to National 
Process employees, which describes the com- 
pany’s equipment and work in an interesting 
way. The cover and a typical spread are shown 
here. Lower photo shows employees and ex 
ecutives who have been with Nati-nal 20 
years cr more. Standing, back row: H. Horn- 
berger, W. Maslin, W. Ullrich, G. E. Loder 
H. Dondero, N. Johnson, W. Taylor, A. Ver- 
rault, E. Schaefer, A. B. Willson, H. Pease 
E. Ohlson, L. Duryea, J. Pilger, E. Billings 
E. Hanzel, F. McConville, N. Bolando, M. Wil 
lis, W. Mackey, L. Riebling, H. Hueston 
Seated: F. Kenney, R. Hanzel, A. Sylvester 
A. Fay, O. Buchbinder, J. Gomez, J. Merschr-d 
J. Berry 
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CAREFUL 


WITH THAT OIL CAN, 


BROTHER 




















Guard against grease just as you would against 


dirt. Oil spots prevent proper distribution of 


moisture by the dampening roll, putting ink 
where you don’t want it. The plates get blamed 
for faulty workmanship, whereas the cause is 
simply a matter of poor housekeeping. 

You bought Aleoa Aluminum litho plates in 
the past because they helped you get more color 
punch, longer runs between regrainings, and 
better work generally. They are easier to keep 
clean. There’s no reason why these plates shouldn't 
continue to produce top quality printing. Pay 
close attention to details like these: 

Keep blankets tight and packed just right. A 
loose blanket creeps and crawls under the impact 


of the plate cylinder, causing a seuffing which 


ALCOA ALUMINUM 


C tS Se 


Sia ot aC ay 


wears out the grain. Be sure that inking and 
dampening rollers are set properly. Too much 
pressure causes them to drop down at the end of 
the plate and bump badly on coming up on the 
plate section again. 

If you are having plate problems, we'll gladly 
discuss them with you, Perhaps we can offer sug- 
gestions which will help vou keep them running 
longer. 

Right now, of course, Alcoa’s facilities are de- 
voted almost entirely to production that will 
speed winning the war. 

However. limited quantities of Aluminum 
litho plates are available. We'll tell you how to 


obtain them. Write ALUMINUM ComMPANY OF 


AMERICA. 2116 Gulf Building. Pittsburgh. Pa 
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MODERN LITHOGRAPHY 








Brett Lithograph Begins 





Second Hundred Years 


HAI growing group of lithog 
raphers who have passed their 
first hundred years is this month 
the Brett 


Lithographing Co.. Long Island City. 


enlarged by one more firm 


N. Y.. which is now observing its 
100th anniversary year. From a 
Philadelphia plant which turned out 
150 to 200 impressions a day on a 
hand press, and considered it a good 
day’s work, the firm has grown to 
the present organization which occu- 
pies all of the space in its own four- 
story building, covering about half a 
square block. 

The company came into being in 
1844 when Alphonse brett arrived in 
Philadelphia from Paris where he 
had learned lithography in the fam- 
ous old French firm of Le Mercier. 
He was one of the pioneers in color 
lithography in America, and at that 
time it was not unusual to reproduce 
a piece of art in 20 to 24 colors. 

During the early days Brett’s plant 
was twice destroyed by fire, but he 
kept rebuilding, and in 1860 moved 
to New York and established a plant 
at 80 Nassau Street. Other moves to 
larger quarters were necessary. and 
in 1869 Brett installed one of the 
first American built litho- 
one built by R. Hoe 
& Co. It was capable of 600 impres- 


stone 
graphic presses 
sions per hour. Foreign presses had 
been used before that time. 

Mr. Brett died in 1889, and the 
company was carried on by his part- 
ners, Charles Brett, Mr. Fairchild and 
Mr. Brion. They conducted the busi 
ness until 1894 when the management 
was acquired by Luther L. Frazier. 
with the partners continuing. Mr. 
Frazier died in 1901 and his brother 
Charles W. Frazier, present president 
of the company. was elected to fill 


the office. ‘ 


-_— 


The present building was erected 
by Brett in 1915 after the firm had 
located at Broadway and 129th St. in 
1908. It was there that the first color 
offset printing was done by Brett. 

The company now operates a Har 
ris 4-color 50 x 69” 
Harris 2-color 50 x 69”; a Harris 
single-color 50 x 69”; two Miehle 


press; a 


2-color 4614 x 6714” presses; and 
two Miehle 2-color 4114 x 5514” 
presses. Other equipment includes a 
bronzing machine. a paper condi 
tioner, two gallery cameras, two ove! 
head darkroom cameras, a 60 x 76" 
vacuum frame, and two photo- 
composing machines. 

A recent Brett development is the 
250-line screen, and this is utilized 
in commercial work which requires 
fine detail. The 1944 calendar dis 
tributed by the company is an ex- 
Nearly all of 


the firm’s volume is composed of 


ample of this work. 


quality color work of all types. A 
considerable volume of work on gov- 
ernment contract has been taken on 
during the war. The firm’s person- 
nel consists of approximately 120 
persons, and 43 have thus far en 
tered the armed forces from the Brett 
staff, 

Besides Mr. Frazier. who heads the 
company, other Brett executives in- 
clude William Winship, treasurer and 
general manager; Saul Blackman. 
secretary; and Robert S. Hall. sales 


manager.** 


Top to bottom: The Brett Building in Long 
Island City, N. Y.; a section of the art de- 
partment showing (L. to R.) Fred Ruck, Otto 
Lang, and William Herring; the plate depart- 
ment with Charles Vcn Nesson (far left), and 
Edward Gilliland; a general view of the press- 
room showing the overhead moisture control 
system; and the 4-color press, with Fred 
Miceli, press operator, on the platform 
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Further Paper Slashes Loom for Next Quarter 


Hk probability of another paper 
cut for the coming quarter. 

straight across the board to in- 
clude Commercial Printing. L-241; 
Magazines, L-244; Books, L-245; and 
Newspapers, L-240 is now apparent 
\ meeting of the Commercial Print- 
ing Industry Advisory Committee was 
set for March 9th and the most op- 
ltimistic estimates are hopeful the cut 
will not exceed that previously made 
in the last revision of these orders. 
Printers and publishers as a whole, 
hitherto endeavoring to convince 
themselves that “the situation isn’t as 
bad as Washington says.” are con- 
siderably sobered by the fact that this 
cut, very probably for the coming 
quarter, may be followed by a similar 
cut in the use of paper during the 
third quarter of 1944. Should both 
of these cuts materialige, it will put 
the consumption of paper on the 
basis of approximately 55 to 60 per 
cent of that used during the desig- 
nated base periods. 

Che primary cause for the de- 
heiency in pulp supply is the con 
tinued lack of labor for cutting pulp- 
wood. As a result. withdrawals from 
inventory have been at such a rate as 
to definitely preclude continuance of 


the withdrawal percentage. 


Where the Pulp Is Used 
Newsprint accounts for about one 
fifth of the total combined require 
ments of wood for all pulp and paper 
products. Shipping containers and 
materials for wrapping and packag- 


ing (largely munitions and military 


36 


supplies) account for a large part of 
the remainder. From a fine paper 
standpoint, what percentage of the 
total available supply of paper is 
used in what is known as commercial! 
printing without which business can 
not continue? There is no answer. 
few figures have been assembled, and 
it is understood that the acute man- 
power shortage has prevented a sur 
vey being made which will provide 
the answer. The question has been 
asked, without being answered, as to 
whether such a cut as contemplated 
in the next two quarters will not force 
a crisis in which printing essential 
for the war and civilian economy can 


not be carried on. 


UTA Seeks Facts 

The United Typothetae of America 
in an effort to conclusively show that 
the American lithographer and 
printer is operating on an economy 
based in the greatest majority on ab- 
solutely essential printing, now has 
in the field a survey of medium sized 
plants to determine to what extent 
they can accept a further cut in paper. 
without being forced to refuse print- 
ing essential to the war and civilian 
economy. It is a foregone conclusion 
that such inability upon the part of 
lithographers to meet essential print- 
ing needs would force some measure 
to see that military requirements are 
met. 

When completed the findings will 
immediately be made available to 
both WPB and to the Industry Ad- 


visorvy Committee and released to the 





inglom 


trade press, in support of the widely 
held belief that these contemplated 
cuts in paper use will force considera 
tion of other measures long resisted 
by the trade. In fairness to the Print 
ing and Publishing Division of the 
War Production Board, it should be 
stated that every administrator con 
nected with the Commercial Printing. 
Magazine and Book Sections have con 
sistently and ardently fought for only 
horizontal cuts without discrimina 
tion. 

Can These Cuts Be Avoided? 

The answer is yes, but predicated 
upon one condition. Every lithogra- 
pher in the country, every commercial! 
printer by whatever process must 
re-examine the printing going through 
his presses. and voluntarily by eithe: 
a reduction in weights, sizes, or othe 
conservation measures reduce his con- 
sumption of paper by 10 per cent. 
Should this be done in an effort at 
voluntary control, it is believed that 
books 


could make the same cut, and thus 


newspapers, magazines and 
eliminate the need for the imposition 
of cuts by Washington. 

What About Salvage? 

In spite of the various objections 
raised to salvage programs, the fact 
does remain that Great Britain has 
established a record of salvaging 72 
per cent of the paper used. While 
various considerations, such as un 
recoverable overseas shipments, etc.. 
may preclude such an American rec 
ord, the fact does remain that those 
most concerned with the saving o! 
paper. the printers of America, hav: 
as yet to get behind such salvage pro 

(Continued on Page 63) 
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Warren's Cumberland Offset 


WoveE & SPECIAL FINISHES 


Postal regulations prohibit sampling of paper in this publication, therefore Cumberland Offset is not used for this insert. 


Sample Book of all finishes of Warren’s Cumberland Offset may be secured from your Warren merchant. 



































































Leading 
PAPER MERCHANTS 
who sell and endorse 


Warren’s Standard Printing Papers 





Arpany, N. Y Hudson Valley Paper Company 
ATLANTA, GA Sloan Paper Company 


Bactimore, Mp 
The Barton, Duer & Koch Paper Co 


Baton Rouae, La Louisiana Paper Company, Ltd 
Bouse, Ipane Zellerbach Paper Company 
Boston, Mas Storrs & Bement Company 
Burrato, N.Y Ihe Alling & Cory Company 
Cuartorre, N. ¢ Caskie Paper Company, Inc 
Ciurcaco, liu Chicago Paper Company 
CUncinnaTi, Out The Diem & Wing Paper Co 
ee { The Petrequin Paper Company 

' Ihe Alling & Cory Company 
( mBUSs, Ounto Fhe Diem & Wing Paper Co 
Dartias, Texas Olmsted-Kirk Company 
Denver, Coto Carpenter Paper Co 
Des Mowers, Lowa Western Newspaper Union 
Derrorr, Micn Seaman-Patrick Paper Company 
hucene, Ort Zellerbach Paper Company 
Fort Wortn, Texas Olmsted-Kirk Company 
Fresno, Cat Zellerbach Paper Company 


GRAND Rapips, Micn 
Quimby-Kain Paper Company 

Great Faris, Mont 
The John Leslie Paper Company 


HartTrorp, CONN Henry Lindenmevr & Sons 
Houston, Texas L.. S. Bosworth Company 
INDIANAPOLIS, IND Crescent Paper Company 
Jacksonvinte, Fria Virginia Paper Company, In« 
Kansas Crry, M Midwestern Paper Company 
L.ANSIN Micu Phe Weissinger Paper Company 


{ Western Newspaper Union 
Lirtie Rock, Ark 


\ Arkansas Paper Compan 


Lone Beacun, Cat Zellerbach Paper Company 
Los Anoeres, Cat Zellerbach Paper Company 
Loutsvitte, Ky Miller Paper Company 
LyncnpurG, Va Caskie Paper Company, [n« 
Miuwaurer, Wi Nackie Paper Company 


Minnearorts, Minn 
The John Leslie Paper Company 


Newark, N. } j Henry Lindenmeyr & Sons 
' Lathrop Paper Company, In 

New Haven, Conn Storrs & Bement ( ompany 
New Ortrans, La Alco Paper Company, Inc 
Henry Lindenmeyvr & Sons 


Lathrop Paper Company, In 

The Alling & Cory Company 

New Yor« Crry J. E. Linde Paper Company 
The Canfield Paper Company 

Marquardt & Company, Inc 


Schlosser Paper Corporation 


Oaktanp, Cat Zellerbach Paper Company 
Oxtanoma Crry, OKLA Western Newspaper Union 
Omana, News. Field-Hamilton-Smith Paper Company 


( D. L.. Ward Company 
Puitapertenta, Pa Ihe J. L. N. Smythe Company 
Schuylkill Paper ¢ ompam 


PHoentx, Ariz Zellerbach Paper Company 
Prrrssuran, Pa The Alling & Cory Company 
Portitanp, Mr C. M. Rice Paper Company 
PorTLANn, Ort Zellerbach Paper Company 
RN Ne Zellerbach Paper Company 
Ricumonp, Va B. W. Wilson Paper Company 
Rocursrer, N.Y Ihe Alling & Cory Company 
SACRAMENTO, Cat Zellerbach Paper Company 


j Beacon Paper Company 
\ Tobey Fine Papers, Inc 


Sr. Lourss, Mo 


St. Paut, MINN The John Leslie Paper Company 
Sact Lake Crry, Utan Zellerbach Paper Company 
San Disco, Cat Zellerbach Paper Company 
San Francisco, Cat Zellerbach Paper ¢ ompany 
San Jose, Cat Zellerbach Paper Company 
Seattie, Wasn Zellerbach Paper Company 
Sureverort, La Louisiana Paper Company, Lid 
Spokane, Wasn Zellerbach Paper ( ompany 


Sprincrietp, Mass 
The Paper House of New England 


SrockTon, Cal Zellerbach Paper Company 
DPorpreKa, Kaw Midwestern Paper Company 
Troy, N.Y Troy Paper Corporation 
I sa. OKIA Tulsa Paper ¢ ompany 
Wa Texa Olmsted-Kirk Company 
Wartta Watta, Wasn Zellerbact Paper Company 
Wasninoton, D. ¢ Stanford Paper Company 
Yakima, Wasu Zellerbach Paper Company 





EXPORT AND FOREIGN 

New York Crry (Export) National Paper & Type Co 
feencies or Branches in 4 thes in Latin Amerwa and 
West Indie 






| 
| 
| 
| 
| 
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Warren's Cumberland Offset 


>| PRE-CONDITIONED 


| WOVE » SAXONY + HOMESPUN + LINEN - HANDMADE 














ARREN’S Cumberland Offset is pre-conditioned by the exclu- 

sive process that has been used successfully on Warren’s Label 
papers. Under average pressroom conditions, both winter and sum- 
mer, Cumberland Offset may be run directly from the case or skid 
without further conditioning by hanging. 

Comprehensive pressroom tests indicate that Cumberland Offset 
exhibits a minimum of stretch or shrinkage under changing atmos- 
pheric conditions. Tendencies toward curling and “‘cockling”’ are held 
to a minimum—even under extreme conditions of relative humidity. 

Because of its flat-lying properties Cumberland Offset is a ~pro- 


duction” sheet which may be run at maximum press speeds. 


Write for free booklet —“How Will It Print by Offset” 





S.D. WARREN COMPANY + BOSTON 1, MASS. 





AUSTRALIA B. J. Ball, Ltd 
New ZEALAND B. J. Ball (N. 7 Ltd 
Hawattan Ist anps Honolulu Paper Co., Ltd., 


Agents for Zellerbach Paper Company 
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Postal regulations prohibit sampling of paper in this publication, therefore Cumberland Offset 1s not used for this insert. 


Sample Book of all finishes of Warren's Cumberland Offset may be secured from your Warren merchant. 
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Baton Rouae, La Louisiana Paper Company, Ltd 
Boise, Ipano Zellerbach Paper Company 
Boston, Mass Storrs & Bement Company 
Burrato, N.Y The Alling & Cory Company 
Cuarvorre, N. ¢ Caskie Paper Company, Ine 
Curcaco, lu Chicago Paper Company 
CUNCINNATI, Onto rhe Diem & Wing Paper Co 







Phe Petrequin Paper Company 
Phe Alling & Cory Company 






CLEVELAND, Onto 













Cotumaus, Onto Phe Diem & Wing Paper Co 
Dattas, Texas Olmsted-Kirk Company 
Denver, Coro Carpenter Paper Co 
Des Moers, Lowa Western Newspaper Union 
Derrorr, Micu Seaman-Patrick Paper Company 
Rucene, Ort Zellerbach Paper Company 
Fort Wortn, Texa Olmsted-Kirk Company 
Fresno, Cat Zellerbach Paper Company 






Grand Rapips, Micnu 






Quimby-Kain Paper Company 











Great Faris, Mont 

The John Leslie Paper Company 
HartTrorp, Conn Henry Lindenmevr & Sons 
Houston, Texas L.. S. Bosworth Company 
INDIANAPOLIS, IND Crescent Paper Company 
Jacksonvirte, Fra Virginia Paper Company, In« 
Kansas Crry, Mo Midwestern Paper Company 
L.ANSIN Micu The Weissinger Paper Company 






{ Western Newspaper Union 





Lirttr Rock, ArKx 






\ Arkansas Paper Company 


















Lone Beacn, Cat Zellerbach Paper Company 
Los Anceies, Cat Zellerbach Paper Company 
Loutsvitte, Ky Miller Paper Company 
Lyncnsure, Va Caskie Paper Company, Ine 
Miu waugrer, Wi Nackie Paper Company 
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Schlosser Paper Corporation | 
OAKLAND, Cat Zellerbach Paper Compar - ti ‘ m a *ODIIN? —— - - 
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Putitaperenta, Pa The J. L. N. Smythe Company 
Schuylkill Paper Company 


Pucnmn, Ansa Zellerbach Paper Compady ARREN’S Cumberland Offset is pre-conditioned by the exclu- 
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PorTLanp, Mt C. M. Rice Paper Company 


PorTLAND, Orne Zellerbach Paper Company 
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OQOKING over the NAPL registra- 
Dia lists from the Chicago one- 
day meeting we found names from 
Kansas City. Oklahoma City. Wichita. 
Clinton, Ia.. Detroit, Milwaukee. 
Cleveland. and Cincinnati. among 
other places. QOut-of-town folks al- 
most outnumbered Chicagoans. The 
meeting found Chicago with an 8-inch 
snowfall. and below zero tempera- 
tures. 

ml 

Secretary Walter Soderstrom, and 
two scheduled speakers Daniel Arvan 
and J. Kromberg. all of New York. 
had quite a time trying to get to the 
meeting. Riding the Commodore Van- 
derbilt, they were held up by a wreck 
of the train ahead, near Ashtabula. 
Ohio. Since this happened during the 
night, the Vanderbilt was re-routed, 
and the three woke up in Cleveland 
on the morning of the scheduled meet- 
ing. While waiting with many others 
for passage to Chicago. a freight train 
was wrecked and burned. They sau 
the burning cars as their train re- 
sumed its slow journey westward. 
They finally arrived in the windy city 
Saturday night after the meeting had 
adjourned. 

ml 
It might not have been so bad, but the 
three were unable to get word through the 
jammed up communicati-ns. 
ml 

The photographs of the meeting 
(Page 29) were taken by Bill Mat- 
thews, Chicago representative for Du- 
Pont Photo Products. He used a 
camera which the Kehoe & Lau sis- 
lers had brought. 

ml 
At the Philadelphia Litho Club meeting in 
February Sgt. Buck Miller, who has been in 
the Marines for two years, was exhibiting a 
card he had just received in the mail. It was 


from his draft board and informed him he was 
in 1A! 
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Charles Weyl, head of Edward 
Stern & Co.. who was the Philadel- 
phia club’s speaker, is quite a versa- 
tile individual. Along with his other 
work he finds time to be Professor 
of Electrical Engineering, Moore 
School of Electrical Engineering. 
Associate Professor, Graduate School 
of Medicine. and Director of Moore 
School X-Ray Laboratory, University 
of Pennsylvania. 

ml 

Maybe he’s the logical man to build a post 

war electronic offset press. 
ml 

lohn Knellwolf, Philadelphia club 
treasurer reports that the club nou 
has $500 tucked away in war bonds. 

ml 

Who printed ‘em, John? 

ml 

The Transoceanic Edition of the 
London Daily Mail, being offset in 
Vew York, is now accepting advertis- 
ing on a limited basis. 

ml 

Willan P. Squ bb, president of Godfrey 
Roller Co., is setting a record for long service 
with the National Association of Printers’ 
Roller Mfrs. Last month he was elected to 
serve his 26th year as secretary of the or- 
ganization. 

ml 

The other day E. C, Rueda, general 
manager of Lithografia Colombia, 
Bogota, Colombia, South America, 
walked into our office. Some months 
ago we had sent him information of 
the courses in lithography offered by 
the Litho Technical Foundation, and 
he had arrived to attend these courses. 
He is now living in New York and 
will be there for a year or so, attend- 
ing the litho courses to learn U.S. 
methods. He is working with Ardlee 
Service temporarily, in addition to his 
studies. His firm is a leading litho- 


graphic company in Colombia, and 


produces one of the South American 
offset editions of “Time” magazine. 
We will hear more of this in a coming 
issue of ML. 
} ml 
During the Fourth War Loan, Charlie Pas- 
santino, head of the New York offset and 
printing firm bearing his name, entered his 
son B bby’s name in a bond contest sponsored 
by the RKO theatres. He sent an offset notice 
of this to his friends, who responded by buying 
bonds at the RKO Palace amounting to a cool 
$40,000. Bobby won third place among all 
the RKO theatres in the entire New York 
area, and first place in the Palace competition. 
The prize cf a $75 bond went into Bobby's 
piggy bank, and Daddy sent the face value of 
the bond as a cash donation to the Red Cross 
ml 
{llen Frost, president of Copifyer 
Lithograph Corp., Cleveland, has 
been spending considerable time in a 
Buffalo hospital lately where his son 
was confined following an airplane 
accident Feb. 6. Young Frost, who 
was employed by Bell Aircraft Corp.. 
as a test pilot, was making a routine 
test flight when, at 35,000 feet alti- 
tude, the plane plunged into a nose 
dive. Frost bailed out at the 20,000 
foot level, suffering several bone frac- 
tures and other injuries on landing. 
as well as burns incurred while trying 
to right the plane in the air, After 
participating in the NAPL Chicago 
conference Feb. 12. the senior Mr. 
Frost attempted to {ly to Buffalo, but 
because no planes were landing at 
Buffalo that day he was forced to 
forego the trip. 
ml 
That big Rutherford camera we 
wrote about in January which makes 
a 4x 6 foot negative, is not the world’s 
largest. our Chicago correspondent 
reminds us. A camera with a plate 
holder 6 x 10 feet was built in 1900 
in Chicago. and contact prints from 
glass negatives were 11. x 8 feet. The 
bellows could be extended 25 feet and 
15 men were required to move the 
camera. 
ml 
If you're publishing an employee publi 
cation why not add us to your mailing list? 
Send it to Modern Lithography, 254 West 
31st St.. New York 1, N. Y. 
ml 
Twenty-six employees of Hopp 
Press. New York lithographers and 
printers, are now serving in the 
armed forces. Their names are listed 
on an honor roll hanging in the firm’s 


offices. & *& 


39 



























FOTO-FIX 


(CONCENTRATED ACID FIXING BATH) 


1. Fixes film, plates, paper in half the time required 
with ordinary bath. 


2. Hardens emulsion as well in 1/5th to 1/6th the 
time required with ordinary bath. 


3. Fixes at least twice as much film or paper as an 
ordinary bath. 


4. |s eliminated from film with less washing. Films are 
washed as well in 1/3rd the time required with 
ordinary bath. 


5. Produces clear film, without haze, immediately 
after fixing. 


6. Is ready to use with addition of water. No bother 
or time used in mixing. 





7. Is economical. One gallon FOTO-FIX is equal in 
service life to ten gallons ordinary bath. 















TRIAL QUANTITY (% GALLON) AT $1.50, AVAILABLE FROM 
YOUR GRAPHIC ARTS DEALER OR PHILLIPS & JACOBS | 


/) fj 
MANUFACTURING | Mid -ff- | , 622 RACE STREET 
CHEMISTS Aillips ow PHILADELPHIA 
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By I. H. Sayre 


Technical Editor 


ARIOUS types of intensifiers 

were listed in our discussion 

in Shop Talk last month, and 
detailed attention was given to mer- 
cury intensifiers. Various formulas 
were given. Now let’s look at other 
types of intensifiers. 

Silver Intensifiers 

This is a proportional type of in- 
tensifier and one of the best for cor- 
recting underexposed negatives. By 
this method additional silver is de- 
posited from a solution upon the 
silver of the image thus building up 
all the tones. 

The negative should be first hard- 
ened in a Formalin bath to prevent 
excessive softening of the gelatin dur- 
ing processing. It is then thoroughly 
washed and placed for not longer 
than a minute in a bath containing 
potassium ferricyanide and potassium 
bromide. There is no apparent ac- 
tion from this bath, but it is necessary 
lo prevent staining. The negative 
should not remain in the bath for 
more than a minute, however, as it 
will become reduced in density. 

After rinsing, the negative is then 
placed in a solution of silver nitrate, 
ammonium sulfocyanide and hypo 
which is adjusted to the point of 
precipitating silver. Pyro preserved 
with sulphite is then added to precipi- 
Silver 


nitrate and ammonium sulfocyanide 


tate the silver from solution. 


immediately react when brought to- 
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gether in solution to form a white 
precipitate which is silver sulfocya- 
nide. Formulas are carefully worked 
out as to proportions of these chem- 
icals, so that the mixture will always 
he clear but just on the verge of 
precipitating. 

The image may thus be built up 
indefinitely by the addition of silver 
precipitated out of solution. This is 
possible because the silver precipi- 
tates on the silver in the image rather 
than on those parts of the negative 


where no silver is present. 


Formalin Bath 
Water 20 oz. 
Formalin 2 O&. 


Rinse well and immerse for one minute 
in the following: 
Potassium Ferricyanide 
Potassium Bromide 30 grains 
Water to make ... 30 oz. 
Rinse well and intensify in a bath made 
from the following stock solutions: 
Stock Solution 1 
Silver Nitrate. 800 grains 
Distilled water to make 20 oz 
Stock Solution 2 
Ammonium Sulfocyanide 1400 grains 
Hypo .. Tae .....1400 grains 
Water to make 20 oz 


For intensifying bath add_ ten 


30 grains 


ounces of Solution | to five ounces of 
Solution 2, stirring vigorously. The 
Then add 


one dram of a 10 per cent pyro solu- 


mixture should be clear. 


tion preserved with sulphite, and two 
drams of 10 per cent ammonium hy- 
droxide. 

When this mixture is poured over 
a negative, the silver will start to 


deposit within a minute or two. When 


properly intensified, it should be re- 
moved and fixed in an acid fixing 
bath, then thoroughly washed. 
Brown or Sepia Intensifiers 
Uranium Intensifiers. This type of 
formula is recommended only for 
continuous tone negatives as the clear 
areas usually take on a sepia color. 
It is a proportional intensifier 
which is valuable for underexposed 
All the detail in the shad- 


ows is greatly built up as well as the 


negatives. 


denser portions. The image is partly 
converted to dark brown or reddish 
uranium ferrocyanide which is much 
more opaque than silver. 

A formula containing uranium ni- 
trate, potassium ferricyanide and 
glacial acetic acid is used for con- 
verting the silver image to a salt of 
urcnium. The latter is soluble in alka- 
line substances, so acetic acid is added 
to preserve the image. 

All hypo must be removed from 
the negative before the process is be- 
gun, otherwise a red sulphide of 
uranium is formed which causes red 
stains. 

Neblette Formula 
No. 1 Solution 
Uranium Nitrate : ..100 grains 
Water to make .10 oz. 
No. 2 Solution 
Potassium Ferricyanide 
Water to make 
For use make a bath by combining 


10 parts of No. 1 to ten parts of No. 


100 grains 
10 oz. 


2. and add two and one-half parts of 
olacial acetic acid. 


Wash well 


Yellow stains may be cleared with a 


after intensification, 
10 per cent solution of ammonium 
sulfocyanide. 

Mercuric lodide Intensifiers 

This type of intensifier is not af- 
fected by traces of hypo remaining 
in the negative from the fixing bath. 
One solution only is needed which 
turns the negative brownish in color. 
It is advisable to re-develop and_ fix 
the negative after intensification, since 
the silver iodide forming part of the 
image is not stable and will fade 
upon exposure to light. Redevelop- 
ment reduces it to silver metal so 
that the final negative contains silver. 
mercury, and a salt, all of which are 
insoluble. 

Mercuric iodide is a red substance 


(Continued on Page 75) 
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TROPICAL 


UA Day 


Gateway to the Tropics 


hhere’s where a step over the 
threshold takes you into the sultry 
atmosphere cf an equatorial jungle! 

Behind this door the heat resist- 
ance and stability of Du Pont Photo 
lith Film are carefully determined. 
It’s one of many such chambers lo 
cated in the Du Pont Research and 
Control Laboratories. 

Film placed in the ‘‘oven”’ is al- 


lowed to remain there for various 


periods of time. The “‘climate,”’ arti- 
ficially created, ages the film rapidly. 
Hundreds of observations are made, 
and from them are developed re 
finements designed to give Photolith 
Film the longest possible life under 
the most adverse conditions. Im 
provements have also been made in 
methods of packing, so that today 
Photolith films can weather the 
climate wherever they’re used . . . by 


armed forces in the tropics or by 
lithographers hereon the home front. 
This is just another example of 
extensive research and control com- 
bined to produce film upon which you 
can rely at all times. Keep Du Pont 
Photolith Film in mind. Try it in 
your own shop. 
E. I. du Pont de Nemours & Co 
(Inc.), Photo Products Department, 
Wilmington 98, Delaware. 


DU PONT PHOTOLITH FILM 


REG. us. Pat OFF 


Keep on Buying 
War Bonds 


and Stamps 


BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 
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LNA Plans Bank Stationers Dinner, Paper Exhibits 


A DINNER meeting for the Bank 
Stationers Group of the Lith- 
ographers National Association, is 
planned for Sunday, May 7. on the 
evening before the opening of the 
LNA war conference at the Edge- 
water Beach Hotel, Chicago. W. 
Floyd Maxwell, executive secretary 
announced. Monday evening, May 
8. the night on which the bank group 
has met in other years, will be 
utilized for a session on government 
orders affecting the trade. The Sun- 


day night meeting will be open to 


non-member bank stationers. he said. 

Mr. Maxwell said that several ex- 
hibits are being arranged to show 
the best examples of paper saving 
ideas as well as as some outstand- 
wasted paper. 
litho- 


ing examples. of 
Another exhibit will show 
graphed jobs which are questionable 
as to which order governs them. An 
attempt will be made to thus clarify 
the various paper quota orders on 
borderline jobs. 

The conference will run through 


May 8. 9 and 10. 


Connecticut Club Elects Schulze President 


LBERT J. SCHULZE, manager 
A of the Worcester Lithograph 
Corp., Worcester, Mass., was elected 
president of the Connecticut Valley 
Litho Club at its annual meeting at 
the Bond Hotel, Hartford, February 
8. He succeeds Ralph Rich, of Rich 
Lithographing Co., Chicopee Falls 
Mass. Wendell Guy, of New England 
Printing & Lithographing Co., Bridge- 
port, Conn., was elected vice-presi- 
dent; Floyd Scott, Brooks Bank Note 
Co., Springfield, Mass., was elected 
secretary; and F. Paulson, Steinback 
Co., New Haven, Conn., was elected 


Frank Poll, M. M. David- 


treasurer. 


Offset Night at Topeka 

Al W. Johnston, of Harris-Seybold- 
Potter Co., was the speaker at the 
February 8 “Offset Night” meeting 
of the Craftsmen’s Club of Topeka, 
Kan. Feature of the evening was the 
showing of the Harris company’s film 
covering all phases of the lithographic 
process. Also on exhibit was the 
“Books by Offset” display, the 90 
books produced by offset and selected 
last year by the American Institute 
of Graphic Arts, 
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were 


son, and Edwin S$. Darling. 


added to the board of governors. 


Albert J. Schulze, 
who was elected 
president of the 
Connecticut Club 
was formerly vice- 
president. 





The club’s next meeting is to be 
April 7 at the Bond Hotel, Hartford. 
Charles Geese, of the Philadelphia 


Litho Club, is to be the speaker. 


Dunnagan Heads Illinois Group 

Carl E. 
Inland Press, Inc., Chicago litho firm, 
was elected president of the Graphic 
Arts Association of Illinois at the 
19th annual dinner and business meet- 
ing Feb. 11. 
Ist vice president, Eagle Freshwater, 
Western Newspaper Union; 2nd vice 
president, Walter H. Nelson, Rand 
McNally & Co.; treasurer, W. H. 
King, Stationery Mfg. Co., the latter 
two being representatives of litho 


Dunnagan, president of 


Others elected included: 


houses. 5S. Frank Beatty continues as 
secretary and general manager of 
the Association. Philip S. Schneider, 
assistant director, printing and pub- 
division, War Production 
Board, Washington, was 
speaker, his topic being “How Much 


Paper Will We Get in 1944?”. A 


panel discussion of “what shall we 


lishing 


guest 


do now to prepare for future sales 
and markets.” was also featured on 


the program. 


Chicago Club Hears Dickson 

The Lithographers Club of Chi- 
cago had as guest speaker at the Feb. 
24 meeting, W. J. Dickson, head of 
Western personnel 
counselling division, who spoke on 
“Human Relations in Industry.” As- 
serting that for efficient operation of 


Electric Co.’s 


any business it is essential to have 
full cooperation of employees, Mr. 
Dickson declared that the achieve- 
ment of this relationship is just as 
important as good technical knowl- 
edge. He discussed various phases 
of the problem and outlined practices 
adopted in the big Chicago electrical 
manufacturing plant to maintain good 


management-employee relationships. 


Study Paper Standardization 
The Simplified Practice Commit- 
tee of the Bureau of Standards is 
currently studying the proposal to 
change the yardstick for measuring 
paper to a standard 25 x 40”, 1,000 
sheets, as advocated by the Joint 
Committee on Government Relations 
of the Commercial Printing Industry. 
A survey of opinion on the subject 
in the lithographic trade was being 
made through the Lithographers Na- 
Floyd Max- 


He is also 


tional Association, W. 
well, secretary, stated. 
a member of the Simplified Practice 


Committee. 
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Baltimore Club to Hear Reynolds; NavyMan Speaks 


A: P. REYNOLDS, chief chemist 
of Spaulding-Moss Co.. Boston 
lithographers, a specialist in plate 
sraining. is to be the speaker at the 
meeting Monday, March 20, of the 
Litho Club of Baltimore, Louis A. 
famb, of Fuchs and Lang Mfg. Co.. 


the club’s chairman, an- 


program 
nounced. The meeting is to be at 
Hotel Emerson, and Mr. Reynolds 
will speak on graining. a subject on 
which he has spoken before other 
litho clubs in the East during recent 
months. 

At the club’s meeting February 21 
at the Emerson, Lieut. W. Bradley 
Edelblut. who is in charge of the 
Processing Section, Publications Di- 
vision, U. S. Navy, Washington, told 
of the plant and the work of this 
unit. Charged with producing manu- 
als, booklets, forms, and all types of 
printed matter required by the Navy. 
this division operates all types of 
reproduction equipment from mimeo- 
graphs to high offset 
He described the plant as 


speed web 
presses. 
being a four-story building with 40,- 
000 square feet of floor space. It 
employs 326 civilians and 60 enlisted 
men. besides a staff of officers. Lieut. 
Edelblut described the two web off- 
set presses, and said they print light 
weight papers at high speed, one 
press, recently installed, printing 
both sides of the web at the same 
time. The plant production averages 
one million 8 x 1014” printed sheets 
per day, he said. 

“War has greatly enhanced the off- 
set process,” he asserted. and added 
that letterpress is seldom heard of in 
the armed forces. After the war there 
will be a deluge of Army- and Navy- 
trained lithographers who will be 
looking to the commercial industry 
for employment, he said. 

Paper base plastic lithographic 
plates are being widely used in Army 
and Navy plants, he said, and also 
described a new paper plate which 
is coated with aluminum or zinc by 
electrolysis. He stated that this type 
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of plate would be available after the 
war. 

Two new members were admitted 
to the club. They are Joseph K. 
Rulon, manager of the Graphic Arts 
Division, Photo Products Department. 
of the duPont Company. Wilmington: 
and S. Willard Lambdin, general 
manager of Arthur Thompson & Co.. 
Baltimore lithographers. 

. 
McCandlish Announces Plans 

Plans for the McCandlish Awards 
for 1944, the annual 24-sheet poster 
design contest, have been announced 
by A. R. McCandlish, president of 
McCandlish Lithograph Corp., Phila- 
delphia. The competition is open to 
any American artist or art student, 
and war bond prizes this year total 
$1,000, with a first award of $500. 
second prize of $300, third prize of 
$150, fourth prize of $50, all in 
bonds. Honorable mention certifi- 
cates will also be given. 

Any of several subjects may be 
These include 


any gasoline, any cigarette, any soft 


used by contestants. 


drink, or any product of a_ local 
bakery. Philadelphia contestants are 
to use products of the Tasty Baking 


Co. of that city, while others may be 


Heads Chicago Litho Club 





Jack Hagen (above), superintendent of the 
Workman Mfg. Co. Offset Division, was elect- 
ed president of the Lithographers Club of 
Chicago, at the annual meeting held recently. 
(Complete story in Feb. ML.) 


used by contestants in other cities. 
Entries must arrive at the McCandlish 
offices, Roberts Avenue and Stokely 


Street. Philadelphia 29, before 5 
p.m. April 20, to qualify. 

Judges are Benjamin Eshleman, 
Benjamin Eshleman Co.; Charles 


Faldi, art director of Benton & 
Bowles; R. Barclay Knight, Tasty 
Baking Co.; Sascha Maurer, poster 
designer; and Mark B. Seelen, gen- 
eral art director, Outdoor Advertis- 
ing, Ine. 

H. A. Speckman, McCandlish sales 
manager, is again handling the con- 
A folder containing 
available 


test this year. 
complete information is 


from Mr. Speckman. 


Gives Art Reproduction 

Boston Offset Co. recently distrib- 
uted seven-color lithographed repro- 
ductions of the oil painting of the 
clipper ship “Challenge” by G. 
Stuart Nelson, to eastern business 
executives who responded to a pro- 
motion letter sent out by the Boston 
firm. E. LeRoy Frost of the company, 
told Modern Lithography that the 
promotion was planned to acquaint 
prospects with the quality of work 
produced by his firm. Mr. Frost re- 
ports that a personalized letter was 
sent to a selected list of executives 
along the eastern seaboard offering a 
choice of either the print, suitable for 
framing. or a calendar featuring the 
print. The letter was sent by third 
class mail, and a 37 per cent reply 
was received. 

e 

Boston Employees Elect 

Semco Association, composed of 
employees of Spaulding-Moss Co., 
Boston, lithographers, recently elected 
Rosemary Terrio, president. Other 
officers elected included: Joe Corkery, 
vice president; Libby Burt, secretary ; 
and Christine Crawley. treasurer. 
During the last year 43 of the firm’s 
230 employees. entered the forces. 

. 

Plan Packaging Conference 

The packaging conference of the 
American Management Association is 


planned for March 28-31 at the 
Palmer House. Chicago. 
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Litho Asphaltum 


...is more than just an 




























THERE'S A HARRIS DEALER 
NEAR YOU...SEND FOR 
FOLDER AND PRICE 


W. E. BOOTH CO. 
Toronto - Montreal 


CALIFORNIA INK CO. 
San Francisco, Los Angeles, Portland, 
Seattie, Salt Lake City 
ALLAN B. CROKE CO. 
Boston 
G. C. DOM SUPPLY CO. 
Cincinnati 
DOMINION PRINTING INK & COLOR CO., 
LTD. 


Vancouver 
DOUTHITT CORPORATION 
Detroit 
HARRIS-SEYBOLD-POTTER CO. 
Atlanta 
A. E. HEINSOHN 
Denver 
HILL-HENTSCHEL CO. 

St. Louis, Memphis, Dallas, Oklahoma City 
McKINLEY LITHO SUPPLY CO. 
Cincinnati 
MEDO PHOTO SUPPLY CORP. 
New York City 
METZGER PHOTO SUPPLY CO. 
Akron 
NORMAN-WILLETS CO. 
Chicago 
PHILLIPS & JACOBS CO. 
Philadelphia 
ROBERTS & PORTER, INC. 
New York City, Chicago 
SINCLAIR & VALENTINE CO. 
Baltimore 


E. H. WALKER SUPPLY CO. 
Washington, D. C. 








“asphaltum” 
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FOR WASHING-OUT PLATES 
FOR RUBBING-UP WEAK PLATES 


Harris Litho Asphaltum prolongs the ink 
receptivity of the image—which is one of 

the prime reasons for using an asphaltum. 
Harris Litho Asphaltum is not soluble in 
the solvents used in press inks, the reason 
why many “asphaltum solutions’’ dis- 
appear. W hen this occurs it leaves the image 
with no protection from the acids in the 


water fountain. Hence, a “blind image’’. 


When you have a long run— 
try Harris Litho Asphaltum! 
Note the difference 


SOLD IN QT., 1 GAL. AND 5 GAL. CONTAINERS 


HARRIS -SEYBOLD:-POTTER COMPANY 


CHEMICAL DIVISION 
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Arvey Holds E Ceremonies 
Employees and management of the 
Jersey City, N. J., plant of the Arvey 
Corp.. mounters and finishers of dis- 
plays. on February 18, attended the 
\rmy-Navy E Award ceremonies at 
Lt. Col. Harold G. Hoff- 


man, former governor of New Jersey. 


the plant. 


was master of ceremonies, and speak- 
ers included Rear Admiral S. M. 
USN; Royal A. Hoffman, 
Arvey vice president, in charge of the 
Jersey City plant; Major James S 


Kraus, 


Hand, USA; and Irene Brady, repre- 
senting employees. Also present on 
the rostrum were Joseph Regenstein, 
Arvey president; Lloyd L. Grisamore, 
secretary-treasurer and general man- 
ager; Sidney J. Blum, vice president 
in charge of the Detroit plant; Paul 
Godell. vice president and general 
sales manager; William Carmichael. 
eastern division sales manager, and 


Music 


was supplied by the U. S. Coast Guard 


other executives of the firm. 


Quintet. and by the band from nearby 
Fort Jay. 

The Arvey firm won the award for 
its record in the production of war 
materials, including dies and die cut- 


ting for aircraft plants. 
° 


Currier & Ives Art: $11,669 

The collection of 18 Currier & 
Ives lithograph prints, and an orig- 
inal oi] painting by the Currier artist 
George H. Durrie, accumulated by 
the late John Jay Watson of New 
York, brought $11.669 from bidders 
at a recent auction in that city. The 
oil, titled “Holidays in the Country: 
The Cider Party.” brought $1,750. 
\ lithograph print of “Winter in the 
Country: The Old Mill.” 
brought $1,050. Another print 
“Across the Continent: ‘Westward the 


Grist 


Course of Empire Takes Its Way’ ” 
was purchased for $800. 


Promotes Decals 

The Meyercord Co., Chicago decal- 
comania manufacturers, is conducting 
a campaign among commercial motor 
truck operators to stimulate use of 
decaleomanias for improving the ap- 
pearance of trucks which are swiftly 


depreciating because of wartime wear. 
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An offer is made to reproduce trade 
marks, product pictorials and letter- 
ing in any size for fast application 
with saving of time and handpainting 
costs. To assist prospective customers 
in sketching and arranging their de- 
signs a “visualizer” containing out- 
line diagrams of body types, cabs, 
rear doors, side panels, etc.. is sent 


free. 


Heads Music Printers 





William T. Small (above). of John 
Worley Co.. Boston, was elected presi- 
dent of the National Music Printers 
& Allied Trades Association, at the 
annual meeting held at Hotel Statler 
in Boston. February 21. Mr. Small 
succeeds William E. Zabel of Zabel 
Bros.. Philadelphia, to this post. M. 
T. A. Mahony. Mahony & Rose, New 
York. was elected treasurer, and Gor- 
don McGarry, New York, continues 
as executive secretary. Retiring treas- 
urer of the association is Morgan J. 
O’Brien of the Edward R. Fleming 
Co.. New York. who, with Mr. Zabel. 
is now a member of the board of 
directors. 

Other members of the board in- 
clude Gilbert J. Clappin, Gilprint Co.. 
New York; A. Kuperman, Kuperman 
& Del Guercio. Inc.. New York; Mr. 
Mahony; Mr. Small; A. Rayner, Del- 
heim & Co., Chicago; Charles Passan- 
tino Printing Co.. New York; A. Zim- 
merman, Otto Zimmerman & Son Co.. 
Cincinnati; and S. Immerman. Ed- 
ward A. Stege & Co.. New York. 

Manpower and paper supp!y prob- 


‘ems occupied association members. 





who are largely engaged in litho- 
graphic reproduction of music. 

The gathering was saddened by the 
announcement of the death of Wil- 
liam R. Teller, Sr.. at his home, just 
a few hours before the meeting con- 
vened. Mr. Teller, whose death is 
more fully reported elsewhere in this 
publication, had long been active in 
the affairs of the association. 


Expands V-Mail Line 

Capitalizing on the success of their 
new line of lithographed V-mail sta- 
tionery, Stanley Wessel & Co., Chi- 
cago combination shop, has intro- 
duced other types of a similar nature. 
requiring no envelope and intended 
for use as first class mail and air 
mail. A junior size line is also 
planned for early distribution. So 
heavy has the demand for the V-mail 
stationery been, a company execu- 
live stated, that a considerable vol- 
ume of this business has had to be 


farmed out to other Chicago plants. 


Forbes Paper in Second Year 

The Hello-Gram, published twice 
each month by the Forbes Lithograph 
Mfe. Co., Boston, has now completed 
a full year, and is started on its 
second, Edited by Merle D. Penney, 
the Hello-Gram is devoted to keeping 
those in the shop informed on the 
activities of the 196 employees in the 
armed services, and vice versa. Its 
six pages contain many letters from 
all parts of the world battlefield. It 
is 814 x 11 inches. typewriter com- 
posed, and copy is decorated with 


small, humorous line drawings. 


Boston Firm Launches Organ 

The first issue of a house organ of 
Rand 
Boston combination plant, has just 
been distributed. Volume 1. Number 
1. is a 24-page digest size booklet 


Avery-Gordon Taylor. Ine., 


1'. x 6 ins., printed in two colors. 
Contents cover a wide range of sub- 
jects planned to interest buyers of 
printing, and four pages of halftone 
illustrations show recent jobs _pro- 


duced by the company. 
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THIS might be a picture of the fellow you called on yester- 
day—the customer who once scared you about printing prices. 


When you call on him you see him at his best — busy, brisk, 
short. We show him to you as he often is “when you're not 
there’... to remind you in a simple way that he gets weary, 
that he has problems, that he’s human, that he’s really no 
one to be afraid of at all. That he’s just like you—except he’s 
no one to be afraid of because he can’t possibly know your 
business as well as you do who devote your whole time to it. 
* * * 
So often we who sell form false impressions. We catch a 
prospect at an unfavorable moment—then base our strategy 
on all future calls on the one in which we almost struck out. 


Now is a good time to change our thinking about selling 
printing—particularly about letterheads. Many of your custom- 
ers have more money to spend than ever — but more worries, 
too, as they look ahead to their prospects for postwar business. 


Not the least of their troubles is the fact that many of the 
normal advertising avenues of customer contact and pros- 
pect development are closed to these firms for the duration. 
They have fewer civilian products to advertise. Their com- 
pany — its policies, its strength, its research for postwar, its 
personnel, its service—these are their best sales points today 
... and the personal letter is the ideal medium for these facts. 

So — these times were never so favorable for switching let- 
terhead customers to the finest kind of paper... a//-rag Anni. 
versary Bond. It still costs only 1/5c more than a 25% rag 


THE FINES T Zeaenenatk &£ fe e. ra ree 8S MADE FROM @@ RAGS 





stock, but its extra value was never so obvious. For as you 
well know, today’s wartime non-rag and part-rag papers are 
unavoidably flimsy and grayish —due to shortages of wood 
pulp and chemical bleaches. 

But Anniversary Bond remains just as opaque, crisp, brilliant 
white and permanent as before the war. Plentiful rag cuttings 
—clean and new—insure that...and that’s something to talk 
about! Carry with you our ‘See for Yourself’” Comparison 
Kit, nationally advertised to almost 100,000 letterhead pros- 
pects in Banking, Dun’s Review, Purchasing and The Re- 
porter of Direct Mail Advertising. There's extra profit in it 
for you—and pre-war paper quality in it for your customer. 


FOX RIVER PAPER CORPORATION «© Appleton, Wis. 
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James Gray, Inc. Observes 25th Anniversary Year 


ROM a small lettershop opened 

for business in 1919 by James 
Gray, who had just come out of the 
army in World War I, James Gray, 
Inc., New York, now observes its 
25th anniversary as a complete offset 
plant, with camera and platemaking 
department and five presses. 

Opening with a few multigraphs 
and similar duplicating machines, 
the company added small office type 
offset machines in 1931. Later, other 
equipment was added to handle in- 
creasing volume, and today the press 
capacity is as follows: two 28 x 42” 
Harris; one 36 x 48” Harris; one 17 
x 22” Harris; and one 41 x 54” 
Harris. An average of 200 to 250 
persons are employed, and 45 are 
now serving in the armed forces. 

The company started in a down- 
town location, later moved to space 
at 34th Street, 40th Street, and for 


Tribune Edition Tries Offset 

The Chicago Tribune plans to re- 
sume use of the offset process for 
production of its miniature 12-page 
Chicago Overseas Tribune as soon as 
facilities for such use can be arranged 
in foreign military theatres of opera- 
tion, according to Lawrence T. Heron, 
in charge of mechanical production. 
Launched six months ago, copy was 
prepared in Chicago, in four column. 
9 x 12” format. In the negative this 
size was reduced to 6 x 9” and this 
negative was then sent by air express 
to Honolulu, where the lithographing 
was handled is the Honolulu Adver- 
tiser plant. Dated Saturday and leav- 
ing Chicago on Thursdays, _ this 
arrangement made it possible to dis- 
tribute the printed paper free to 
soldiers in the island capital on the 
following Monday. 

Complaints were received that be- 
cause of the reduction in size it was 
dificult to read the type, but offset 
production was given a_ thorough 
trial for several weeks before the 


current method was tried. This em- 
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the last ten years has been at 216 
East 45th Street. Volume today con- 
sists of all types of commercial work 
from black and white to color process, 
but the main emphasis is in the direct 
mail field. Edward N. Mayer, presi- 
dent, is vice president of the Direct 
Mail Advertising Association, and is 
international president of the Mail 
Advertising Service Association. The 
firm is also a member of the National 
Association of Photo-Lithographers. 

Five equal partners now make up 
ihe company. Besides Mr. Mayer, 
they are James Gray, chairman; W. 
McF. Beresford, vice president; Jack 
J. Gold, vice president; and H. L. 
Ward, secretary-treasurer. Plans for 
the future of the company include 
postwar expansion of present facili- 
ties and replacement of present press 
equipment. Negotiations are already 
under way for additional space at 
the present location. 


ploys a vinylite plastic plate. made 
by Process Color Plate Co., Chicago, 
from hot stereotype mats made on 
the Tribune’s steam tables and not 
reduced in size. Plates are sent by 
air to Honolulu for letterpress pro- 
duction. 

Despite the difficulties, Tribune ex- 
ecutives are still “very happy” over 
results from the original use of off- 
set, Mr. Heron said, and would extend 
circulation to England, Africa, Aus- 
tralia and other localities if plants 


with offset facilities could be found 
there. One advantage of offset for 
this job, he added, is that paper used 
weighs less than half that required 
for the present letterpress process. 
7 

Pulp Shortage Stressed 

The various paper trade associa- 
tions held their annual meetings in 
New York the week of February 14, 
and the principal conclusion from all 
of the many sessions and addresses 
was that the pulp shortage holds 
little hope for immediate improve- 
ment. D. K. Brown, president of 
Neenah Paper Co., Neenah, Wis., was 
elected president of the American 
Paper and Pulp Association, suc- 
ceeding George Mead of the Mead 
Sales Corp., New York. Vance R. 
Edwards, sulphite superintendent of 
the International Paper Co., was 
elected president of the Technical 
Association of the Pulp and Paper 
Industry. John D. Zink, president of 
Strathmore Paper Co., was re-elected 
president of the Writing Paper Mfrs. 
Association. Headline speaker was 
Donald M. Nelson. 

. 

Partisch Addresses Ad Club 

W. O. Partisch, vice president of 
Consolidated Lithographing Corp., 
Brooklyn, N. Y., addressed the 
Springfield, Mass., Advertising Club, 
February 8, and discussed displays as 
the most important factor in point of 
sale advertising. Colorful displays 
and booklets making wide use of 
color are excellent sales promotion 
materials, Mr, Partisch said, but he 
condemned black and white booklets 
for this purpose as a waste of money. 





Technical 
Foundation 
Holds 20th 

Anniversary 


Dinner 
in New York. 





Left to right: Alfred B. Rode, president of the Lithographic Technical 
Foundation; Dr. Gustav Egloff, guest speaker; and Gen. William Ottman, 
chairman of the Foundation’s current campaign. This was snapped at 
the Foundation’s 20th Anniversary Dinner in New York during February. 
(Full report appeared in the February issue of Modern Lithography.) 
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LAY IT SMOOTH 
AND KEEP IT UNIFORM 


Rollers in proper condition lay a smooth, thin, 
uniform ink coating over the plate, giving com- 
plete coverage on the. darks and leaving no un- 
necessary ink in the light portions of the plate. 

Bingham rollers permit maximum running 
speed without sacrifice of quality. They give good 
distribution with a minimum amount of ink. They 
are made to meet the requirements for fine 
offset lithography. 

Bingham’s SAMSON (Vulcanized Oil) Offset 
Rollers and Bingham LITHO-PRINT (Rubber) Offset 
Rollers will be delivered promptly from ono of: 
the sixteen Bingham factories. If your rollers . 
are not in shape to permit the utmost in efficient 
output, write or call your Bingham represent- 
ative now. 


SAM’L BINGHAM’S SON MFG. CO. 
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Callahan Heads CLA 

Bernard E. Callahan of Inland 
Lithograph Co., Chicago. was elected 
president of the Chicago Lithogra- 
phers Association at its recent annual 
meeting. R. B. Nelson of Magill- 
Weinsheimer Co., was chosen vice 
president and Clarence T. Fairbanks. 
head of Edwards & Deutsch Litho- 
eraphing Co., retiring president of 
the association, was given the post of 
treasurer. A secretary is to be ap- 
pointed later by the Board of Di- 
rectors. 

The Chicago Lithographers Asso- 
ciation is composed of owners and 
executives of Chicago’s 68 unionized 
litho shops. Negotiations were started 
during February with Chicago Local 
No. 4. A.L.A.. for a new contract to 
replace that which expires shortly. 
Mr. Callahan said. A flat horizontal 
hourly raise applying to all classes 
and grades of litho shop employees is 
understood to be sought by the union. 
Both parties are working in harmony. 
Mr. Callahan said and the employers’ 
group will cooperate with the union 
in presenting the apjeal for the raise 
to the War Labor Board. 

e 
Recht G.P.1. Vice-President 

William Recht. assistant secretary 
and treasurer and general manager 
of the export division of Rutherford 
Machinery Co.. division. and export 
manager of the corporation. was re- 
cently named vice-president of Gen- 
eral Printing Ink Corp.. New York. 
In addition to his former duties. Mr. 
Recht will have charge of all foreign 
activities of the corporation including 
supervision of the Canadian subsidi- 
ary. General Printing Ink Co. of 
Canada, Ltd. 

e 


Roller Makers Meet 

The National Association of Print- 
ers Roller Mfrs.. in its 27th annual 
meeting. held at New York’s Hotel 
Commodore during February. re- 
elected Thomas W. Ford of Harri- 
gan Roller Co., Baltimore, as_ its 
president. Other officers re-elected to 
serve another term were Harry Bige- 
low. Wild & Stevens. Boston. vice- 
president; William P. Squibb. presi- 
dent of Godfrey Roller Co.. Phila- 


delphia. secretary: and Mrs. Charles 
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S. Hadley, O. J. Maigne Co.. New 
York, treasurer. George W. Kitchen, 
Sinclair & Valentine Co., of Canada, 
was elected to the directorate. Busi- 
ness of the meeting was concerned 
with the availability of supplies and 
with government regulations. 


Salesman Gets Award 





Charles Weyl (left), president of Edward 
Stern & Co., Philadelphia, presents the New 
Account Prize fcr the second time in three 
years to Ralph di Martino, 73-year-old Stern 
salesman. The prize consisted of a certificate 
and a check for $200. Mr. di Martino won 
the award by securing the greatest number of 
new accounts during 1943. He has recently 
completed his 55th year in the graphic arts 


industry. 
+ 


Soderstrom Talks to Craftsmen 

Walter E. Soderstrom. executive 
secretary of the National Association 
of Photo-Lithographers. addressed 
the meeting of Albany and Schenec- 
tady Craftsmen. March 2. at Lou- 
donville. N. Y.. on the subject of 
“What's Ahead for Offset.” About 
85 attended and received an over- 
all picture of the industry as it is 
today and of its prospects in the fu- 
ture. Mr. Soderstrom predicted a 
large number of new plants, and ex- 
panded markets within the near fu- 


ture. Current problems, he said. in- 


clude the disposal of government 
held lithographic equipment, the 
terms to be offered on new equip- 
ment by manufacturers, and the ac- 
quiring of trained help for newcom- 
ers in the field. He was introduced 
by A. J. Fay, of National Process 
Co.. New York. 


John C. Powers Dies 

John C. Powers, president of the 
New York printing and lithographing 
company bearing his name, died Feb- 
ruary 21 at his home following a 
heart attack. He was about 84 years 
old. He was chairman of the credit 
and collection bureau of the New 
York Employing Printers Associa- 
tion. and was one of that organiza- 
tion’s directors. 

’ 

Forms Castle Company 

Eli N. Castle, formerly president 
and sales manager of Lutz & Sheink- 
man, formed his own company under 
the name of The Castle Co., and 
opened offices at 175 Fifth Avenue, 
New York. recently. Mr. Castle 
says it is the purpose of the new 
firm to act as a customer's representa- 
tive and counsel for all reproduction 
processes, whether offset, letterpress 
or gravure. 

. 

Name Mobus Director 

Harold J. Mobus was made a direc- 
tor of Kindred, MacLean & Co. Feb- 
ruary 15, George Kindred announced. 
Mr. Mobus has been with the Long 
Island City lithographic firm for 12 
years, and his present activities are 
in purchasing, estimating. and in han- 


dling government work. 


April First is Deadline for War-Theme Entries 


HE deadline for entries for the 

National War-Theme Awards, for- 
merly the Cantine Awards, for skill 
in printing, is April 1, according to 
a reminder from the sponsor, the 
Martin Cantine Co., and _ entries 
should be sent to the War-Theme 
Awards. 345 Madison Avenue, New 
York 17. The competition is open for 
any piece of printed matter that de- 
votes some space to any war-theme 


campaign. These official war cam- 


paigns include rationing; food; con- 
servation of paper, bread, critical re- 
sources, tin cans, tools, rope, and 
textiles; manpower; absenteeism; 
womanpower; nurse registration; war 
financing; economic stabilization; 
public information; medical depart- 
ment; aircraft warning: soldiers’ 
mail, WAC and WAVE recruiting; 
housing; security of information; war 
fund and Red Cross fund; war plants: 


and industrial accidents. 
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Publisher Rations Products 

Whitman Publishing Co., subsid- 
iary of Western Printing & Litho- 
graphing Co., Racine, Wis., has had 
to resort to “rationing” its products 
to regular customers. according to 
R. S. Yeoman, assistant sales man- 
ager. Together with R. T. Bucking- 
ham, of the sales staff, Mr. Yeoman 
supervised an exhibit at the Chicago 
Merchandise Fair last month, which 
was planned to explain why the com- 
pany can only partially supply de- 
mands for this concern’s regular line 
of products, which includes juvenile 
books, games, stationery, greeting 
cards, playing cards, tallies, and 
other items. 

Many of the more than fifteen litho- 
graphed products produced by the 
Racine concern for military use were 
displayed. although some were not 
shown because of military restric- 
tions. A list posted in the booth re- 
vealed that these products include 
army maps, aeronautical charts, a 
navy aerology series; navy spotter 
ecards, instruction books, training 
manuals. war bond promotion ma- 
terials, insignia guides, soldiers’ for- 
eign language dictionaries and phrase 
books, officers’ note books, infantry 
hand books, playing cards, posters 
and overseas fiction reprints. Material 
for the Office of War Information. 
Red Cross and other agencies is also 
produced. Mr. Yeoman said, as well 
as patriotic posters sponsored by 
civilian industries, one notable ex- 
ample of which was a series executed 
without advertising for Kroeger Bak- 
ing Co. 

* 
Kronenberg Now a Captain 

Jack Kronenberg. formerly with 
the S. D. Warren Co. in New York, 
and prominent in the Young Lithogra- 
phers Association, has recently been 
promoted to the rank of captain in the 
U.S. Army. 

+ 
Goes Promotes Printers’ Helps 

Goes Lithographing Co., Chicago. 
has prepared a “Printers Picture 
Portfolio.” containing 160 different 
specimens of lithographed pictures 
and designs suitable for imprinting by 
letterpress printers who desire to add 
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color to their menu jobs, booklet 
covers, advertising folders, etc. 
“Dress up your printing,” is the 
theme of the sales appeal accompany- 
ing the booklet, which explains how 
“sparkle, life, color and interest,” can 
he provided for customers of the 
small town job printer. 
+ 
Plan Ink Forum 
A printing ink forum is planned 
for April 6. by the Poor Richard 
Club of Philadelphia, to which mem- 
bers of the Litho Club and other 
graphic arts groups have been in- 
vited to bring their ink problems. 
Roy Bensing, Bensing Bros. & Deeney 
is general chairman. Robert Mc- 
Cutcheon, McCutcheon Bros. & Qual- 
ity. is to be master of ceremonies. 
Those taking part are to include A. 
J. Math. and George Cramer, Sinclair 
& Valentine Co.; C. E. Irion, J. M. 
Huber, Inc.; James J. Deeney, Bens- 
ing Bros. & Deeney; and George 
Welp. IPI. 
° 
Guild Meets March 17 
The Printing Supply Salesmen’s 
Guild of New York plans an informal 
night for members and their lady 
guests March 17 at the St. Moritz 
Sky Terrace. On April 11 Harry 
Porter, vice-president in charge of 
sales of the Harris-Seybold-Potter Co., 
Cleveland, is to address the group's 
luncheon meeting. The place of the 
meeting is to be announced, Arthur 
Tarling, of Sinclair & Valentine Co.., 
program chairman, said. 
* 
Glover to Speak 
Harvey Glover, president of the In- 
ternational Association of Printing 
House Craftsmen, and head of the 
Sweeney Lithograph Co., Belleville. 
N. J., is to be the speaker at the March 
21 meeting of the Chicago Craftsmen. 
His subject was scheduled to be 
“Craftsmanship and Lithography.” 
* 
Pfeiffer Now General Manager 
Frank Pfeiffer, in charge of sales 
of Reynolds & Reynolds, Dayton, 
Ohio, lithographing firm, is now gen- 
An article by Mr. 


Pfeiffer appears in this issue, begin- 


eral manager. 


ning on page 24. 


Young Lithogs See Film 

The members of the Young Lithog- 
raphers Association of New York 
were scheduled to see March of Time 
oficial motion pictures of recent 
naval battles, at their meeting March 
8,, at the Building Trades Club. This 
film has not been released for public 
showing but is restricted to small 
groups. At the group’s meeting Feb- 
ruary 9, William Huebner, of Hueb- 
ner Laboratories, told of several new 
developments worked out in his shop. 
which he says will be ready for 
demonstration within three or four 
months. These include a Phototex- 
type machine, for setting type photo- 
graphically, for lithographic repro- 
duction, and a press with which ink 
is transferred to paper at a high rate 
of speed by electronics without actual 
contact between the printing surface 
and the paper. Mr. Huebner promised 
to take the Young Lithographers to 
see these machines in operation dur- 
ing the next few months. A scheduled 
trip of the group to the laboratories 
on February 9 was canceled because 
of government restricted work being 


done there. e 


IPI Announces Changes 

Bromwell Ault, former president 
of the International Printing Ink 
Division of Interchemical Corp., was 
recently elected a vice president of 
the parent corporation. R. W. Smith. 
IPI vice president in charge of the 
western district for the past 12 years, 
has been appointed president of the 
IPI Division, and will make his 
headquarters at the New York offices 
in the Empire State Building. F. Jack 
Jeuck, former manager of the Chi- 
cago IPI factory, has been promoted 
to the post vacated by Mr. Smith. 
W. S. Ruxton moves from Chicago 
branch manager to sales manager for 
the western district. 

° 

Duval Co. Shows Music 

The Duval Offset Co., Mt. Vernon. 
N. Y., arranged for an exhibit during 
February at the public library there, 
showing the complete process of 
music printing. All steps were shown 
from the hand engraved plate, 
through negatives, to the lithographic 


press plate. 
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Fighting mad... that’s Mr. 
Whiskers. 


And when he gets his temper 
up, look out! 


Your Uncle, with his millions 
of nephews and nieces, is hell- 
bent for victory and there'll be 
no stopping him. The amazing 
production of tanks, planes, 
ships, spells TROUBLE in capi- 


tals for the Axis. 


Too much depends on the 
successful outcome of this war 
to entertain a thought that it 
might be otherwise. Gone 
would be the precious liberty 










* 


UNCLE SAM 


ts just getting up 


A SWEAT! 


* *« 


in which this union was dedi- 
cated 167 years ago. And it 
would be goodby forever to 
all those rights and privileges 
always held dear. 


And so... torward to victory, 
each and every person living 
under the protecting folds ot 
the flags of the United Nations. 
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‘Employees Are People,’’ Weyl Reminds Litho Club 


MPLOYEES are people. and until 

we realize that we are not deal- 
ng with machines. we will fail com- 
pletely in attempting to build a suc- 
cessful organization. declared Charles 
Weyl. president of Edward Stern & 
Co.. addressing an overflow crowd 
of 90 persons attending the Phila- 
delphia Litho Club meeting February 
28 at the Stephen Girard hotel. 

“If you do not like people, you 
should not be in business.” he con- 
tinued, “Every man who works for 
you must think of his own problems, 
he must have some sense of security. 
He must feel that someone is behind 
him. This is not often the case. and 
is the basic reason for labor diffi- 
culties and = poor organization 
throughout industry.” 

Discussing personnel relations. Mr. 
Weyl outlined several familiar points, 
often overlooked. These included 
friendliness, and the ability of seeing 
the other fellow’s point of view; judi- 


cious sincere praise contrasted with 


flattery; the need for leading rather 
than driving employees; the im- 
portance of delegation of authority, 
responsibility on 


of placing your 


people; fair dealing and application 





Phila. Club Meets March 27 

The next meeting of the Philadelphia Litho 
Club is scheduled for March 27, at the 
Stephen Girard hotel. William A. Falconer, 
of Eastman Kodak Co., New York office, will 
present an illustrated discussion of the orange 
and magenta contact screens. 





of the Golden Rule; impartiality; and 
the knack of listening instead of do- 
ing all the talking. “You will learn 
from the people who work for you. 
Ask questions. You will gain more 
response by asking questions than by 
any other device.” he declared. “No- 
body is a good enough or a per- 
manent enough bluffer. Be willing 
to admit mistakes and to accept criti- 
cism.” he urged. 

Walter Kaiser. of the Stern Com- 


pany. club president. presided. 


New York Club Hears Talk on Contact Screen 


N illustrated talk on the East- 

man orange and magenta con- 
tact screens was given before the 
Litho Club of New York. February 
23. by William H. Falconer, New 
York representative of the Eastman 
Kodak Co. The meeting was held at 
the Building Trades Club. Mr. Fal- 
coner discussed first the orange screen 
which is used in making deep etch 
positives, and described the _pro- 
cedure for negative making. the use 
of the filter. and uses of the screen 


in color and combination printing. 


The magenta screen. for use in 
making albumen plates. was then de- 
scribed. He told of the procedure for 
making the negative, and explained 
that a vacuum back was used in the 
camera. He explained the use of 
filters, the importance of developer. 
and the special uses of the screen. 
The purpose of the screens is to give 
improved sharpness of detail. and 
close control of contrast without af- 


lecting dot formation. he said. Slides 
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were shown to illustrate the various 
points, 

Four new members of the club were 
announced. They are Paul A. Orn- 





N. Y. Club Meets March 22 


The next meeting of the New York Litho 
Club is to be Wednesday March 22 at the 
Building Trades Club, 2 Park Ave. The pro- 
gram is to be announced through the club's 
regular channels, Walton Sullivan, club vice 
president, announced. 





stein, D’Arcy Printing & Litho Corp.: 
Leandro Mazzocco. Dante Mazzocco. 
and Fred Lambrosa, all of Eureka 
Photo Offset Engraving. 

. 


Merl Tabor, Topeka, Dies 

Merl Tabor, 43, secretary-treasurer 
and general manager of the Hall 
Lithographing Co.. Topeka. Kans.. 
died from a heart attack February 23. 
while in South Dakota on a business 
trip. Mr. Tabor had been in the 
graphic arts industry for many years. 


A native of Kentucky. he moved to 


Nebraska ai an early age. and later 
became a salesman for a Lincoln 
printing firm. In 1925 he went to 
Topeka and later he started his own 
shop there, but a fire ended the ven- 
ture. He joined the Hall firm as sales- 
man and advanced to the position 
held at his death. Mr. Tabor was 


prominent in civic, fraternal and 
church affairs. 
* 


ATF Appoints Proctor 





C. D. Proctor (above), who has been sales 
development manager of American Type 
Founders Sales Corp. since 1940, has been ap- 
pointed sales manager of that firm, Thomas 
Roy Jones, ATF president, announced March 4. 
Prior to joining ATF, Mr. Proctor was promo- 
tion manager of American Sales Book Co. for 
seven years, and previously held a similar post 
with Remington-Rand. Frederick B. Heitkamp, 
formerly in charge of sales, remains as vice 
president of ATF with a broader scope of 
duties. Mr. Proctor will have charge of all 
graphic arts sales, including offset. An ap- 
pointment to fill the post of offset sales man- 
ager, vacant since the recent death of Francis 
G. Baum, is expected April 1. 

The purchase by ATF of Frederick Hart 
G Co., Poughkeepsie, N. Y., specialty ma- 
chine engineering firm, and the Philharmonic 
Radio Corp., New York, radio electronic man- 
ufacturing firm, was also announced. The 
name of the latter company has been changed 
to Phil-American, Inc. Both firms are now 
engaged in war production, and their place 
in the parent firm's graphic arts activities, 
has not been told. 

a 
Clamps Not on Press 

In the report of the use of Monel 
metal and stainless steel litho plates 
on page 43 of the February issue of 
this magazine it was erroneously 
stated that a special clamping device 
was attached to the press. This de- 
vice is attached to the photo-compos- 


ing machine. 
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Red Cross Serves Good Cheer in New Guinea 


The American Red to bind nation to nation in a practical 
Cross, modern miracle peace, the work of the Red Cross gleams 


of mercy and good like a thread of pure gold. Beyond all 


cheer, goes every- other organizations in the world, the Red 
where—giving mighty Cross stands for unselfish /nternational 





help to the Yanks and Cooperation. 

ir Allies. It’s a long way from a blood 

their Allies. It's a long way fro OC o—*p? GIVE TO THE RED CROSS 
center at home to a battle front in the 


jungles of New Guinea. But these and a Grlenautional 


million more activities are all in the daily 
work of compassion that is the Red Cross. > PAPER COMPANY 


In the fabric of cooperation being woven ¢ 220 E. 42nd ST., NEW YORK, N. Y. 
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Sells Greeting Cards by Quarters 

Gartner & Bender. Chicago greet- 
ing card lithographers, has put into 
effect a “cooperative control” plan for 
distribution which seeks to encourage 
store buyers to space their orders 
throughout each quarterly period of 
the year. “During each quarter” 
reads the announcement of the plan. 
“let your orders for ‘Golden Bell 
Birthday’ and ‘Everyday’ greetings 
equal approximately one-quarter of 
your dollar purchases for the entire 
vear of 1943.” This, it is explained. 
will enable the company to comply 
with WPB paper restrictions. will 
avoid the need for a more rigid ra- 
tioning system, and delays in ship- 
ment and will insure an even flow of 
new goods to buyers. 

° 


Sigard Berg, Chicago, Dies 
Sigard E. Berg. 68, president of 
Rightmire-Berg Co., Chicago offset 
ylatemakers, died February 25, fol- 
lowing an illness which had con- 
fined him to his home for several 
months. Born in Norway in 1876. 
Mr. Berg came to this country at the 
age of 5 years. Since 1890, when 
he started as a photo-engraver, he 
has been active in the graphic arts 
field. In 1914 the Rightmire-Berg 
company was organized to do color 
separation work for photo engravers. 
and in 1915 began making plates for 
offset printers. This later became 
the firm’s principal activity. Business 
of the Rightmire-Berg Co.. will be 
continued, his partner. George Kort. 


announced. 
e 


Teller, Music Dean, Dies 

William R. Teller, Sr... chairman 
of the board of Robert Teller Sons & 
Dorner. New York music lithogra- 
phers, and called the dean of the 
musi¢e printing industry. died at his 
home in Rutherford, \. J.. February 
21. He was 71. 

The Teller firm was founded 75 
vears ago by his father. and William 
R. Teller entered the firm 55 years 
ago. He was president of the company 
for many years before becoming 
chairman. He was prominent in the 
activities of the National Music Print- 
ers and Allied Trades Association, 
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the Teller firm having been a member 
since the association was founded. 
Surviving are his widow, four daugh- 
ters. and two sons, William R. Teller. 
Jr., who is vice president of the com- 
pany, in charge of sales, and Robert 
D. Teller. who is vice president in 
charge of the plant. 
es 
Guy B. Holmes Dies 
Guy B. Holmes, founder and presi- 
dent of the Holmes Printing Co., 
Chicago printing and lithographic 
firm, died early in February. He was 
73. He founded the company 32 


papermakers. 


CAREW 


Ideals 


are the standards by which men plot the 
course of their lives. The founders of 
this company determined that only the 
finest quality paper would be produced in 
their mill. This was their ideal. . . the 
ideal of Carew Craftsmanship. This 
standard still inspires Carew’s skilled 
Below are listed the 
Carew Rag Content Grades available 
through your Paper Merchant .. . 


CAREW BONDS 


Old Hampshire Bond Extra 100% Rag 
Titan Bond 100% Rag 
Empire Bond 100% Rag 
Treasury Bond 75‘ Rag 
Anglo-Saxon Bond 75% Rag 
Lenox Bond 50% Rag 
Merit Bond 25‘: Rag 
Dartford Bond 25% Rag 
Research Bond 25‘+ Rag 


CAREW LEDGERS 


Vulcan Linen Ledger 100% Rag 
Dependence Ledger 75‘« Rag 
Lenox Ledger 50% Rag 

Court Linen Ledger 25‘ Rag 


MANUFACTURING 
COMPANY 


SOUTH HADLEY FALLS, MASSACHUSETTS 


Makers of the Famous 


Old Hampshire Bond 


years ago as an engraving plant, and 
printing and lithography were added 
later. 


Illinois Zinc Appoints Wray 

W. Donald Wray has been ap- 
pointed sales engineer with head- 
quarters in New York, by the Illinois 
Zinc Co. Mr. Wray has been asso- 
ciated with the zinc industry for a 
number of years particularly in sales 
development of rolled sheet and strip 
zine. including products used in the 
lithographic industry. 












































































KEEPING IN TOUCH 
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PREPARED BY INTERNATIONAL PRINTING INK DIVISION OF INTERCHEMICAL CORPORATION 





OFFSET INKS WIN WIDE ACCLAIM! 


o— 


Managers Report Customers’ Enthusiasm for New Line 


‘The New IPI Offset Inks have been in use for several months. IPI asked 
each of its branch managers to sum up what lithographers in his territory 
are saying about these inks. Here are a few excerpts from the replies: 


Wherever we have 
sold the new offset 
ink 


have had compli- 


numbers, we 


ments on the inks 
as being the best , 
running or printing a 
offset inks we have supplied. 

J. R. Curtis, Atlanta 


The accounts we 
have sold are much 
pleased with the 
working propcertics, 
good coverage and 


distribution on the 





press with the new 


line of inks. 
~Allan T 


Thompson, Denver: 


[he most potent 
argument is that, 
almost without ex 
ception, where 
inks 


introduced, 


these have 
been 
there have been re 


peat orders 


-W. B. L. Drawbaugh, Chicago 
- “4M <a 
= We have very good 






} reports on the vel 
lows: OJ-50, OJ-55 
and QOJ-60. OJ-55, 
I should say, leads 
the list, as this has 
been a most out 
standing ink with all of us. 


W. W. Glaefke, Minneapolis 
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One local lithog- 
rapher gave his four 
pressmen our black, 
and, unsolicited, 
they turned in the 
report to him that 
it is the best offset 
black that IPI has ever made. 

W. J. Gorie, Jr., Detroit 


On the strength of 
our performance, 
this company has 
given us another 
one of their blues 
to match. They re- 

ry port that this is also 
working very well and puts us in line 
for more of their offset ink business. 


—E. J. Davis, Philadelphia 


I'he conservation program is vital — 


one which every individual and every advertiser can support 


It is particularly necessary 


that all of us abide by and emphasize to 


others the importance of the seven basic conservation programs 


1. conserve and salvage paper 
2. save rubber 


turn in waste tats 














Our reports hav 
been very favorabk 
on the working 
qualities and sharp 
er, Cleaner printing 
than the old type 
inks. 

—C. R. Whistler, Los Angeles 





lhe new IPI Offset Inks are the first 
offset inks to be marketed which 
could really claim to be pre-tested on 
commercial presses. And because of 
this thorough pre-testing, problems 
such as greasing, emulsification, strip 
ping, scumming, following the foun 
tain, bleeding and drying have been 
reduced to a minimum. 

IPI Offset Inks are delivered to you 
ready to run on the press; it is only 
necessary to add drier and, in some 
instances, soften the ink slightly to 
suit a special stock. 

Try the new IPI Offset Inks. You 
will agree that they represent a great 
step forward in the technique of off 
set ink manufacture. International 
Printing Ink Division of Interchem 
ical Corporation, Empire State Build 
ing, 350 Fifth Ave., New York 1, N.Y. 





resources 


4. conserve critical 
5. salvage tin cans 


6. conserve clothing 


collect and turn in scrap iron and steel 


Surely, 


anything which you can do to prevent national shortages of vital materials is 


to your personal advantage. More than that. It’s to the advantage of the men who are 


doing the fighting in this war! 


Do your part 


* * * * * * 


SAVE—CONSERVE—SALVAGE! 


* * * * * * * 
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EMPLOYEE PROGRAM 


(Continued from Page 33) 





INCE Pear] Harbor, National has 

had over one hundred employees 
join the armed forces. The payroll 
roster at that time totaled 345 persons. 
Now the personnel consists of over 
100 persons and the requirements of 
their replacement schedule must be 


met. In both office and plant. 58 


women are employed. 


New employees wishing to join 
National are interviewed by the per- 
sonnel director, E. H. Loder. After 
being selected, they are given a copy 
of a helpful booklet which tells of 
the company, its history, various de- 
partments and their functions. It 
shows pictures of the executive staff 
and department heads, explains work- 
ing conditions and gives a brief glos- 
sary of terms applied to the litho- 
graphic industry. Working condi- 
tions. hours of employment, safety 
cules and laws governing employ- 
ment. bond purchases and other ac- 
tivities are explained. Every effort 
is made to make the newer employee 
feel at home as quickly as possible. 

The booklet “Working for Vic- 
tory at National,” contains 48 pages 
and covers. offset in two colors, at- 
tractively layed out with two-color 
line drawings of various departments 
and equipment. 

Gatherings of all employees are 
held on various occasions, the most 
recent. and probably the most mem- 
orable, being at the Hotel New York- 
er, during October. when men in ser- 
vice and older employees were hon- 
ored. At that time service pins were 
presented to 195 employees who have 
been with the company for more than 
five years. (Ml, Nov., Pg. 53) Or- 
ganized in 1912. National is now 
only 31 years of age, but half a 
dozen employees have been with the 
hrm for over 25 years. George E. 
Loder president and founder, and 
William Maslin. assistant treasurer. 
have records of over 30 years. Twen- 
ty-six have 20 year records, 32 have 
‘ 


15 year records, 77 have been with 
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National 10 years, and 55 have served 


five years. 


One of the lapel 
pins given for 
service records. 





The service pin is small. attrac- 
tively designed and is made of gold 
or sterling silver. It contains a mini- 


ature reproduction of a four-color 
press. The type of metal. coloring 
and addition of jewels indicates the 
number of years of service, in five 
year periods. These pins are worn 
with pride by nearly all who have 
received them. 

While all persons who enter the 
training work do not develop into 
skilled craftsmen. nor all remain 
with the company. the management 
feels that the personnel program has 
paid and is paying increasing divi- 


dends. * * 


—_ 
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The “33” Ink Conditioners must uphold 100% all claims made for them 


or they cost you nothing! 


—. INK CONDITIONERS increase 
ink by its own additional bulk 
and weight and assure a sav- 
ings of 15% to 30% through 
greater coverage. 


<<» INK CONDITIONERS are un- 
excelled for gloss inks and 
overprint varnish; prevent 
too rapid drying on the press, 
without affecting gloss. 


a le INK CONDITIONERS increase the affinity 
of ink to paper and permit ink to print 
readily on hard-finish stock—a!so, glass- 
ine and cellophane. 


433°’ INK CONDITIONERS prevent crystalliza- 
tion and are unequalled for trapping 
of process and label inks in multi-color 
printing. When added to each color, 
perfectly laid colcts are assured without 
crawling. 








Write for your copy of ‘To 
the Pressmen’’ which contains 
various applications of the ‘'33” 
Ink Conditioners. Take advan- 
tage of the trial offer NOW 4 
under our Guarantee. 





“100 % Guarantee 


8 POUND TRIAL ORDER 
If our Ink Conditioner does not satisfy 
you completely, return the unused 


portion at our expense. 
**33"" (letterpress) ‘‘0-33’" (litho & muiltilith) 


LOS ANGELES SAN FRANCISCO DALLAS HOUSTON OKLAHOMA CITY MIAMI ORLANDO TAMPA 
JACKSONVILLE TALLAHASSEE CHARLOTTE KNOXVILLE ATLANTA WILKES. BARRE MILWAUKEE HONOLULU 
ST. LOUIS KANSAS CITY DENVER CINCINNATI DAYTON HARTFORD TORONTO MONTREAL 


COMPOUNDING COMPANY 


1718 North Damen Avenue, Chicago, Illinois 
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MANUFACTURED ONLY BY 


MARTIN DRISCOLL & CO. * CHICAGO, ILL. 


GREAT WESTERN PRINTING INK CO., PORTLAND, OREGON * BRANCH FACTORY, MILWAUKEE, WIS. 
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Announce New Foto Fix 

The fixing operation, a step in 
photo-lithography which has _ re- 
mained virtually the same through 
various stages of development in 
other steps in the process, comes in 
for full attention in the new product 
Foto Fix. just announced by Josep! 
H. Winterburg. of Phillips & Jacobs. 
Philadelphia. A company announce- 
ment states that the product is a stable 
concentrated acid fixation bath in 
liquid form which is ready to use 
with the addition of water. It con- 
tains all of the necessary chemicals. 
boric acid, so- 


such as acetid acid. 


dium sulphite, etc. Hardener is sup- 
plied in a separate container so that 
the operator may add as much or as 
little as he requires according to his 
method of working, and according 
to existing weather conditions. 

The company says that Foto Fix 
accelerates the fixing action and con- 
serves time and labor in the prepara- 
tion of the bath. Among the points 


which the statement lists for the 
products are: fix film plates or paper 
in half the time required for ordinary 
sodium hypo bath, harden the emul- 
sion in one-fifth ordinary time, fix 
twice as much film or paper as the 
usual bath, require less washing, pro- 
duce clearer film immediately after 
fixing, and save time in preparation 
of the bath. 


through 


Foto Fix is distributed 


established graphic arts 
dealers, Mr. Winterburg said. 


Lists Aluminum Advantages 
Twelve 


aluminum in industry are featured 


economic advantages of 


called “Aluminum 
Notebook,” 


distributed by the Aluminum Co. of 


in  a_ brochure 


Imagineering recently 
America. The advantages listed are 
light-weight, high resistance to cor- 
rosion, high electrical conductivity, 
high conductivity for heat, high re- 
Hectivity for light and radiant heat, 
workability, 


non-toxic, strength in 
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alloys, non-sparking. non-magnetic. 
appearance, and high scrap and re- 
use value. Each point is expanded by 
discussion and illustrations. 

. 


Heads New Harris Division 





The establishment of a Used Ma- 


chinery Division under the manage- 
of Ren R. 


quarters at 343 South Dearborn St., 


ment Perry, with head- 
Chicago, has been announced by the 
Harris - Seybold- Potter Co. Used 
presses will be rebuilt in Chicago 
Within 


the limitations of government regula- 


under factory supervision. 


tions. Harris is instituting its Used 
Machinery Division, so that a limited 
amount of rebuilding of good press 
equipment may be undertaken. In 
instances where presses are not being 
used most effectively. the Harris Used 
Machinery Division will serve as a 
clearing house to transfer such equip- 
ment to points of maximum usage. 

Mr. Perry was formerly associated 
with Harris for many years in New 
York, New England, and in the Chi- 
cago territory. For several years past. 
he operated Ren R. Perry, Inc. in 
Chicago handling used press equip- 
ment. 

e 

Promotes 100% Rag Papers 

A brochure contrasting letterheads 
of 25 per cent rag content paper with 


IGJ per cent rag content paper. and 


containing samples for testing with 
lypewriter or pen, has recently been 
distributed by the Fox River Paper 
Corp.. Appleton, Wis. 
of the opacity of the two types of 


A simple test 


papers is also provided. Copy points 
out that the 25 per cent rag paper 
has a gray appearance, low opacity. 
is non-permanent, and its soft fibre 
means limited erasures, while the 100 
per cent rag paper is pure white, has 
high opacity, is permanent, and will 
stand repeated erasures. Copy also 
that 
paper manufacture but that pulp is 


states rags are plentiful for 
scarce. Samples of letterpress print- 
ing, offset printing and plate engrav- 
ing are shown on a sheet of all rag 
Masterline Anniversary Bond for 
comparison. 


Eney Joins Reinhold-Gould 
Summerfield Eney, recently retired 

as trouble-shooter for Champion 

Paper & Fibre Co., has joined Rein- 


hold-Gould, New York 


firm, as technical consultant. Starting 


Inc., paper 
some 50 
“Sum” later joined the Harris-Sey- 
bold-Potter Co. 


he has been active in many graphic 


years ago as a pressman, 


During these years 


arts organizations. 
a 


Correction 

In the advertisement in the Febru- 
ary issue of Modern Lithography, 
which announced that the Harris line 
of lithographic chemicals was to be 
handled by Roberts & Porter, Inc. of 
New York and Chicago, we regret that 
the name of the Harris-Seybold-Potter 
Co. was mis-spelled. 

> 


Hughes to Coast 

Ebbert M. Hughes became Sales 
Manager of Fine Papers for the Los 
Angeles Division of Blake, Moffitt & 
Towne, during February. He was 
formerly with the Strathmore Paper 


Co. 
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BLACK THAT’S BLACK 
WHERE WEA S Wills 


Graph-O-Lith developer gives you negatives with both 


pEVEL LO F E R these characteristics. Never any loss of tone or detail. 


LiME OR , Tone 


Maries ge exvecme COM?” ‘3 Always clear dot formation, because Graph-O-Lith halts 




















FIVE GALLONS 


development in the low densities. Does its job 





in hard water and won't blister your negatives. 


USE witw cauTiO! 
THE BOTTLE WITHIN THE CA 
CONTaIns caustic $° 





GRAPH-O-LITH DEVELOPER FOR LINE AND HALFTONE NEGA- 
TIVES ON PROCESS FILM, STRIPPING FILM AND PAPER. 








ee 
x wane , ESTABLISHED 19¢ 





Help yourself, Pare wy BROOKLYN, N.Y. 

help your country — ine f (age wi | CHICAGO, ILL. CAMBRIDGE, MASS. 
e ry, 9 rev LONG ISLAND CITY, N.Y. CLEVELAND, OHIO 

BUY WAR BONDS. 





A GRAPHIC POINT ABOUT 
POSTWAR DEVELOPMENTS @ 


For 164 years Huber has given continuous, reliable service to the graphic arts. Old? 
Yes, in point of years—but always on its toes when dealing with problems of the day. 
Just as it will be ‘way out in front when it comes to dealing with postwar printing 
perplexities and devclopments. It’s good business to rely on a supplier who controls 
every phase of manufacture even to the production of raw materials . .. for your 
printing inks — LETTERPRESS or OFFSET for the PUBLICATION, CONTAINER, BAG, 
WRAPPER and COMMERCIAL fields .. . or for other grades of inks. It pays to keep 


ahead with Huber. 

















HUBER PRODUCTS IN USE SINCE 1780 





LINKS) 


—_ 











J. M. HUBER, INC. 


NEW YORK ° CHICAGO ° ST. LOUIS ° BOSTON 
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WASHINGTON 
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grams with a concerted and unified 
drive to force collections of paper by 
every means available. Within the 
Forest Products Bureau of WPB as 
well as the Printing and Publishing 
Division is a widely held view that the 
printers and publishers of America 
still have “a streak of fat” that can be 
squeezed out if necessary. 
Other Paper Products 

The container board situation to- 
day, due to absolute demands of the 
armed forces that must be met, is 
more serious than it has been at any 
time during the war. Any lithogra- 
pher in America who is relying upon 
the use of container cartons for the 
shipment of his press products, is 
very likely due for a rude shock when 
he finds that the permitted priority 
will be returned to him by his sup- 
plier as inadequate. A further shock 
is in store when an effort is made to 
secure either flat container board or 


second hand container board for flat 


wrapping, as market indications are 
that used container board is currently 
bringing higher prices than new 
board, when and if it can be found 
for purchase. A sidelight on the de- 
mand for container board is that the 
Army recently increased its require- 
ments for fibre shipping containers 
by approximately 400 per cent ac- 
cording to an OWI release of Febru- 
ary 19th. As these requirements can 
be met by salvage, so the demand for 
other pulp will decrease, leaving it 
available for other purposes. The 
fact does remain, however. that the 
armed forces, with the extension of 
campaigns will increasingly demand 
that its requirements be met. 
Cellophane, Order L-20 

As of February 4th, this order was 
amended to prohibit the use of cello- 
phane for the packaging. wrapping. 
sealing or manufacture of the follow- 
ing products or materials, “All paper 
and paper products, including cellu- 
lose backed adhesive tape for house- 
hold purposes; all decorations and 
novelties, toys and games; coin wrap- 


pings; ‘jiffy seals’ and similar seals: 


for box overwraps. including the 
wrapping of either lid or box of ‘set 
up’ boxes: for retail decorative 
‘point of sale’ packaging or wrap- 
ping.” The order also lists a number 
of other prohibited uses as well as 
certain exceptions, most of which are 
not of interest to the industry. 
Rubber Cement, Order R-1 
Until February 8th, certain syn- 
thetic types of cement could be used 
for the manufacture of any products 
unless such use was expressly pro- 
hibited. By an action of February 
Sth, the office of the Rubber Director. 
by amendment to this order, has pro- 
hibited the use of any kind of rubber 
cement in paper products, except in 
the case of such products used in the 
manufacture of shoes. This regulation 
has the effect of including greeting 
cards and graphic arts layouts within 
the prohibited list. 
Order L-120, Weights of Paper 
This order will be revised soon and 
a committee is now studying the prob- 
lem. In the interim, commercial en- 
velopes. under Schedule Seven, by 


Interpretation No. 1. have been 


Clean Lamps Pay Dividends 


Maximum, even light on your copy calls for more than just good 
carbons and good lamps. It also calls for regular cleaning wherever 
ash and dust collect. 

First, reflectors should be wiped regularly, and resurfaced with 
metallic paint when darkened areas show up. 

Second, and equally important, carbon holders should be cleaned 
often to assure good electrical contact between metal and carbon... 
impossible if dirt or pitting of metal is present. Poor contact causes 
an unstable or a sputtering flame that will upset exposure calcula- 
tions. It also shortens the life of your carbons. 

Remember that war has not impaired the efficiency of “National” 
White Flame Carbons, and that your lamps are sturdy and well de- 
signed. But material and personnel shortages mean that every shot 
made in your lithography plant must count. No one can afford the 
wasteful experimenting or guesswork that dirty reflectors and car- 
bon holders may make necessary... but clean lamps pay dividends in 
time, materials, and money. 

US" “NATIONAL” VJHITE FLAME PHOTOGRAPHIC CARBONS 
THE LIGHT OF DAYLIGHT QUALITY 


* BUY UNITED STATES WAR 


INC. 


The word “‘National”’ is the registered trade-mark of National Carbon Company, Inc. 


NATIONAL CARBON COMPANY, 


Unit of Union Carbide and Carbon Corporation 


UCC 


CARBON PRODUCTS DIVISION, Cleveland 1, Ohio New York, Pittsburgh, Chicago, San Francisco 
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This can contains 
more than 
just ink! 





Sinclair & Carroll Cou!” 
kers of Printing @ Litho Inks 


NEW YORK 
= FINE OFFSET INKS. _ 


Into every can of Sinclair & Carroll ink goes the knowledge, experience and 
skill we have developed during many years of research and manufacture of 
lithographic inks. That's why Sinclair & Carroll has come to be known among 
lithographers as “a dependable source of supply.” 


SINCLAIR & CARROLL CO., Inc. 


LITHO—IN K S—OFFSET 


























591 Eleventh Avenue New York City Tel. BRyant 9-3566 
CHICAGO LOS ANGELES SAN FRANCISCO NEW ORLEANS 
440 W. Superior St 417 E. Pico St 345 Battery St. 211 Decatur St. 
x el. Sup. 3481 Tel. Prospect 7296 Tel. Garfield 5834 Tel. Magnolia 1968 SD) 








RELIABLE LITHOGRAPHIC PLATE CO., Inc. 


The Pioneer Plate Grainers of America 











66 ELIABLE” is far more than just 
part of our name. It means to 
ALL PLATES our customers that our plates can be MILL 
INCLUDING THOSE depended on to give oe results SELECTED 
because from start to fini e graining 
REGRAINED FOR is handled by experts of long experi- METAL 
MULTILITH -— a = are —, right to USED 
work right—they are reliable: 
ARE MARBLE nate os cea at Sine ed EXCLUSIVELY 
Aluminum Sheets for Offset, Rotaprint MAD 
GRAINED Presses, in fact for all the lithograph ‘ = USA) 
trade. 




















A trial order should “‘sell” you our services and products. 


RELIABLE LITHOGRAPHIC PLATE CO. 


INCORPORATED 1916 


17-27 Vandewater St. and 45 Rose St., New York, N.Y. © Phone: BEekman ey 
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clearly granted certain exceptions as 
to the weights of paper that may be 
used. Those for filing or of a docu- 
ment type, designed and sold for use 
in the permanent filing of documents, 
securities, records, in filing cabinets, 
vaults, etc., are excepted from the 28 
lb. limitation and may be made from 
papers of a heavier substance. 
Certain other changes have been 
made in the order not of particular 
interest to the lithographer beyond 
the fact that the definition of a “com- 
mercial envelope” includes all en- 
velopes for greeting cards and val- 
entines and envelopes equipped with 
a mechanical closure except (i) En- 
velopes included with the definition 
of “paper stationery” in Sch. viii of 
Order L-120; (ii) Expansion type 
envelopes; (iii) Envelopes made 
wholly of glassine or transparent film. 
Gift Wrapping 
Interpretation No. 2 provides that 
persons converting plain and printed 
paper for wrapping purposes into 
retail units to be sold in retail stores 
is a converter, and retail units are to 
be regarded as within the definition 
of converters. The percentage re- 
strictions on consumption need not 
apply to each grade and kind but may 
be calculated on an overall basis. No 
person who did not consume paper 
during the base period of 1942 may 
become a converter. These distinc- 
tions are made: (1) When printed 
wrapping paper is delivered in bulk 
form (not packaged) for further sale 
or further distribution in bulk, the 
printer is the converter. (2) If the 
printer delivers the paper to another 
person for further conversion into 
retail units the final converter is the 
one subject to the restrictions of the 
order. Quota tonnage which has not 
been consumed at the end of a cal- 
endar quarter may not be carried over 
into the following calendar quarter. 
First Wage Prosecution 
This department has repeatedly 
warned that the Wage and Salary 
Stabilization Act is a tax measure and 
that as such violators are subject to 
tax disallowance penalties. WLB in 
a number of recent decisions as a re- 
sult of the checking of companies’ 
books, has imposed such tax disallow- 
ances. In one graphic arts case (How- 
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ard Menu Service) a _ penalty of 
$9,080.90 was imposed for alleged 
illegal pay increases. Penalties were 
also imposed totaling $8,000 against 
three New York City firms, one of 
which was judged guilty of paying 
illegal Christmas Bonuses in war 
bonds and stamps. That this checking 
of firms is not confined to any one 
area or city is evidenced by the fact 
that a Baltimore firm has had a dis- 
allowance of approximately $15,000 
and that several Philadelphia firms 
are faced with similar penalties.** 





OFFSET GOATED 
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leterious effect of high temperatures 
on the printed web. 

l'rom these new materials we can 
also expect our sheet delivered print- 
ing to be similarly affected. It does 
not take too much imagination to 
visualize that all of such printing will 
use inks which will dry rapidly in 
the pile, in a matter of minutes, in- 
stead of the six to 24 hours com- 
mon to present oxidizable inks, 

We should expect the gloss of pres- 
ent day inks to be increased in the 
postwar period, through the use of 
new resins and drying oils. These 
materials should improve the hard 
binding and rub resistance of pres- 
ent day inks. In a general way we 
believe the quality of printing inks 
will improve after the war. 

Conclusion 

Present day printing is a remark- 
able achievement when we consider 
the impact of the war on our raw ma- 
terials entering the manufacture of 
paper. ink and the manpower avail- 
able for all of the industries con- 
After the war 


we believe that faster and consequent- 


nected with printing. 


ly more printing (especially colo 
printing) will be a trend of the 
times. We have stressed improve- 
ments in printability since present 
quality will rise rapidly after the 
war because of the demands of the 
printer. Time will become a large 
factor to the printer in high speed 
printing of the future since produc- 
tion schedules will be speeded up. 


The easier-to-print paper will be the 


SO VWUCH 


FOR 


SO LEPELE 


PAPERS made from 100% 
new, white cotton cuttings 
save critical war materials. 
Yet the finest L. L. Brown 
bond*, instead of ordinary 
papers, adds only 2% to let- 
ter costs. But it makes your 
correspondence 100% in 
character, prestige, impres- 
siveness. Ask your printer 
for samples of the following: 


LLBROWA 


BOND PAPERS 


* ADVANCE BOND 
100% New White Linen & Cotton Fibres 


*L. L. BROWN’'S LINEN 
100% New White Linen & Cotton Fibres 


FORWARD BOND 
100% New Cotton Fibres 


GREYLOCK BOND 
75% New Cotton Fibres 


ESCORT BOND 
50% New Cotton Fibres 


* Permanent Papers 


L. L. BROWN PAPER CO. 
ADAMS, MASS. 











Waiting for offset blanket improve- 
ments to happen has never been a 
Vulcan policy. Instead, Vulcan con- 
Stantly originates improvements in 
its own laboratory. Its research is 
giving better presswork to hundreds 
of lithographers today, saving them 
substantial amounts of money by 
long blanket wear, and helping solve 
many pressmen’s special problems— 
three reasons why it pays you to try 


Vulcan offset blankets in your plant. 





First Avenue and Fifty-Eighth Street, Brooklyn, N. Y. 

















BACK THE ATTACK 
BUY MORE BONDS 


ULCAN "5" 


‘\ 


@ 5388 









ON GUARD 






















Now when many litho plants are running full 
blast turning out the millions of impressions 
needed for speeding the war to an end, every 
plant must be on guard against anything that 
will slow production, or lower quality. Your 
best assurance of good blacks, brilliant and 
strong, dependable and trouble-free, is to 
specify ECLIPSE DEEP-SET BLACK INK. 
This is one black ink that you can depend on 
for 100 per cent performance when you’re 
operating under the pressure of large volume 
rush work. If you’re not already using 
ECLIPSE DEEP-SET BLACK, place an 
order today and see for yourself. 





DO YOUR PART! 


Help conserve essential metals. Order inks 
in the largest container sizes you can con- 
veniently handle. Avoid rush orders by 
anticipating your needs. 











HIGHEST QUALITY INK FOR LITHOGRAPHERS 


Gaetjens, Berger&Wirth,Inc. 


35 York St., Gair Bldg., Brooklyn, N. Y. 
538 S. Clark St., Chicago, III. 
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paper that will sell in the postwar 
period which will see keen competi- 
tion based upon quality of the printed 


result. ® *® 


LITHO LEAKS 


(Continued from Page 27) 








on these two operations have been 
reduced in one plant by 72%. 

Is your camera equipment of sufli- 
cient size for your press equipment 
to shoot press size layouts, or must 
your layouts be shot in two or more 
pieces and stripped together? Do 
you have a large enough halftone 
screen to cut down the number of 
small halftone exposures by shooting 
full screen size groups of halftones? 

Are halftone and _ line shots 
grouped into percentage groups so 
that the cameraman doesn’t have to 
set and reset his camera unnecessarily 
many times each day? You can figure 
twelve extra unnecessary camera 
settings will cost you twelve line 
negatives each day. 

Does 


group of negatives and then develop 


your cameraman shoot a 
them all at one time, or does he 
shoot one negative. develop and fix 
it. and then expose and develop the 
next one? 

Try the two methods of exposing 
and developing, making 20 negatives, 
ten negatives by each method. The 
saving of time by developing all the 
negatives at one time is considerable 
and your chemicals will be much less 
apt to deteriorate, due to their shorter 
exposure to the air. 

Does your cameraman trim the film 
to fit the negative, or do you find 
3 x 7 halftones shot on 8 x 10 film 
or 17 x 22 copy shot on 20 x 24 film? 
Does your camera department have a 
variety of cut film sizes on hand so 
there will be a minimum amount of 
waste film on any negative, or are all 
sizes cut by the cameraman from one 
or two large sizes? Are line nega- 
tives made on film when a_ paper 
negative or a litho transparent nega- 
tive would have been equally satisfac- 
tory? I suggest you watch the nega- 
tives that hang on the line in your 
stripping room, or check on line shots 
made during a week and see what 
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percentage of film negatives could 
have been made on the more econom- 
ical medium. If you're good at arith- 
metic you will arrive at a conclusion 


concerning at least one leak. 


y YOUR plate room arranged so 
that your platemaker can coat, ex- 
pose and develop plates simultan- 
eously. or is each plate carried to 
completion before starting the next? 
It is possible to materially increase 
the number of plates made per day 
by properly coordinating the opera- 
tions in the plate room. The mixing 
of solutions should be done in ad- 
vance by a helper for both camera 
and plate departments, so that both 
cameraman and platemaker can util- 
ize their valuable time on more 
productive tasks. 

Are presses clean. loaded, water 
in the fountains and ready to go, 
when the pressmen come on the job, 
or must they wait for their helpers 
to do a lot of things that should have 
been done before they got there? 
This results in a loss of pressroom 
production of from 30 minutes to an 
hour on each shift. That means a 
loss of from 8% to 12% 


day’s production. 


of each 


Is each load ready to roll into the 
feeder when the feeder is empty or 
a new job ready to go to press, or 
does the helper have to hand load the 
feeder while the pressman waits? 

If, by 


served press time, the average hourly 


reason of carefully con- 


press production is increased only 
500 impressions, your monthly pro- 
duction would be increased over 100,- 
000 impressions on each press. 


IME will not permit a lengthy 

discussion of “leaks” in materials, 
but since we have already briefly 
mentioned the waste of film, we will 
quickly examine two other places 
where materials may not be properly 
conserved or utilized. 

Ink is one of them. Not that the 
pressman uses more than he should, 
but look at your inventory. Hundreds 
of pounds of odd lots of colors car- 
ried from one inventory to the next. 
light blues, grays, tans, violets, pur- 
ples, all waiting for some special job 
to come in so you can use them. Just 


the right job requiring just those 
colors never seems to come in and, 
rather than mix a $2.50 blue with a 
75 c yellow and run it, it stays on the 
shelf. I venture to say, the average 
plant has hundreds of dollars in stag- 
nant inventory. One plant having a 
job requiring 75 lbs. of green, mixed 
it from seven different lots of odd 
greens, blues, and yellows that had 
been in inventory for over a year. 
That 
$75.00 dormant investment had been 
Mix those odd colors 


meant that approximately a 


put to work, 
into greens, browns or blacks, and 
run them. One hundred or five hun- 
dred dollars in dead ink inventory 
can’t make you any money. 

We shall not discuss the waste 
of paper on the presses or in the 
bindery although there are effective 
means of controlling it, but let us. as 
in the case of ink. look again at in- 
ventory. 

How about all those odd lots of 
paper carried on inventory month 
after month and year after year. Odd 
colors. odd weights and sizes, odd 
finishes and sheets trimmed too small. 

No one would consider placing a 
$2.000 piece of equipment on their 
floor and let it sit there for a year 
without using it—but we do the same 
thing with paper inventory in a 
greater or lesser degree. 

List it, get the list of these odd 
lots to your salesmen and to your 
estimator! Sell it! Use it! Clean 
it out of inventory! 

If a customer wants 5,000 9 x 12 
circulars on white. Maybe he would 
be happy to get 5,000 on that coral 
colored laid stock that has been on 
the shelf since 1941, or on that du- 
plex enamel, if somebody only sug- 
gested it to him. Those 900 sheets 
of 100% rag stock, 10 x 22, that have 
been on your shelf for two years 
If he 


wants 1.500 letterheads on 25% rag. 


give some customer a break! 


give him 100% and clear your shelf 
of a dead inventory and conserve 
Take a_ look 


stock room. 


paper. around your 


OU will find that once the hunt 
for leaks gets under way, your 


employees will have many sugges- 
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SOME 


HANCO 


PRODUCTS 


DEEP-ETCH DEVELOPING INK 

ALBUMEN DEVELOPING INK 

BLACK OPAQUE (BEECHEM’S) 

DEEP-ETCH LACQUER 

PLASAVER—for bringing back weak images 
and often salvaging plates which are con- 
sidered “blind.” 

IMHOLD—ca slow drying 
creases plate life. 

PRESERVED GUM SOLUTION — 
and ready-to-use. 

WETTING AGENT—used in etches, developers, 
gum solutions and in the fountain to “wet” 
plate with less water. 

DAMPENER WASH-—ac neutral cleaning agent 
for dampeners. 

HANCOLITE—for removing gum streaks and 
dried ink on plates and glaze from blankets 
and rollers. 

BLANKET WASH—for hardening tacky blankets 
to aid in running enamel and linty stocks. 
0-33 and 33 INK CONDITIONERS—marvelous, 
non-greasing reducers for Offset and Letter- 

press inks. 

FOUNTAIN SOLUTION—<a proven and tested 
fountain concentrate. 

SUPRA FOUNTAIN SOLUTION—an excellent 
working solution containing no bichromate or 
chromic acid. 

PLATE ETCH contains no bichromate or 
chromic acid so is absolutely safe to use as 
an etch and for gumming-up plate. 

BLANKLO removing indentations in 
blankets. 

HANCOHOLD—a popular lacquer used over 
gum giving plate longer lite. 

WATER-REPELLENT HAND CREAM—aids in 
the removal of ink from workers’ hands and 
helps prevent dermatitis. 

STRIPPING SOLUTION —a non-souring, very 
adhesive solution. 

DEEP ETCH SOLUTIONS 

SURFACE COATING SOLUTION—an inexpen 
sive ready-mixed plate coating to replace 
egg albumen. 


rue A. E. HANDSCHY co. 


538 S. CLARK STREET 
CHICAGO 5S, ILL. 


Manufacturer of Fine Letterpress and Offset 
Inks and Supplies 


lacquer which in- 


non-souring 


for 
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WHEREVER A PHOTO-PROCESS 





SPEEDS PRODUCTION FOR 
VICTORY 


For lithography and photo-engraving, for photo- 
copying, Defender Litho and Photo-Writ products 
meet the most difficult reproduction problems of 
war production. 
DEFENDER LITHO TRANSPARENT — ORTHO — wate 


proof base—for economical production of line negatives in 
lithography and reproductions for engineering use. 


DEFENDER 


LITHO 


FILM—ORTHO—=safety base—high 


resolving power for efficient halftone and line work. 

DEFENDER LITHO NEGATIVE PAPER—ORTHO—for line 
negatives 
DEFENDER LITHO PLATES—ORTHO—for high contrast 
negatives in absolute register 
DEFENDER LITHO DEVELOPER 7-D—in convenient ready- 
to-mix form. 


DEFENDER PHOTO-WRIT—for high quality photo-copying 
Nine grades to meet every requirement. 





DEFENDER PHOTO SUPPLY CO., INC., ROCHESTER, NW. ' 
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PRECISION OPTICS 


dimce 


1899 


“GOERZ AMERICAN” 
PHOTO-LENSES 


play an important part in the 
war program and our pro- 
duction is now keyed to fill 


Because OF THEIR 
ACCURACY THEY ARE 
DEPENDED UPON BY OUR 
ARMED FORCES ON LAND- 
ON THE SEA—IN THE AIR- 


The 
Most Exact Tools 
for 
Photo-Lithographers 
and 
Photo-Engravers: 
The GOERZ 
ARTAR 
{:9 to f:lo 


the requirements of our Cov- 


ernment, and of others on or- 
ders with priority certificates. 
Lenses for 


“Goers American” 


civilian use will again be avail- 


able after Victory! 


Address 


. GOERZ AMERICAN OPTICAL CO. 


The GOERZ 
GOTAR 
f:6.8 f:8 f:1" 
The GOERZ 
PRISM 


DEPT. ML-3 


OFFICE AND FACTORY 


317 EAST 34th ST. 
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NEW YORK 16, N. Y 








tions. Progressive management should 
be ready and willing to recognize the 
efforts of those employees who, 
through constant vigilance and con- 
tinued efforts, conserve their com- 
pany’s time and materials and pass 
on a portion of these savings in 
higher wages. 


On the other hand, management 
must be equally prepared to replace 
those who refuse to cooperate in 
eliminating these unnecessary and 
wasteful losses once the conditions 
causing them have been recognized 


and corrective policies established. 

You can fill a barrel with a 
bucket that leaks, but it will take a 
lot longer.** 


SALES DEPARTMENT 


(Continued from Page 25) 








through this action, consequently, 
with our production limited through 
lack of manpower, we were beginning 
to get into delivery trouble, so we 
went one step.further and did the 
unheard insisted on 


making profit, not just breaking even 


of thing—we 


on every piece of business going 
through our plant. Again, we found 
that most of our customers were 
willing to go along and that our 
salesmen were beginning to become 
proud of their ability to sell rather 
than to just take orders. We found 
that they were anticipating the price 
argument. They were beginning to 
tell the buyer—“This price may seem 
a little high, but..... ”*_they were 
becoming interested in the end use 
of the printing they sold. They de- 
veloped the ability to make compari- 
sons between the methods used by 
their different They 
started to talk the language of the 
accountant, the pay master, the comp- 
troller and the advertising manager. 
They started to render service before 





customers. 


a price was requested. 


ODAY, our volume is off less than 

$100,000 from pre-war, and the wo- 
men and older men we were training 
are beginning to do us some good. 
We have found the answer to a profit- 
able operation on less volume, even 
though wages, salaries, taxes and 
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material have increased. 


prices 
Frankly, we are very happy for this 
experience, for the conditions that 
forced us to start selling printing 
rather than taking orders for it. We 
sympathize rather than envy those 


who haven’t had this experience 
forced upon them. 
The third, or postwar period, 


should put our industry back on a 
big volume of non-war work. In this 
period, business will resume the 
production and the 
civilian goods. The competitive spirit 
will take over. The keenest of whole- 
sale, retail and industrial competition 


will cause a demand for a tremendous 


marketing of 


volume of printing. Industry, es- 
pecially, is faced with the gigantic 
job of rebuilding trade acceptance, 
of re-establishing maketing and dis- 
tribution channels, dealer outlets, 
etc., all of which will be a major 
influence in the development and ex- 
pansion of the lithographic industry, 
postwar. There are pent-up savings 
in this country in the hands of indi- 
viduals estimated to be as much as 
two hundred billion dollars. Add to 
this the billions that will be spent 
by American business to re-tool, and 
the tremendous foreign markets we 
will have, and you have a business 
boom that will carry our industry 
along with it, breaking all previous 


sales records. 


How long this postwar period of 
boom business will last, I do not 
know. It will probably carry us on 
for eight or ten years, after which 
will come the inevitable leveling off 
into the fourth period of the long 
haul regular business cycle, which 
will probably call for a reduced 
volume as compared with the post- 
war boom. There should be sufficient 
volume, however, if we are good 
managers, to permit us to operate 
profitably even though labor rates 
and taxes will be higher than pre- 
war. 

HAT is my analysis of our future. 

It is the basis on which my com- 
pany is planning its future. Provid- 
ing we keep our heads and benefit by 
the lessons of the past, it’s not a 
gloomy picture—to the contrary, it’s 
very encouraging. 


From the sales standpoint this fore- 
cast confronts management with but 
two major problems. One is in the 
second period when industry is con- 
verting to civilian production. The 
danger is that we will become panicky 
when orders in our plant resulting 
from the war effort are cancelled, 
and orders resulting from resumed 
production have not yet 
Unless our sales think- 


civilian 
reached us. 
ing has changed considerably from 
our pre-war sales practices, we are 
likely to enter an orgy of price cut- 


retard a_ healthy 


ting that will 
expansion and profitable operation 
in the postwar period of boom 
business. 


The second danger is in the post- 
war period when there will be a 
tremendous demand upon our facili- 
ties brought about by the rush of 
American businessmen to get back 
into the market as quickly as possible. 
The temptation will be to over-expand 
to take care of a short haul demand, 
and if we yield to the temptation in 
extremes. we may find ourselves dead 
broke when we level off in the fourth 
period of the normal business cycle. 

Our industry is definitely due for 
an overall expansion calling for ad- 
ditional equipment, manpower, fi- 
nance, etc. We will do well, however, 
to keep this expansion on the con- 
servative side, keeping our produc- 
tion capacity always a little short of 
quite enough which will keep us from 
being top-heavy on the equipment 
and building side of the ledger and 
will, likewise, have a tendency to 
hold the price structure on a profit- 
able basis. 

May I repeat, the training and 
conditioning of your sales force and 
the modernizing of your sales pro- 
gram must not be deferred. As a 
proponent of the American system 
of free enterprise, you must assume 
the obligation of being prepared for 
the cancellation of orders from war 
contractors or war contracts, if you 
have them. It’s up to you and every 
other businessman to have your sales 
strategy mapped out in advance, and 
your sales “army of attack” ready to 
march when the last shot is fired in 
the European theater of war.%** 
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THE NAME THAT MEANS 
/ 


Lepenabiliy 


IN LITHOGRAPHIC SUPPLIES 


EQUIPMENT * SUPPLIES * CHEMICALS ° 
PLATES * SPECIALTY PROCESSES AND SOLUTIONS 


Harold M DITIMAIN Conc, 


EQUIPMENT AND SUPPLY DIVISION 


LITHOGRAPHIC 
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NORTH BERGEN, N. J 
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Looking for a GOOD Book 
on Lithography? 


THE TEXTBOOK OF PHOTOGRAPHY AND PLATEMAK- 
ING FOR PHOTO-LITHOGRAPHY, a standard textbook 
by Irene H. Sayre, is available to MODERN LITHOGRAPHY 
readers. It contains 280 pages of easy to understand, 
step-by-step procedure for every operation from copy to the 
completed plate. Some of the subjects covered are .. . 


PHOTOGRAPHY: The chemistry of photography and 
formulas; The procedure for making Wet and Dry Plate 
Negatives; Filtering; Halftones; Screen Separations; Drop- 
Outs. 

PLATEMAKING: The chemistry of lithographic printing; 
Albumin platemaking; with formulas and procedure; Deep- 
etched plates by the gum or glue processes; Blue prints 
and other direct printing processes. Hydrometer control; 
pH control, etc. 

Clip out the enclosed coupon and send $5 check or money 
order to Modern Lithography, 254 W. 31st St., New York 
Ee 


Modern Lithography, 254 W. 31st St.. New York 1 


Send immediately The Textbcok of Photography y 
and Platemaking for Photo-Lithography Enc'csed ORDER 
5 

viii | THIS 
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Company | » , f 

WAY | 

Address | 

City and State 

















MORAL 


“Don’t send a boy on a man’s errand.” 


Many Lithographers do, they expect clean 


sharp reproductions from old worn-out and 


improper Rollers. 


Equip your presses’ with 


BINGHAM can supply you with the correct 
rollers, because we manufacture the most 


complete line of Litho rollers and supplies 


in AMERICA. 


BINGHAM BROTHERS CO. 


Vain Office: 406 Pearl Street, New York 7, N. Y. 


Branches: Philadelphia Baltimore 


BINGHAM 


ROLLERS, and you will have correct rollers. 


Rochester 
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LAPPS 


DUO WHITE ETCH 


A new etch that is absolutely free from 
all harsh irritants, Bichromate or 
Chromic poisoning. 

Through careful tests and trials in many 
of the different plants in New York, 
this etch has proven itself to be your 
guarantee of a pure non-poisonous 
vehicle. 

A trial order of one gallon will convince 
vou of its real value. 


Manufacturers 
Litho, Printing Inks, and Supplies 
Everything for the Lithographer 
17 Watts Street. New York 13, N. Y. 
99-105 Sixth Ave.. New 


Office 


York 13, N. Y. 


we mm a a a a om a a ow ow eee ed 





 —— 





MODERN LITHOGRAPHY 











These abstracts of important current ar- 
ticles, patents and books are compiled by the 
Research Department of the Lithographic 
Technical Foundation, Inc. These abstracts 
represent statements made by the authors of 
articles abstracted, and do not express the 
opinions of the abstractors or of the Research 
Department. Mimeographed lists have been 
prepared of (1) Periodicals Abstracted by the 
Department of Lithographic Research, and (2) 
Books of Interest to Lithographers. Either list 
may be obtained for six cents, or both for ten 
cents in coin or U. S. stamps. Address the 
Department of Lithographic Research, Uni- 
versity of Cincinnati, Cincinnati 21, Ohio. 

* Where titles are marked with an asterisk, 
the original articles can be furnished as photo- 
graphic copies at twenty cents per page, plus 
six cents postage for each four pages or less. 
Copies of United States patents can be ob- 
tained by sending ten cents per copy to the 
Commissioner of Patents, Washington, D. C. 


Photography and Color 
Correction 

Process of Producing Drop-Out 
Halftone Positives. Arthur L. Hutt- 
kay. (U.S. Patent) No. 2,339,481 (Jan- 
uary 18, 1944). A process of produc- 
ing a drop-out halftone positive com- 
prising the steps of making from an 
original drawing having highlight and 
tone sections a halftone negative in 
the usual way, making from the orig- 
inal drawing a continuous-tone nega- 
tive, treating said continuous-tone 
negative with a photographic reducer 
until the tones in those areas of the 
negative which correspond to the tone 
sections of the original drawing sub- 
startially disappear, fixing the thus 
produced halftone mask negative, su- 
perimposing said halftone negative 
and said halftone mask negative upon 
an unexposed photographic light sen- 
sitive material, e.g., film, plate, or pa- 
per, and making a drop-out halftone 
positive by exposing said unexposed 
photographic light sensitive material 
through said superimposed negatives. 


Process of Producing Halftone Mask 
Negatives. Arthur L. Huttkay. (U. S. 
Patent) No. 2,339,482 (January 18, 
1944). A process of producing from 
an original drawing having highlight 
and tone sections, a photographic mask 
negative of the type described com- 
prising the steps of making a con- 
tinuous tone negative of the original 
drawing, treating the entire surface of 
said continuous tone negative with 
a photographic reducer until the tones 
in those areas of the negative which 
correspond to the tone sections of the 
original drawing substantially disap- 
pear, and fixing the thus produced 
mask negative thereafter. 
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Process for the Production of Par- 
tial Color Selection Pictures out of 
Subtractive Multicolor Images. Bela 
Gaspar (to Chromogen, Incorporated). 
(U. S. Patent) No. 2,340,656 (Febru- 
ary 1, 1944). A method of producing 
color selection pictures from a_ sub- 
tractive multicolor image containing 
the individual color selection pictures 
each in a different coloring matter, 
one of said color selection pictures be- 
ing a part image reco:ded by a dye 
of such absorption characteristics that 
light which said dye absorbed to a 
substantial extent is also absorbed by 
said multicolor image as a result of 
the absorption of a second different- 
ly colored part image, which comprises 
forming a developed negative image 
of only the second named part image 
in a separate printing material, 
printing a negative image in a second 
light sensitive material with a col- 
ored printing light absorbed by the 
color of not only said first named 
part image but also to a lesser ex- 
tent by the color of said second named 
part image, and separately exposing 
the second light sensitive material be- 
hind the negative print of said sec- 
ond named part image to produce a 
positive image in said second light 
sensitive material which compensates 
for the undesirable image obtained 
therein as a result of the absorption 
of said second printing light by the 
color of said second named part image 
and simultaneously developing the 
negative and positive image in said 
second light sensitive material. 


Photography and Platemaking Lead 
Year’s Technical Advances. Irene H. 
Sayre (Modern Lithography), 12, 
No. 1, Jan., 1944, pp. 20-21, 57 (3 
pages). Technical advances in photo- 
mechanical reproductions during 1943 
have been greatest in photographic 
equipment and methods, with plate- 
making running a close second. The 
most interesting patents issued in 
these fields during the year are re- 
viewed. 


Planographic Printing Surfaces 
and Plate Preparation 

Must the Offset Halftone Dot Be 
Sharp? (Deutscher Drucker), 46: 342, 
No. 9, June, 1940. High printing speeds 
necessitate a more fluid ink, more wa- 
ter held in the plate, a coarser grain 
and hence a less sharply defined dot, 
which produces a velvety effect simi- 
lar to that of photogravure. For pic- 
torial subjects and large posters this 
is an improvement, and can be en- 
hanced by the use of a_ specially 


coarse-grained printing plate, with a 


very porous surface, produced by 
sp:aying the plate with molten metal. 
(Monthly Abstract Bulletin of East- 
man Kodak Company), 29, No. 10, 
Oct., 1943, p. 377). 


A Substitute for Chromium Salts 
and Gum Arabic in the Printing of 
Offset Plates. J. Albracht and H. 
Gookeritz. (Deutscher Drucker) 46: 
341, No. 9, June, 1940. In the “P.D.” 
(polyvinyl-diazo) process described, 
printing plates are sensitized by coat- 
ing with polyvinyl alcohol containing 
diazo compounds, whose decomposi- 
tion products render it insoluble in 
water after exposure to light. The 
mixture is stable in the dark for sev- 
eral months, either in solution or 
coated on metal, and is said to be six 
to eight times as sensitive as bichro- 
mated gum. Deep-etching is not nec- 
essary. (Monthly Abstract Bulletin of 
Eastman Kodak Company) 29, No. 10, 
Oct., 1943, p. 376. 


Offset Printing Plates Without Chro- 
mium Salts, Gum Arabic or Albumen. 
Engel. (Deutscher Drucker) 49: 63-4, 
No. 2, November, 1942. A method of 
preparing offset printing plates em- 
ploys a zinc or aluminum plate coated 
with polyvinyl aleohol (German Patent 
No. 684, 425 (2934) ) sensitized with 
a diazo compound. The diazo compound 
has, like chromates, the property of 
hardening the coating where it is ex- 
posed to light. Working instructions 
are given for the preparation of 
plates from either positive or negative 
originals by means of the same sensi- 
tive layer coated in different concen- 
trations, the coating solution for print- 
ing from negatives being diluted with 
an equal volume of water. (Monthly 
Abstract Bulletin of Eastman Kodak 
Company) 29, No. 10, Oct., 1943, p. 
376. 


The Photomechanical Preparation of 
Printing Plates. W. Zahn. (Deutscher 
Drucker) 48:380, No. 10, July, 1942. 
Bichromated colloids react with metal- 
lic printing plates, especially grained 
lithographic plates, to form a _ thin 
layer of metal chromate which inter- 
feres with the adhesion of ink and the 
removal of the colloid. By treating 
for a short time with 5 per cent 
potassium ferrocyanide, an _ imper- 
meable layer is formed which prevents 
this reaction. An important advantage 
of this procedu:e is that an unsatis- 


factory plate can be re-used after 
washing off the image with alkali, 
instead of regraining the surface. 


(Morthly Abstract Bulletin of East- 
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OUR AIM.. 
To provide lithographers 


with the FINEST INKS 
and the BEST SERVICE. 


CRESCENT INK AND COLOR CO. 


464 N. Fifth St. Philadelphia 23, Pa. 
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1 For three decades we 
) have specialized in offset \ 
! platemaking. We produce \ 
! the finest color process, black ’ 
/ and white, halftone, and line, 
/ negatives for machine transfer, or  \ 
! photo composed plates. Bring 
! your platemaking problems to us. \ 


We do not operate presses. 


' PROGRESSIVE \ 
i FINE ART CO. \ 


! 1027 N. 7th St., Milwaukee 3, Marquette 2333 
§ 82 W. Washington St., Chicago, Randolph 5004 
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Complete Stocks 


Mid-West Depot 
316 W Washington St. ‘ : 
CHICAGO, ILLINOIS NEW YORK, N. Y. 


_—$—— eee 
2 


W hen Quality Counts Most—Use 


ILFORD 


PANCHROMATIC 
DRY PLATES 


(NON-HALATION) 
Here is a summary of useful information that will help you choose the 
right panchromatic plate for any job 














(Order Code) 
NAME CHARACTERISTICS | USES 
a sete’ ° ; “Direct” process half- 
PP-50 | pl gua — tone negatives when 
Half e ; sharp solid dots are re- 
alftone Pan. (H.D. 75) evired. 
— 
4 | Slightly lower in con- “Direct” process half- 
PP. 40 | trast than above but | tone negatives and a 
Rapid Process | increased speed. universal standard in 
Pan. (H.D. 135) use for years. 
* pow = “Indirect” continuous 
PP-20 a ees eae aoe tone nenetives ont eee. 
Special Rapid P tives in lithography an 
Pan. ({H.D. 700) photogravure. 
*PP-10 | Fast; soft-working long | “Indirect” continuous 
delicate gradation scale. | tone negatives and posi- 
Soft Gradation (H.D. 1200) | tives and all color sep- 
Pan. H.D. | aration work. 











* Also furnished in “MATTE” surface. In ordering “MATTE” add 
“M”" to code. SOLE U S. DISTRIBUTORS 
Prompt Service 


TS CO. 


Eastern Depot 
27 Pearl Street 














“BI RITIN ESS” 
No. 2 OFFSET 


| TUB-SIZED 
TRIMMED.-4-SIDES 








Recognized by Lithographers and 
Offset Printers as a good highly- 
standardized sheet. 

Sold only through limited dis- 
1 tributors. 








Ask for samples and data. 


NORTH AMERICAN 












PULP & PAPER CORP. 


Cheboygan, Michigan 
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man Kodak Company) 29, No. 10, Oct., 
1943, p. 376. 

Increasing the Resistance of Print 
Stencils. Frank Nestelberger (to I. G. 
Farbenind. (A.-G.). (German Patent) 
No. 728,911 (November 5, 1942). Pho- 
tomechanically prepared print stencils 
are coated with an aqueous solution of 
an aldehyde precondensation product 
and dried. (Chemical Abstracts, 38, 
435.) 


Flat Printing Plates. Josef Horn. 
(German patent) No. 728,806 (Nov. 5, 
1945). Two layers of different etchable 
metals are applied onto an aluminum 
or aluminum alloy plate. As inter- 
mediate layer zinc or cadmium or their 
alloy is applied. German 728,837. The 
upper of the two layers is either brass 
or bronze. (Chemical Abstract) 38; 
435. 


*Gelatine Plate Coatings. A. C. 
Austin. (National Lithographer) 51, 
No. 1, Jan., 1944, pp. 26, 40 (2 pages). 
In England gelatin is being used with 
good results as a substitute for albu- 
min. The method of preparing the 
gelatin is described. After the image 
has been developed carefully, the re- 
maining gelatin is hardened with alum. 
Certain advantages are gained with 
gelatin as compared with egg albumin, 
and the formula may be varied. 


Equipment and Materials 

*What Is the Best and Proper Foun- 
tain Etch? Oscar Diehl. (Lithog- 
raphers’ Journal) 28, No. 10, Jan., 
1944, p. 454 (1 page). Opinions on 
fountain etches differ a great deal. 
The author has found that the foun- 
tain etch must be altered to suit the 
conditions of each job. No single pH 
value will serve all cases. Color, ink 
construction, nature of form, stock, 
kind of plate and atmospheric condi- 
tions, all have a bearing on the amount 
of fountain etch required. A good pro- 
cedure is to start with pH 3.8 on a 
halftone black job on albumin plates, 
and to use this behavior as a basis for 
other inks. 


U, S. Patent No. 2,328,480. (Octo- 
ber, 1943) C. A. Mawicke; H. W. 
Olsen (Assigned to C. A. Mawicke). 
A registering means is described that 
assures identical positioning of a num- 
ber of negative plates of a series upon 
a sensitized surface as they are ex- 
posed to it in proper sequence. The 
images thereby reproduced upon the 
surface will have the same position as 
they had when stripped and laid upon 
the various superimposed negative 
plates during the make-up operation 
incident to multi- or double-printing 
operations. (Monthly Abstract Bulle- 
tin of Eastman Kodak Company) 29, 
No. 10, Oct., 1943, p. 396. 


Method of and Means for Increasing 
the Efficiency of Lithographic and 
Analogous Printing Presses. John 
G. Goedike. U.S. Patent No. 2,340,319 
(February 1, 1944). The method of 
causing ink to flow freely through an 
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ink distributing portion operating at a 
certain temperature to another ink 
distributing portion operating at a 
higher temperature of lithographic 
and analogous printing presses which 
consists of heating water and causing 
warm moist air from said heated 
water to ascend upwardly into contact 
with the first-mentioned ink distribut- 
ing portion for increasing the tem- 
perature thereof above the tempera- 
ture of the second-mentioned ink dis- 
tributing portion, whereby the ink is 
heated and softened to cause it to 
flow freely without piling upon the 
first-mentioned ink distributing por- 
tion. In a printing press, the combi- 
nation of a printing membe:, an ink 
distributing system adapted to trans- 
mit a film of ink to said printing mem- 
ber, a container adapted to hold a 
liquid, means adapted to transmit the 
liquid from said container to the film 
of ink, on said ink distributing system 
and means associated with the con- 
tainer for heating the liquid whereby 
the film of ink is heated and softened 
by the heated liquid and caused to 
flow freely without building up on the 
ink distributing system. 


Ink-Repelling Mixtures. Johannes 
Albrecht and Otto Watter. German 
Patent No. 730,332 (December 10, 
1943). Swelling starch, especially 
only slightly degraded swelling starch, 
is used on the blank spaces of print- 
ing plates to make them ink-repellent. 
(Chemical Abstracts, 38; 435.) 


Paper and Ink 

*Particle Size Distribution. D. N. 
Kendall. American Ink Maker, 22, 
No. 1, Jan., 1944, pp. 27, 29 (2 pages). 
Different methods and techniques of 
studying particle size distribution are 
discussed and evaluated. X-ray meth- 
ods show some promise but more work 
is necessary to determine its practi- 
cability. 


*Ink Troubles — Their Possible 
Causes and Suggested Remedies. 
Anonymous. American Ink Maker, 
22, No. 1, Jan., 1944, pp. 23-26, 47 (5 
pages). A discussion of 43 different 
kinds of ink troubles, and suggested 
remedies. 


*Tones in Ink. Russell H. Hunting- 
ton. Share Your Knowledge Review, 
25, No. 3, Nov., 1943, pp. 29-32 (4 
pages). A practical system is out- 
lined for mixing colored inks. Pri- 
mary, secondary, and tertiary colors 
are listed, and the effects of additions 
of black and white are explained. Lists 
show the colors to be mixed to obtain 
required colors, as well as harmonious 
and attractive color combinations. 
(Reprinted from Graphic Arts Review, 
August, 1943.) 


General 
*Lithographic Review. J. S. Mertle. 
National Lithographer, 51, No. 1, Jan., 
1944, pp. 20, 22, 24, 40 (4 pages). 


Recent outstanding developments per- 
taining to lithography are reviewed. 


The Chemistry of Lithography. O. 
Watter. Photographische Korrespon- 
denz, 78, pp. 6-10, 17-23 (1942). Many 
variations of the lithographic process, 
including those in which bimetallic 
plates and hydrolyzed cellulose esters 
are used, are described together with 
the chemical action taking place in the 
va-ious steps of the processes. The 
question of whether the ink reacts 
with the surface of the plate, forming 
a layer of metallic oleats, is discussed. 
Absorption of fatty acids in the ink- 
receptive areas, possibly accompanied 
by superficial soap formation, and ad- 
sorption of gum arabic in the water- 
receptive areas, is responsible for the 
selective wetting of the plate by ink 
and water. She:ry gum, or varieties 
of white dextrin, can be used as a sub- 


stitute for gum arabic. (Chemical 
Abstracts, 38; 426.) 
Engineering Templates. Thomas 


Shirley Foweraker and Sidney Shaw 
(to E. S. and A. Robinson, Ltd.). 
British Patent No. 556,176 (March 25, 


1942). Engineering templates are 
made by direct drawing on _ litho- 
graphic metal with an ink which, 


either chemically or upon the action 
of light, hardens a colloid layer pre- 
viously coated on the metal. After 
drawing, and light exposure if neces- 
sary, the plate is inked and devel- 
oped, thus producing a litho plate 
which may be rolled up with ink, pow- 
dered, fused, and washed off with 
water. Reversed images are made by 
direct transfer, or un:eversed dupli- 
cates by offsetting from a plate hav- 
ing a resilient tacky coating, such as 
gelatin containing glycerine. (Re- 
viewed in British Journal of Photog- 
raphy, 90, No. 4361, Dec. 3, 1943, 
p. 443.) 


Miscellaneous 
U .S. Patent No. 2,323,752. (Octo- 
ber, 1943.) W. Hovey. A printing 


plate suitable for photoengraving is 
made of a support having projecting 
areas forming small wells in the sur- 
face. The surface wells are filled 
with etchable chlorinated rubber and 
then coated with a light-sensitive coat- 
ing. The result is a rubber printing 
plate which, it is claimed, does not 
change its shape. (Monthly Abstract 
Bulletin of Eastman Kodak Company, 
29, No. 10, Oct., 1943, p. 396.) 


The Problem of Collotype. Deutscher 
Drucker, 48; 313-15, No. 8, May, 1942. 
It is suggested that if the collotype 
process were modernized, it would be 
among the most rapid and economical, 
as well as the most satisfactory, of 
reproduction processes. Monthly Ab- 
stract Bulletin of Eastman Kodak 
Company, 29, No. 10, Oct., 1943, 
p. 377.) %* 
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When You Buy 
Zinc Litho Plates 


Specify 





Extra Selected Quality 


ILLINOIS ZINC COMPANY 


Established 1870 
NEW YORK 
630 Fifth Ave. 


CHICAGO 
2959 W. 47th St. 

















CRUSADER 


OFFSET BLACK 
No. 403 


Crusader Offset Black No. 403 is a remarkable 
offset ink. Developed in our laboratories after 
much research and experiment, Crusader 
Offset Black No. 403 will produce the most 
beautiful solids you ever saw. Halftones 
sparkle with clear, sharp highlights. What's 
more, when the job is finished there is no 
chance of scratching or rubbing when handling 
or folding. 


Write today regarding a trial order. 


BENSING BROS. & DEENEY 


401 N. Broad St. Philadelphia 8, Pa. 
538 S. Wells St., Chicago, Ill. 

























Now more than ever 
is the time to hasten 
Victory 


BUY WAR BONDS 
NOW 


YOURS FOR SOUND BUSINESS... BEFORE AND AFTER VICTORY 


G. CRAMER DRY PLATE COMPANY 


NEW YORK 3 ST. LOUIS 4 CHICAGO 5 








CASH vour LENSES 


All Types Wanted 


@ Get your unused and surplus lenses into 





circulation. They're needed now. Send full 
description of what you have condition, 


focal length, aperture and your asking price. 


BURKE and JAMES, Ine. 
321 S. Wabash Ave. Chicago 4, IIl. 














THERE ARE DEPENDABLE 


MERCH PRODUCTS 


FOR THE CHEMICAL NEEDS OF THE 
PHOTOLITHOGRAPHER 





MERCK & CO., Inc. . Ma nejacturing ‘Chemists RAHWAY, N. J. 


New York, N. Y. + Philadelphia, Pa. + St. Louis, Mo. 
Elkton, Va. + Chicago, Ill. - Los Angeles, Calif. 


In Canada: Merck & Co., Ltd., Montreal and Toronto 
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All classified advertisements will be 
charged for at the rate of ten cents per 
word, $2.00 minimum, except those of in- 
dividuals seeking employment, where the rate 
is five cents per word, $1.00 minimum. 
Address all replies to Classified Advertisements 
with Box Number, care of Modern Lithog- 
raphy, 254 W. 31st St., New York. Closing 
date: Ist of month. 


Help Wanted: 

First-class photographer for high 
grade work, color separation as well 
as black and white. Steady employ- 
ment. Address Box #941. c/o Mop- 
ERN LITHOGRAPHY. 


Help Wanted: 
Estimator and production man_ in 
plant operating both letterpress and 
offset equipment. Thorough knowl- 
edge of layout and efficient production 
of office forms and color work essen- 
tial. Give complete work record, 
qualifications, draft status, salary de- 
sired, and enclose recent photograph 
in first letter. Excellent opportunity. 
Location Kansas City, Missouri. Ad- 
dress Box # 933, c/o Mopern 


LITHOGRAPHY. 


Help Wanted: 

Experienced platemaker and stripper 
capable of supervising. Midwest town 
25,000. 
war work, steady and permanent. Ad- 


Living conditions good, no 


dress Box # 934, c/o MopeRN 
LITHOGRAPHY. 
Help Wanted: 
Offset Pressman: 14—20 Weben- 
dorfer—1 color. War work—certifi- 


cate of availability necessary. West- 
inghouse Electric & Mfg. Co., 95 


Orange Street, Newark. New Jersey. 


Help Wanted: 
Lithographic Pressman with know] 
edge of color work. Top wages. Per- 


manent. Also, Lithographic Plate 
Maker. Specify when available. Ad- 
dress York Lithograph Co.. 2832 F. 


Grand Blvd.. Detroit 11. Michigan. 


Help Wanted: 

Man to take complete charge large 
Mid-western plate and layout depart- 
ments experienced with step-and-re- 
peat machines. We are producing 
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essential direct War work in modern 
air-conditioned plant. Address Box 
+ 935, c/o MoperRN LITHOGRAPHY. 


Wanted: 

29” x 45” or 36” x 50” Rotary Metal 
Decorating 
Also 50” Universal or spot 
Must be in good condition. 


press, 
metal 
coater. 
State prices, capacity, and availabil- 
ity. Address Box # 936, c/o Mop 
ERN LITHOGRAPHY. 


Wanted: 

Will buy Harris Offset Presses—sin- 

gle color. Sizes from 28” x42” to 44x 

64”. Should be in first class condition 
not over 10 or 11 years old. State 

age, model number and price. Ad- 

dress Box +# 937, c/o Mopern 


LITHOGRAPHY. 


Equipment Wanted: 

Rotary knife sheeter, 40 or 45 inch. 
must be in Al condition. Submit 
complete information including price 
to Novelart Mfg. Co.. 36-20 33rd 


Street, Long Island City 1. N. Y. 


Wanted: 
Offset Stock 
x 48” or larger. 
available for large lots. Address Box 
#£938. c/o Mopern LiTHOGRAPHY. 


sub 50 or 60: size 36” 


Immediate cash 


For Sale: 

| gallery camera 17” x 17” with copy 
board and stand .. . $100. 1 vacuum 
printing frame with pump and motor 
35” x 40”... $100. 1 vacuum print- 
ing frame with pump and motor 25” 
x 36”... $50. F.O.B. in New York. 
Address Box #939, c/o Mopern 
LITHOGRAPHY. 


For Sale: 

S7L. Harris 36” x 48” 
Automatic feed, pile delivery. Excel- 
lent condition. Address Box #940, 
c/o Mopern LITHOGRAPHY. 


offset press. 


Use “Plate-Seal”: 

Chemically seals up plates during 
press stops. No need to gum up 
plates. Prevents oxidizing. Graphic 
Arts Laboratories. Box 365, Hamilton. 
Ohio. 


preferably Hoe. 


Help Wanted: 

Position open for pressmen on Har- 
ris 22” x 34” and 26” x 40”. Per- 
manent, good pay and fine work- 
ing conditions. Address Box # 942 
co Mopern LITHOGRAPHY. 


SHOP TALK 


(Continued from Page 41) 








which is insoluble in water but sol- 
uble in a solution of potassium iodide. 
It may be purchased as a commercial 
product, or it may be made as fol- 


lows: 

(A) Mercurie Chloride 175 grains 
ee .10 oz. 

(B) Potassium Iodide.. 1 oz. 
Water .... .10 oz. 


Add (A) to (B) and immerse the 
negative in the mixture. Wash well 
and re-develop in a non-staining de- 


veloper.** 





MIDWESTERNERS 


(Continued from Page 28) 





hindery staff, are all colored. Of 32 
colored women in the bindery, every 
one has at least a high school educa- 
tion.About half were in college from 
one to four years. “By using this help 
as replacements we trebled produc- 
tion in the face of an ever increasing 
manpower shortage.” he said. 


In Copifyer’s plant regularly 
scheduled periods are set aside for 
inspection and adjustment of ma- 
chinery. Last summer after a survey 
exact 


had previously determined 


needs, the plant was closed for a full 


week while everything was over- 
hauled. including replacement of 


floors where needed. 


Capital Structure 


W. A. Krueger, president, W. A. 
Krueger Co., Milwaukee. Wis.. and 


director. NAPL. 


Postwar planning is not rosy 
dreaming. wishful thinking or count- 
ing one’s chickens before they hatch. 
Seek the problems out and take ac- 
tion to relate them to business and 
of re- 


financial Protection 


serves is highly important, economy 


setup. 
most urgent. and “saving for a rainy 


» 

















MAKERS OF 


THE FINEST QUALITY COLOR PLATES 


FOR 


OFFSET LITHOGRAPHY 


THE STEVENSON PHOTO COLOR SEPARATION CO. 
400 PIKE STREET CINCINNATI 2, OHIO 














































CONSERVE VITAL MANPOWER ALUMINUM AND ZINC PLATES 
AND MATERIALS 





We meet your specifications and your special requirements. 


BLANKETS lit: SUPPLIES Regraining Multilith Plates a Specialty 








From CHEMICALS AND RUBBER BLANKETS 


BROADSTON LITHO SUPPLY CORP. roy 


SS VANDAM STREET ACHE LITHO PLATE GRAINING CO., Inc. 


150 WEST 54th STREET NEW YORK 
WaAlker 5-6195 NEW YORK, 13, N. Y TELEPHONE: COlumbus 5-7846 




















LET US MAKE YOUR 
Step and Repeat NEGATIVES i Everyday all over America 


Farsons faper 


Letterpress ENGRAVINGS 


Color Separation & Art Service 
Specialized Ke iy Mode vst Ssusinesd 


oT wer — is stepping up production. Faster and 
O : better paper work is being turned out 
COLOR PHOTO COMPOSING because these quality papers increase 


202 East 44th St. Laboratory clerical efficiency. 
New York, 17 Tel. MUrray Hill 2-1369 











ZINC and oo ji 
ALUMINUM PLATES} ~ INTERNATIONAL PRESS CLEANERS | 


UNGRAINED— GRAINED — REGRAINED (Q -~s" are daily demonstrating 


4 pes eeestoots their efficiency in increas- 





grained correctly to your specifications 
for your special requirements 


eee I SA ing Output and Lowering 
We.are manufacturers of METAL- “ ae 2 ;, 


‘he Production Costs 


nn 
etedie- te 
aa 


SHEETS for ROTAPRINT Machines 


also square edge plates for This Is Our Method of Removing Ink From Press | 
Multilith Presses 





| We invite you to take advantage of our thirty day trial 

THE PA OTTO LITHO PLATE offer. If wee” Pe eee the size and 
GRAINING COMPANY INTERNATIONAL PRESS CLEANER & MFG. CO. 
1207-15 S. Highland Ave BALTIMORE MD § U3 Hemilton Ave. Cleveland, O. 
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day,” a “must.” Strengthen your 
financial position, by paying off old 
debts, getting rid of high interest 
rates and calling in preferred stock. 


Plan and save for the future. 


Directions in which postwar plan- 
ning will affect capital structure in- 
clude the problem of rehiring 
returned service men; conversion to 
normal production; depreciation; 
research; reestablishment of markets; 
volume of potential; and taxes. Each 
was analyzed and appraised in its 
relation to effect on capital structure. 
Included also, was an_ interesting 
account of how the Krueger company 
developed plans for its recently pur- 
chased new plant. 


Equipment and Supplies 


“Don’t be swept off your feet by 
talk of new developments.” Louis 


Beck of Harris-Seybold-Potter Co... 


advised the conferees during the 
period allotted to discussion of “To- 
morrow’s Equipment and Supplies.” 
There will be lots of them, he pre- 
dicted, but old equipment will not 
become obsolete overnight. It will 
lake time to test and prove new ideas 
and a new type of press may force 
changes all down the line, in paper. 
ink, etc., so that changes will come 


only gradually, he said. 


D. C. Dickinson, of Eastman Kodak 
Co.’s Chicago technical division, dis- 
cussed the magenta screen, explained 
its features and advantages and ex- 
hibited samples of work produced 
by it. Regardless of where located. 
he stated, Eastman will arrange to 
have the screen shown in any plant 
on request. 

Other supplymen who participated 
in the discussions included: C. W. 
Dickinson, R. Hoe & Co.; Myron T. 
Monsen. Monsen, Inc.; B. P. Nilles. 
Rapid Roller Co.; Hewitt C. Harlow. 
Graham Paper Co.: Wm. Guy Mar- 
tin, and J. F. Bloemer. Harris- 
Seybold-Potter Co.; John Grubbe, 
Harold Pitman Co.: Don C. Crews. 
Samuel Bingham’s Sons Mfg. Co.: 
Edward C. Moran. Hammer Dry 
Plate and Film Co.. W. A. Burns. 
Rutherford Machinery Co.; and Rob- 
ert Ballentyne, Graphic Arts Corp.**® 
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Acme Litho Plate Graining Co., Inc... 76 
ee Renee 6 
\luminum Co. of America........... 34 
American Graded Sand Co.. : . Feb. 
American Type Founders. ade ee 


Arvey Corp. 15 and 44 


Bensing Bros. & Deenevy. . 64 
Bingham Bros. Co........ ey ee 
Bingham’s Sam’'l, Son Mfg. Co. ni 50 
Broadston Litho Supply Corp. ‘ 76 
Bryant Paper Co........... : Feb. 
Burke & James, One........<5.. 74 
Brown Paper Co., L. L.. ’ 65 
California Ink Co., Inc..............Feb. 
Cantine Co., Martin... . ...ond Cover 
Carew Mfg. Co...... TaN Pe 57 
Central Compounding Co... . . 59 
Champion Paper and Fibre Co». » =e 
Chillicothe Paper Co. . 54 
Classified Advertising .. 75 
Cramer, G., Dry Plate Co... , 74 
Crescent Ink & Color Co. of Penna. 72 
Dayton Rubber Mfg. Co., The. Feb. 
Defender Photo Supply Co... . 68 
Dixie Plate Graining Co..... ; Dec. 
Driscoll, Martin, Co.......... ae 60 
E. 1. du Pont de Nemours & Co. 12 
Eastman Kodak Co........... 31 
Esleeck Mfg. Co..... Feb. 
Flowers Color Photo Composing..... 76 
Fox River Paper Corp.. Ss Ta) 


Fuchs & Lang Mfg. Co., Div. 


General Ptg. Ink Corp... I} and 12 


Gaetjens, Berger & Wirth, Inc... . 66 
Godfrey Roller Co............ .Feb. 
Goerz American Optical Co., C. P.... 68 
Goodyear Tire & Rubber Co..... Feb. 
Graphic Arts Corp... .. 21 
Gummed Products Co. Feb. 
Hammermill Paper Co. 5 
Handschy, A. E., Co... ee 68 


Harris-Seybold-Potter Co. 
16 and 4th Cover 


Hoe, R., & Co. Seah ign ds 8 
Howard Allied Writing Paper Mills 19 
Huber, J. M., Inc. 62 
Hunt Co., Philip R. 62 
Ideal Roller & Mfg. Co.. 20 
Illinois Zine Co..... 74 
International Paper Co. 6 


International Press Cleaner & Mfg. Co. 76 


International Printing Ink . 58 
Kimble Electric Co... .. Feb. 
Lanston Monotype Machine Co. .Feb. 
Litho Chemical & Supply Co..... - 
Lithographic Plate Graining Co. of 

> | er e's raw @ 
Mallinckrodt Chemical Works. . Feb. 
Mead Corp., The...........:. .Feb. 
Merck & Co., Tnmc..........:% as 28 
Miller Printing Machinery Co. oe H 
Natl. Assn. of Photo-Lithographers... 14 
National Carbon Company, Inc. 

(Carbon Sales Division)... . - 63 
Norman-Willets Co. ........... ae, 
North American Pulp & Paper Corp. 72 
Northwest Paper Co., The i] 
Oxford Paper Co.... ; a 10 
Parsons Paper Co... . 76 
Phillips & Jacobs.... 10 
Photo Lens Co......... : .Feb. 
Photo Litho Plate Graining Co., The. 76 
Pitman, Harold M., Co... . 70 
Printing Machinery Co.. ...Feb. 
Progressive Fine Art Co..... 72 
Rapid Rotler Go)... 6.05. .. Feb. 
Reliable Lithographic Plate Co. . 64 
Rising Paper Co............ . Jan. 
Roberts & Porter, Inc...... .Feb. 
Rutherford Machinery Co., Div. 

General Printing Ink Corp.. . 
Roosen, H. D., Co....... . Feb. 


Senefelder Co., Inc.. 2nd Cover 


Siebold, J. H. & G. B., Ine. ; 70 
Sinclair & Carroll Co.... . 64 
Sinclair & Valentine Co.. 7 $2 
Stevenson Photo Color Separation Co, 76 
Strathmore Paper Co... ; 13 
Texas Offset Supply Co. Dec. 
Union Carbide & Carbon Co. 63 
U. S. Envelope Co... ; Feb. 
Vulcan Proofing Co.. . 66 
Warren. S. D.. Co. as ; 37 and 38 
Western Litho Plate Supply Co. .. Dec. 
West Virginia Pulp & Paper Co. Dec. 
Whiting, Geo. A., Paper Co. Feb. 
Whiting Paper Co. ; Feb 
Whiting-Plover Paper Co. 7 


(The Advertisers’ Index has been carefully checked but 


no responsibility can be 


assumed for any omission.) 
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“Yo’ appeal fo’ mo’ goods touches mah heart. 


Cuthbert,—but whar is yo’ gonner buy after de wah?” 


Not forever... 


OT forever will buyers prostrate themselves on 

the door-mat of your sales department to plead 
for more and more goods. Eventually, the worm will 
turn, — and when it does, — the keen edge of 
returned competition will cut the props from under 
many a salesman’s throne, — and once again will 
begin the endless trek in search of new customers, 
new outlets. But regular advertising which you do 
today will help no end when that time arrives. In 
the field of Lithography, we feel that your plans for 
the future should include regular advertising now in 


MODERN LITHOGRAPHY 


254 WEST 3lst STREET NEW YORK 1 















TALE ENDS 


NE of the many problems which 
lithographers are finding time 





to worry about besides winning the 
war. is the disposition of government- 
owned lithographic and printing 
equipment after the war. Fearing 
the dumping of this material on the 
market at the end of the European 
war, several graphic arts groups have 
begun to grapple with the problem. 
The United Typothetae of America is 
working on it, meeting with various 
government bureaus. The Graphic 
Arts Victory Committee is also work- 
ing on it. and has presented a plan 
to the National Printing Equipment 
Association. Under this plan the 
government would return the equip- 
ment to the makers who would sell 
it to the trade through the regular 
channels. This however might give 
some manufacturers a head start on 
others who may be devoting full 
manufacturing capacity to ordnance 
or other war material rather than to 
the production of printing equipment. 

There isn’t much question as to 
the trade wanting and needing this 
surplus equipment (it will be sur- 
plus even though it may not be now). 

* 

This department has no solution. 
except, since the presses belong to 
the nation’s taxpayers, maybe they 
should be given to the lithographer 
paying highest income tax Mar. 15. 

* 

Vandercook & Sons, Chicago, peace- 
time makers of proof presses and 
other printing equipment. was_ the 
subject of an unusual advertisement. 
sponsored by Victor Adding Machine 
Co.. which appeared in Chicago news- 
papers recently. Headed “A Citation 
From One Chicago Firm To Two 
Others Who Have Earned It.” the ad 
told how when one subcontractor be- 
came swamped with work the Vander- 
cook Co, had volunteered to help in 
volume production of precision parts 
on a war contract held by Victor. 
They could have taken easier work. 
the ad stated, “But chose to tackle the 
toughest assignment there was—the 


Norden bombsight.” 
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WANTED— 


Samples of Your 
WAR-THEME 
PRINTING 


Please send us—at once—specimens of all 


printed matter that you have produced which 


promotes any of the official war-theme cam- 
paigns conducted by the O.W.I., The War 
Advertising Council, or the Graphic Arts Vic- 
tory Committee. 

Kindly attach the name and address of 
the advertiser, the printer, and the individual 
chiefly responsible for the creation and exe- 
cution of each piece. 

The purpose is to promote ‘the official 
war-themes and to gain national recognition 
for those showing highest skill in this essen- 


tial work. 


Send all entries to: 


The “WAR-THEME AWARDS” 


345 Madison Avenue, New York 17, N. Y 


Sponsored by The Martin Cantine Co., Saugerties, N.Y. + Specialists in Coated Papers since 1888 
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Sometimes it is the nature of a craft to create an unbreakable tie between itself and the worker 
in that field, a heart attachment equal to lifetime devotion. One familiar example is PRINTING. 
Once editor, compositor, or pressman catches the spirit of the shop, the spell is seldom broken. Like 
the odor of a camp fire, or a whiff of salt air, the beloved tang of printer’s ink, symbolical of a great 
profession, gets into your heart and soul. Law books, text books, encyclopedias, magazines, and news- 
papers, all smack of it. It is an invisible link that binds all intelligence together. It is the stimulus for 
creation in business or romance. This craftsmanship, this devotion to service and alertness to business 
needs, has nourished and developed an enormous industrial vitality, and whichever way the course of 
the future runs, the printer will always find himself able to adapt his helpfulness to new opportunity. 


NOW AVAILABLE. Complete and comprehensive Guide Book public relations problem which can be aided by printed promotion. 
of Essential Wartime Printing and Lithography. 64 pages (8%" We shall be glad to obtain a copy for you . . . or write direct to 
x 11") of detailed description and information on every government Graphic Arts Victory Committee, 17 East 42nd St., New York City. 
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